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Tallahassee’s  City  Hall  faced  a  dilemma. 

The  municipally-owned  electric  utility  was 
earning  $33  million  a  year  in  profits.  But  with 
industry  deregulation  fast  approaching,  city 
officials  wondered  if  maybe  the  time  had 
come  to  sell  their  electric  cash  cow  before 

f»,  L  L  WfDNfSDAY,  M«ch  11, 1998 

pronts  were  hurt  by 
competition. 

They  held  closed- 


the  matter,  the  paper  found  many  facts  that 
contradicted  the  assumptions  of  pro-sale 
officials.  The  Democrat  posed  pointed 
questions,  like  why,  out  of  all  the 
municipalities  controlling  utilities,  was 
Tallahassee  the  only  one  that  wanted  to  sell? 

The  story  didn’t 

Loyal 

OiStOfl  •  ^ 

just  cause  an  uproar, 

follow  . 

it  brought  results. 
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door  meetings  and 
spent  over  $1  million 
consulting  with 
experts.  However, 
one  group  they 
didn’t  consult  was 
the  taxpayers.  They 
didn’t,  that  is,  until 
the  Tallahassee  Democrat  published  a 
three-part  series  shedding  light  on  the  whole 
situation.  The  sale,  it  turns  out,  was  not  the 
clear-cut  issue  that  City  Hall  was  making  it 
out  to  be.  Digging  deep  into  every  aspect  of 


In  fact,  after  the  first 
part  of  the  series  ran, 
a  city  commissioner, 
fearing  voter  backlash, 
called  for  a  public 
referendum.  After 
a  public  meeting 
attended  by  more 
than  200  people,  the  City  Commission  put  the 
sale  on  Indefinite  hold.  Of  course,  electrifying 
the  public  with  hard-hitting  stories  is  nothing 
new  at  the  Tallahassee  Democrat  or  at  the 
30  other  Knight  Bidder  newspapers. 
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BSfP  CALENDAR 


25  26  27  28  29  30  31 


OCTOBER  30-3  American  Association  of  Sunday  and 
S  M  T  W  T  F  S  Feature  Editors  Annual  Convention, 

_ Ritz-Carlton  Kansas  City.  Kansas  City. 

4  5  6  7  8  9  10  .. 

- Mo. 

11  12  13  14  15  16  17 

18  19  20  21  22  23  24  1-4  National  Lesbian  and  Gay  Journalists 

25  26  27  28  29  30  31  Association  Convention.  Alexis  Park 

Resort  and  Spa.  Las  Vegas 

5-7  Editor  &  Publisher  Online  Classifieds  Industry  Symposium, 
Adam’s  Mark  Hotel,  St.  Louis 

8-1 1  SiK'iety  of  Environmental  Journalists  Annual  Conference, 
Chattanooga.  Tenn. 

14- 17  Asstx;iated  Press  Managing  Editors  Annual  Conference.  Disneyland 

Hotel.  Anaheim.  Calif. 

15- 16  IFRAAVAN  The  World  Electronic  Publishing  Conference.  Lyon, 

France 

17-20  Western  Classified  Advertising  Conference,  Cheyenne  Mountain 
Conference  Resort.  Colorado  Springs,  Colo. 

19- 22  Advertising  Media  Credit  Executive  Association  International, 

Tropicana  Hotel,  Las  Vegas 

20- 22  International  Newspaper  Group  Conference.  Marriott  Biscayne 

Bay  Hotel,  Miami 

22-24  SiK’iety  of  Professional  Journalists  National  Convention, 

Sheraton  Universal  City/Universal  City  Hilton  &  Towers.  Los 
Angeles 

26- 28  American  Association  of  Independent  News  Distributors  Fall 

Conference,  Golden  Nugget  Hotel.  Las  Vegas 

27- 2  1 998  SiK’iety  of  American  Travel  Writers  Convention.  Hyatt 

Regency  Hotel,  Jerusalem.  Israel 

28- 30  New  England  Newspaper  Association  Annual  Fall  Convention. 

Killington  Grand  Hotel,  Killington.  Vt. 


Reason  #9: 
Michael  Bloomberg 

What  is  it  about  newspapers  that  keeps  people 
reading?  There  are  two  fundamental  benefits  —  a 
newspaper  is  a  random  access  device,  and  it  keeps 
readers  informed.  If  our  businesses^  are  going  to 
grow,  we  hove  to  make  our  products  more  like  a 
newspaper.  The  public  wants  to  see  things  when 
they  want  to  see  them.  Video-on-demand,  a  digi¬ 
tally  delivered  product,  is  the  way  of  the  future  — 
a  killer  application. 

—  Michael  Bloomberg,  January  1997 
Consumer  Electronics  Shotr 


NOVEMBER  29-1  AssiK’iated  Collegiate  Press/National 

S  M  T  W  T  F  S*  Scholastic  Press  AssiK’iation  National 

1 _ 2  3  4  5  6 _ 7  Convention.  Hyatt.  Kansas  City.  Mo. 

2  News  World  Conference.  Fira  Palace 

15  16  17  18  19  20  21 

22  23  24  25  26  27  28  Hotel,  Barcelona 

29  30  4-7  Audit  Bureau  of  Circulations  Annual 

Conference,  Fairmont  Hotel.  Chicago 
AssiK’iated  Collegiate  Press  National  College  Media  Convention. 
Hyatt  Regency  Crown  Center,  Kansas  City.  Mo. 

Fifth  Interactive  Publishing  Europe  Conference.  Zurich 
Southern  Newspaper  Publishers  Association  Annual  Convention, 
Boca  Raton  Hotel.  BiK’a  Raton.  Fla. 

Suburban  Newspapers  of  America  Cla.ssified  Advertising 
Managers’  Conference.  Hyatt  Regency  on  the  River  Walk. 

San  Antonio,  Texas 

National  Scholastic  Press  AssiK’ialion  Fall  High  School 
Journalism  Convention.  Marriott  Wardman  Park.  Washington. 
DC. 


Michael  Bloomberg  tells  it  like  it  is.  Maybe  that's  why  Rupert 
Murdoch  called  him  "the  most  creative  media  entrepreneur  of  our 
time." 

At  Interactive  Newspapers  '99  —  February  17-20,  Hyatt  Regency, 
Atlanta,  Georgia  —  you'll  hear  a  lot  of  "like  it  is"  facts,  figures, 
Trend.  And  you'll  explore  a  series  of  provacative  strategic  ques¬ 
tions.  Once  again.  Editor  &  Publisher  is  assembling  "killer  panels" 
—  people  who  have  pioneered  the  newspaper  publishing  indus¬ 
try  into  the  universe  of  electronic  interactivity. 

This  is  the  10th  Anniversary  of  the  Interactive  Newspaper 
Conference.  We  are  working  hard  to  make  it  extra  special,  extra 
memorable.  There  are  more  ways  to  participate.  More  Sessions. 
More  EPpy  Awards  categories.  More  exhibitors.  Bigger  and,  if  you 
can  imagine.  Better,  than  ever  before. 

Even  more  good  news!  Register  by 
October  19th  at  the  low  rate  of  $1,145. 

For  further  information  or  to  register  online,  visit  our  Web 
site  or  call 

For  details  on  group  rotes,  association  discounts,  “Register  3  Send  4th  for  Free" 
offer  and  the  working  press  rate  please  call  212-675-4380  ext.  285.  Registrations 
must  be  submitted  together  to  receive  group  discount. 
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Barnicle  gagged 

Former  Boston  Globe  columnist  Mike 
Barnicle,  ousted  for  fabricating,  was  then 
twice  more  rejected  by  the  Globe  —  first 
when  he  was  refused  an  op-ed  space  to 
outline  his  side  of  his  highly 
publicized  dismissal  and  second 
when  he  tried  to  buy  an  ad  to  get 
his  message  out. 

Barnicle,  who  wrote  a  Globe 
column  for  25  of  his  55  years, 
reportedly  has  complained  he 
was  unfairly  denied  a  good¬ 
bye  column,  when  Patricia 
Smith,  also  forced  to  resign  for 
faking  columns,  was  accorded  a  parting 
shot  in  print. 

Globe  spokesman  Richard  Gulla  said 
the  decisions  on  goodbye  columns  varied 
because  the  columnists’  situations  dif¬ 
fered. 

“Patricia  Smith  admitted  that  she 
fabricated  portions  of  four  columns. 
Mike  has  never  admitted  that,”  said 
Gulla. 

He  said  Barnicle ’s  proposed  farewell 
tried  to  defend  the  1995  column  that  led 
to  his  forced  resignation. 

Barnicle  even  got  turned  down  when 
he  offered  to  buy  a  full-page  ad  —  for 
$36,(XX).  Gulla  cited  the  same  reasons 

All  in  the  family 

Never  let  it  be  said  that  newspapering 
isn’t  a  damn  good  business. 

Forbes  magazine’s  annual  list  of  the 
400  richest  Americans  is  out,  and  news¬ 
paper  proprietors  are  well-represented. 
From  Warren  Buffett  —  America’s  sec¬ 
ond  richest  man  —  on  down,  newspapers 
continue  to  be  a  source  of  astounding 
wealth. 

Here’s  a  rundown  of  newspaper  nota¬ 
bles  on  the  list: 

•  Warren  Buffett,  Berkshire 
Hathaway,  (the  Buffalo  News,  16%  of 
Washington  Post  Co.,  5%  of  Gannett 
Co.)  $29  billion.  Others  on  the  list  by 
virtue  of  Berkshire  Hathaway  —  Susan 
Buffett,  $2.3  billion;  Charles  Munger, 
$1.2  billion;  Malcolm  Chase  III,  $910 
million. 

•  Barbara  Cox  Anthony  and  Anne 
Cox  Chambers,  heirs  to  the  Cox  family’s 
newspaper  and  television  empire,  $7.1 
billion  each. 

•  Rupert  Murdoch,  whose  News 


and  said  the  decision  was  made  by  pub¬ 
lisher  Benjamin  Taylor. 

In  the  piece,  parts  of  which  were  pub¬ 
lished  in  the  Washington  Post,  Barnicle 
admitted  his  1995  column  was  filled  with 
factual  errors,  but  said,  “It  was  simply  a 
true  story,  flawed  in  the  re¬ 
telling.  .  .  .  However,  today, 
reconstructing  dialogue  and 
being  unable  to  instantly 
I  ‘source’  a  1995  column  is  a  fail- 
I  ure  to  abide  by  present  .stan- 
gdards  of  Journalism.  The  pun- 
I  ishment  for  my  mistake  is  per- 
I  manent  banishment  from  the 
place  where  I’ve  spent  most  of 
my  adult  years,  the  Globe. 

“My  penalty  is  to  have  my  reputation, 
my  work,  my  life  —  private  and  profes¬ 
sional  —  savaged.  But  I  am  still  standing 
and  proud  of  what  I  produced  over  a  quar¬ 
ter  century.  ...  1  used  my  memory  to  tell 
an  honest  story. . . .  Clearly,  this  cannot  be 
done  any  longer  in  a  business  intent  on 
weaving  a  one-size-fits-all  suits  of  stan¬ 
dards.” 

Gulla  said  Bamicle’s  comments  failed 
to  explain  away  the  fact  that  his  1995  col¬ 
umn  “quotes  people  that  he  never  met  and 
never  talked  to.” 

Efforts  to  reach  Barnicle  for  comment 
were  unsuccessful.  —  Joe  Nicholson 


Corp.  owns  the  New  York  Post,  $5.6  bil¬ 
lion. 

•  Si  and  Donald  Newhouse,  Advance 
Publications  (Newark,  N.J.,  Star- 
Ledger),  $4.5  billion  each. 

•  Ned  and  Abigail  Johnson,  the 
father-daughter  team  that  runs  Fidelity 
Investments  (parent  of  suburban  Boston- 
based  Community  Newspaper  Co.),  $2.2 
billion  and  $4.2  billion,  respectively. 

•  Leonard  Stern,  Hartz  Mountain 
honcho  and  alternative  newspaper  mogul 
(flagship;  New  York-based  Village 
Voice),  $1.7  billion. 

•  Hearst  Corp.’s  12  dailies  have 
helped  make  seven  family  members  a 
fortune  valued  at  a  combined  $6.5  bil¬ 
lion. 

•  Jackson  Stephens,  who  purchased 
the  late  Don  Reynold’s  Donrey  Media  in 
the  mid-1990s  and  recently  sold  28 
newspapers  for  $183  million,  $1.3  bil¬ 
lion. 

•  Franklin  Otis  Booth  Jr.  (a  descen- 


rTYPE 

Newspapers  join 
notes  suit 

Five  major  newspapers  are  preparing 
to  Join  NBC-TV  in  challenging  a  federal 
appellate  ruling  that  would  make  it  easier 
to  compel  reporters  to  turn  over  their 
notes  in  court.  The  decision,  by  the  U.S. 
2nd  Circuit  Court  of  Appeals  in  New 
York,  diverged  from  the  long-standing 
theory  that  news  organizations  do  not 
have  to  turn  over  unpublished  material  in 
court  unless  it  is  essential  to  the  case  and 
unavailable  anywhere  else. 

The  New  York  Times,  Wall  Street 
Journal,  Daily  News,  Newsday  and  New 
York  Post  have  decided  to  fde  a  brief  sup¬ 
porting  NBC  and  ask  the  three-judge 
panel  to  reconsider,  the  Times  reported. 

The  case  stems  from  a  January  1997 
Dateline  NBC  segment  examining  whether 
Louisiana  police  stopped  motorists 
because  of  their  race.  A  Texas  couple  then 
fded  suit  against  a  deputy  sheriff  featured 
in  the  piece  and  subpoenaed  NBC’s 
unedited  videotapes  showing  the  officer. 
The  officer  also  subpoenaed  the  tapes. 

NBC  resisted,  claiming  that  outtakes 
are  not  subject  to  disclosure  without 
extremely  compelling  reasons.  But  the 
appellate  panel  found  no  “qualified  Jour¬ 
nalists’  privilege”  of  confidentiality. 


dant  of  Los  Angeles  Times  founder  Gen. 
Harrison  Gray  Otis  and  investor  in 
Berkshire  Hathaway),  $1.2  billion. 

•  Frank  Batten  Sr.  of  Landmark 
Communications  (flagship;  Norfolk,  Va., 
Virginian-Pilot),  $1.2  billion. 

•  Edward  Gaylord  (the  Daily 
Oklahoman),  $1.1  billion. 

•  Richard  Mellon  Scaife  (Scaife 
Media,  flagship;  Greensburg,  Pa., 
Tribune-Review),  $l.\  billion. 

•  Mortimer  Zuckerman  (New  York 
Daily  News,  real  estate),  $  1  billion 

•  Jane  Bancroft  Cook  (Dow  Jones 
heiress),  $625  million. 

Forbes  also  estimated  the  present-day 
wealth  of  some  of  the  country’s  great 
newspaper  families;  the  Chandlers  (Los 
Angeles  Times),  $2.8  billion;  de  Youngs 
(San  Francisco  Chronicle),  $1.5  billion; 
the  Grahams  (Washington  Post),  $1.2 
billion;  the  Pulitzers  (St.  Louis  Post- 
Dispatch),  $  1 .6  billion;  the  E.W.  Scripps 
family  (E.W.  Scripps  Co.),  $4.4  billion; 
J.E.  Scripps  family  (formerly  of  the 
Detroit  News),  $  1  billion. 
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j|f\  Sometimes  a  journey  brings  you  full  circle.  Our  forefather  Alden  J.  Blethen  was  born 
in  Waldo  County,  Maine,  attended  and  taught  in  Maine  schools,  and  practiced  law  in 
Portland  before  heading  West.  He  eventually  landed  in  Seattle,  Washington,  where  he 
purchased  the  four-page  Seattle  Press-Times  in  1896.  But  he  always  kept  in  touch  with  Maine. 
One  hundred  years  later,  Alden's  descendants  celebrated  the  centennial  of 


The  Seattle  Times  and  Alden's  legacy.  It  included  pilgrimages  to  Maine  by  fourth- 
k  and  fifth-generation  Blethen  family  members  to  ^ 

reconnect  with  family  and  explore  a  Maine 
I  ^  heritage  which  goes  back  300  years. 

Little  did  we  know  that  journey  was 


leading  us  to  a  special  opportunity.  The  % 

Blethen  family  and  the  Seattle  Times  Company 
are  pleased  to  purchase  the  Guy  Gannett 
newspapers  to  continue  their  longstanding  traditions 

of  quality  journalism,  public  service  and  independent  family  ownership.  We  share  those 


Col.  Alden  Blethen. 
Maine  native  and 
founder  and 
publisher  of 
The  Seattle  Times, 
1896-1915. 


values.  We  honor  those  traditions.  And  we  are  passionate  about  preserving  them. 


Family  newspapering  is  in  our  blood  and  Maine  is  in  our  roots.  We  believe  we 
understand  the  significance  of  a  newspaper  to  its  community.  And  we're  committed  to 
serving  the  communities  of  Maine  and  Washington  with  journalism  of  quality  and  integrity. 

In  many  ways,  one  journey  has  ended  and  another  has  begun.  And  it  feels 
like  going  home. 


The  Seattle  Times  Family  of  Newspapers 


The  Seattle  Times 
Yakima  Herald-Republic  (WA) 


Blethen  Maine  Newspapers 
Portland  Press  Herald 


Walla  Walla  Union-Bulletin  (WA)  Maine  Sunday  Telegram 
Issaquah  Press  (WA)  Kennebec  Journal  (Augusta) 

Morning  Sentinel  (WatervilleA/Vinslow) 
Coastal  Journal  (Bath/Brunswick) 


DISASTER  N  E  WS 

Furious  Georges 

Fighting  winds,  flooding,  power  outages,  and  evacuation,  papers  in  Florida 
and  Gulf  Coast  persevere  against  onslaught  from  hurricane  Georges 


by  Joe  Nicholson 


As  howling  Hurricane  Georges  bat¬ 
tered  the  Florida  Keys  and,  later, 
the  Gulf  Coast,  newspaper  staffs 
improvised  to  keep  publishing. 

When  disaster  officials  ordered  a 
mandatory  evacuation  of  the  keys,  most 
Key  West  Citizen  staffers  fled  to  the  main¬ 
land  to  publish  the  daily  out  of  a  hotel 
room  and  distribute  it  to  keys  refugees  at 
mainland  motels  and  shelters. 

Midway  up  the  chain  of  islands  between 
Key  West  and  the  mainland,  most  of  the 
Key  Vega-based  staff  of  the  twice-weekly 
Keynoter  defied  the  evacuation  order.  The 
paper’s  top  priority  was  the  staffers’  safety, 
said  assistant  editor  Larry  Kahn,  although 
he  referred  to  staffers  who  obeyed  the 
evacuation  order  as  “hurricane  runaways.” 

After  Georges  crossed  the  Gulf  of  Mex¬ 
ico,  its  eye  was  centered  on  Mississippi, 


Key  West  Citizen  pressman  Randy  Scott, 
left,  and  camera  operator  Dan  Maxwell 
help  deliver  papers  to  keys  evacuees  on 
the  mainland. 


where  the  Sun  Herald  in  Biloxi  kept  going 
as  25  staffers  spent  two  nights  in  sleeping 
bags  on  the  floor  in  the  newsroom  and 
advertising  department.  They  were 
accompanied  by  about  a  dozen  spouses 
and  children. 

Managers  at  the 
newspapers  said  they 
were  helped  by  stand¬ 
ing  emergency  plans, 
although  each  paper  had 
to  improvise  with  the 
storm’s  twists  and  turns. 

The  papers  suffered 
still-unmeasured  finan¬ 
cial  hits  because  of  the 
extraordinary  costs  of 
publishing  through  the 
storm,  as  well  as  circu¬ 
lation  and  advertising 
losses.  Executives  were 
checking  insurance 
policies  for  coverage  of 
building  damage  and  business  losses. 
Even  so,  some  policies  carry  deductibles 
as  high  as  $250,000. 

Fortunately,  there  were  no  reports  of 
newspaper  employees  killed  or  badly 
injured  —  though  a  few  lost  homes  and 
scores  suffered  damaged  houses.  The 
houseboat  of  Citizen  copy  editor  Michael 
Haskins  disappeared.  “He’s  looking  for  it 
now,”  said  editor  Bernard  Hunt.  “It  may 
have  sunk.  It  may  have  blown  out  to  sea.” 

Even  as  papers  calculated  business 
expenses,  employees  gathered  into  crews 
to  repair  colleagues’  roofs.  Knight 
Bidder’s  Sun  Herald  was  considering  pro¬ 
viding  low-interest  loans  to  help  employ¬ 
ees  fix  their  homes,  said  publisher  and 
president  Roland  Weeks  Jr.,  and  perhaps 
outright  grants  to  a  few  staffers  who  were 
financially  devastated.  The  Sun  Herald  got 
invaluable  help  from  Knight  Ridder  execs 
and  sister  papers,  said  Weeks.  Electricity 
went  out  and  standby  generators  failed. 
The  paper  was  printed  at  the  Tallahassee 
Democrat,  where  trucks  left  at  4  a.m.  and 
drove  west  for  six  or  seven  hours  through 
hard  rain  to  deliver  to  Biloxi  and  Gulfport. 


When  the  hurricane  abated,  Knight 
Ridder  chairman  and  CEO  Tony  Ridder 
landed  on  one  of  the  first  inbound  planes 
with  boxes  of  canned  food  —  and  five 
chain  saws  for  employees  to  use  to  clear 
fallen  trees  from  their  yards. 

After  the  storm 
faded,  newspaper 
officials  also  crowed 
about  the  hurdles  they 
had  jumped. 

Key  West  Citizen 
editor  Hunt  said  the 
storm’s  irregular 
course  forced  his  staff 
to  hopscotch  ahead  of 
it,  driving  northward 
to  set  up  shop  in 
Homestead,  on  the 
mainland  south  of 
Miami,  then  westward 
across  the  peninsula 
with  plans  to  publish 
in  Naples,  and  finally  back  east  to  a  hotel 
in  Coral  Springs,  a  western  suburb  of  Fort 
Lauderdale.  Along  the  way,  they  scratched 
preparations  to  print  the  Citizen  at  the 
Homestead  plant  of  the  South  Dade  News 
Leader  and  the  Naples  Daily  News. 

“We  didn’t  know  where  it  was  going  to 
go,  and  we  were  dodging  it,”  said  editor 
Hunt.  The  Citizen  finally  turned  for  print¬ 
ing  to  the  Deerfield  presses  of  the  South 
Florida  Newspaper  Network,  a  weekly 
group.  Reporters  who  remained  in  Key 
West  were  frustrated  when  their  comput¬ 
er  server  crashed.  They  were  forced  to 
dictate  stories  by  phone  to  editors  in 
Coral  Springs  to  key  into  laptops. 

“We’re  the  only  daily  in  the  keys,  so  we 
felt  it  necessary”  to  publish,  said  Hunt. 

The  Citizen,  normally  a  broadsheet  of 
20  to  40  pages,  switched  temporarily  to 
an  eight-page  tabloid  format  with  no  ads. 
Hunt  personally  distributed  papers  at 
mainland  shelters. 

One  Key  West  refugee  asked,  “What’s 
this,  the  Miami  Heraldl"  Hunt  said,  but 
when  he  recognized  his  hometown  Citizen, 
“his  face  lit  up,  and  he  said,  ‘Wow!’”  ■■ 


One  Key  West  refugee 
asked,  “What’s  this, 
the  Miami  Herald?” 
but  when  he 
recognized  his 
hometown  Citizen, 
“his  face  lit  up, 
and  he  said,  ‘Wow!’” 
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Software  piracy 
carries  stiff  price 

Assessment  vs.  Dakota  weeklies  underscores  potential 
liability  newspapers  face  for  unlicensed  software 


by  Mark  Fitzgerald 

In  what  is  apparently  the  biggest  soft¬ 
ware  piracy  fine  ever  levied  against 
community  newspapers,  the  Software 
Publishers  Association  is  demanding 
$120,000  from  a  group  of  North  Dakota 
weeklies. 

“We  own  nine  papers,  and  six  of  them 
have  an  annual  gross  that  is  less  than 
$120,000,”  said  Jill  Denning  Cackle,  gen¬ 
eral  manager  of  BHG  Inc.  With  a  circula¬ 
tion  of  about  3,000,  the  McClean  County 
Independent  in  Garrison,  N.D.,  is  the  flag¬ 
ship  of  the  family-owned  BHG  group, 
which  has  a  combined  circulation  of  about 
16,000  and  a  small  commercial  printing 
and  office  supplies  operation. 

It’s  a  big  fine  for  some  small  papers  — 
but  the  Cackles  are  not  the  smallest  fry  the 
SPA  has  pursued,  says  spokesman  David 
Phelps. 

"The  largest  of  the  papers  is  in  the  top 
five  in  national  circulation,  and  the  North 
Dakota  paper  ...  is  not  the  smallest  paper 
we  have  gone  after.  They  really  fall  along 
a  wide  range,”  Phelps  said. 

In  the  past  three  years,  in  fact,  some  39 
newspapers  have  come  under  investiga¬ 
tion  by  the  SPA.  a  Washington,  D.C.- 
based  association  assigned  to  investigate 
alleged  copyright  violations  on  behalf  of 
software  publishers.  Some  kind  of  action 
has  been  taken  against  22  of  those  papers, 
Phelps  said,  and  two  other  papers,  in  addi¬ 
tion  to  the  BHG  papers,  are  being  audited 
right  now.  He  declined  to  identify  any  of 
the  papers,  or  to  detail  outcomes. 

Six  weeks  ago.  SPA  barged  into  the 
Cackle  family  business  —  and  nothing 
has  been  the  same  since.  Acting  on  what 
the  Cackles  believe  was  a  tip  from  a  dis¬ 
gruntled  former  employee,  SPA  sent  BHG 
a  cease-and-desist  notification  alleging 
the  company  was  illegally  using  10  pub¬ 
lishing  software  programs,  including 
Adobe’s  Photoshop  and  PageMaker. 

“They  wanted  a  voluntary  agreement 
within  48  hours.  They  wanted  to  conduct 
an  audit  within  10  days.  And  pay  the  fine 


within  another  10  days.  It’s  a  fast  track,” 
Cackle  said. 

Jack  McDonald,  the  newspapers’ 
Bismarck,  N.D.,  attorney,  said  in  a  tele¬ 
phone  interview  that  the  SPA  audit  found 
multiple  copies  of  the  programs  in  the 
computers  used  for  the  newspapers  and 
for  the  office  supply  and  silk-screening 
operations. 

“I’m  not  a  real  computer  person,” 
McDonald  said,  “but  one  of  the  things  it 
looks  like  is  that  when  the  operators 
installed  upgrades  .  .  .  instead  of  putting 
the  upgrades  on  the  machine  that  deals 
with  newspaper  production,  they  put  it  on 
all  the  machines,  so  you  would  have  six 
copies  of  Adobe,  or  something  like  that. 


by  M.L.  Stein 

A  Las  Vegas  Sun  reporter  has  been 
fired  two  weeks  after  she  sued  the 
county  sheriff,  claiming  he  urged 
her  bosses  to  remove  her  from  the  police 
beat  because  of  her  unfavorable  coverage. 

Managing  editor  Michael  Kelley  said 
Cathy  Scott  was  terminated  on  the 
grounds  of  “abandonment”  after  she  failed 
to  report  for  work  last  week  at  the  end  of 
a  90-day  medical  leave.  Scott,  who  said 
she  needed  the  leave  because  of  job  stress, 
retorted.  “He  told  me  he  fired  me  because 
I  was  a  biased  reporter.”  She  charged  that 
the  Sun  “never  backed  (her)  up”  in  her 
investigations  of  Sheriff  Jerry  Keller, 
whom  she  accused  in  a  federal  suit  of  vio¬ 
lating  her  free-speech  rights,  disrupting 
her  employment,  causing  her  medical  dis¬ 
ability  and  damaging  her  reputation. 

Scott,  a  Sun  investigative  reporter  for 
five  years,  said  in  her  suit  that  Keller  and 
other  cops  complained  so  often  about  her 
reporting  that  Kelley  pulled  her  off  the  beat 
last  May  and  gave  her  60-days  probation, 
she  charged.  “There  is  not  a  shred  of  truth 


on  machines  that  were  not  at  all  involved 
with  the  new.spaper.  Like  it  isn’t  going  to 
help  your  silk-screening  business  to  have 
Photoshop  on  your  computer.” 

Whatever  illegal  copying  occurred 
“certainly  was  inadvertent,”  McDonald 
said.  He  said  SPA  calculates  fines  by  mul¬ 
tiplying  the  number  of  illegal  copies  of  a 
program  by  twice  the  suggested  retail 
price. 

The  Gackles  would  have  trouble  rais¬ 
ing  $  1 20,000  to  pay  the  levy  even  if  they 
sold  a  newspaper,  their  attorney  said. 
“What  is  a  bit  unreasonable  is  this  kind  of 
one-size-fits-all  position  on  the  fine.” 
McDonald  .said.  “It  doesn’t  seem  to  mat¬ 
ter  whether  you  are  the  New  York  Times  or 
the  Gackle  newspaper  out  in  the  middle 
of  North  Dakota.” 

But  small  papers  are  as  vulnerable  as 
anyone  else  at  a  time  when  software  pub¬ 
lishers  are  showing  “renewed  interest”  in 
enforcing  the  law,  warns  Tonda  Rush,  an 
attorney  and  former  National  Newspaper 
Association  executive  director. 

Small  newspapers  need  to  create  pro¬ 
cedures  to  guard  against  copyright  vi¬ 
olation.  because  if  staffers  use  unlicensed 
see  Piracy  on  page  61 


to  her  claim,  not  one  iota,”  Kelley  said.  He 
said  she  was  transferred  for  “very  good 
cause”  unconnected  to  the  police.  “I  have 
,  never  met  or  spoken  to  Sheriff  Keller  in  my 
entire  life,”  he  said.  “This  is  her  fantasy.” 

Scott’s  suit  alleges  that  the  paper  killed 
two  of  her  stories  as  a  result  of  a  meeting 
with  Sun  execs  in  which  Keller  accused 
her  of  attacking  his  character  by  writing 
“innuendos,  rumors  and  emotions.”  Last 
February,  according  to  the  suit,  Scott 
!  broke  a  story  reporting  that  the  president 
of  the  Police  Protective  Association 
referred  to  Martin  Luther  King  Day  as 
“Martin  Luther  Coon  Day”  in  a  speech  to 
cadets  —  and  the  next  day  an  officer 
j  warned  that  if  she  backed  off  the  story,  the 
!  department  “will  turn  down  the  heat  on 
^  you  at  the  paper.” 

I  Keller’s  lawyer,  Walter  Cannon,  said  the 
sheriff  denies  that  he  did  anything  to  cause 
her  to  lose  her  Job  or  that  any  member  of 
I  the  police  department  did  anything  wrong. 

Sun  chairman  and  former  Nevada  Gov. 
Mike  O’Callaghan  acknowledged  meet¬ 
ing  with  the  sheriff,  but  denied  any  role  in 
Scott’s  removal. 


Reporter  fired  after  suing  sheriff 
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AMERICA  WEST  NEWS 

Hold  the  line  on  circulation, 

USA  Today’s  Curley  urges 

Don’t  abandon  paid  circulation  for  readership  as  newspaper 
benchmark,  he  pleads,  calling  circulation  cuts  a  ‘big  mistake’ 


by  Mark  Fitzgerald 

At  a  time  when  more  and  more  pub¬ 
lishers  are  talking  up  readership  as 
a  newspaper’s  best  selling  point  to 
advertisers,  USA  Today's  Thomas  Curley 
is  arguing  that  circulation  must  remain  the 
paramount  measure. 

Curley’s  latest  stop  on  a  national  speak¬ 
ing  effort  was  the  third  annual  America 
West  regional  operations  and  technology 
conference  in  Reno,  where  he  used  an 
address  on  the  future  of  the  newspaper 
industry  to  urge  a  back-to-the-roots  cam¬ 
paign  to  grow  circulation. 

“In  cutting  so-called  ‘ego  circulation’ 
...  1  think  we  got  further  from  our  read¬ 
ers,’’  said  Curley,  USA  Today  president 
and  publisher.  “Now  we  are  in  a  year  that 
is  more  bad  than  good,  with  a  continuous 
slide  in  circulation  and  a  growing  cloud 
over  our  industry.  Letting  circulation  slide 
was  a  big  mistake.” 

Emphasizing  that  readership  is  a  short¬ 
term  tactic  that  ultimately  will  not  con¬ 


vince  advertisers  to  spend  their 
money  on  newspapers,  Curley 
added  in  an  interview  after  his 
speech,  “That  doesn’t  translate 
into  advertising  —  which  is 
what  this  is  all  about.” 

He  expects  the  Audit  Bureau 
of  Circulations  to  approve  at  its 
November  meeting  a  sweeping 
rule  change  that  will  allow 
papers  to  report  deeply  dis¬ 
counted  sales  and  total  distribu¬ 
tion  numbers  on  the  cover  of 
daily  newspaper  circulation  re¬ 
ports.  For  all  of  its  84  years,  ABC  has  con¬ 
sidered  only  copies  sold  for  at  least  50%  of 
a  paper’s  basic  rate  as  paid  circulation.  The 
proposal  has  divided  U.S.  chain  publish¬ 
ers,  some  of  whom  have  suggested  they’ll 
quit  ABC  if  their  view  does  not  prevail. 

“It’s  not  a  matter  of  a  couple  of  publish¬ 
ers  digging  in  their  heels,”  Curley  said.  “If 
ABC  doesn’t  do  it,  you’re  going  to  have  to 
go  to  [a  readership  survey]  format.” 

An  even  more  radical  rule  change  —  to 


count  all  copies  sold  at  any 
price  as  paid  circulation  —  is 
already  in  effect  in  Canada, 
where  big  dailies  have  been 
drifting  away  from  ABC  for 
years. 

“They  did  it  in  Canada,  and 
the  last  time  I  looked  things 
flowed  south,”  Curley  said. 
“The  only  thing  I  worry  about 
with  the  ABC  statement  change 
is  that  people  will  get  goofy 
and  do  what  we  call  ‘country 
fair’  promotions  and  abuse  it.” 
Circulation  increases  should  be  real,  he 
said,  not  “artificial.” 

The  proposed  ABC  rule  change,  Curley 
told  America  West,  “represents  an  enor¬ 
mous  change  and  a  wonderful  opportuni¬ 
ty,  I  think,  for  newspapers.” 

Besides  providing  the  bedrock  for  ad¬ 
vertising,  circulation  is  indispensable  to 
newspapers  because  it  adds  to  revenue, 
Curley  said.  “A  1  %  gain  in  circulation  is  a 
$3  million  gain  in  profits  for  us,”  Curley 
said,  “so  if  we’re  able  to  keep  that  gain  go¬ 
ing,  and  at  a  reasonable  price  that  justifies 
the  additional  press  lines,  we  will  do  it.” 

USA 

EVERYBODY? 

Perhaps  alone  among  newspaper 
publishers,  USA  Today's  Thomas 
Curley  doesn’t  fret  much  over  the 
Internet’s  potential  to  grab  classified 
advertising. 

At  America  West  in  Reno,  he 
revealed  why  (with  a  glimmer  of  his 
boss  and  brother  John  Curley,  Gannett 
Co.  chairman). 

Tom  Curley  is  already  president  and 
publisher  of  a  post-Web  newspaper. 
“Let’s  take  the  worst-case  scenario,” 
he  said.  “If  the  Internet  takes  away 
classified  and  retail,  you  end  up  with 
something  that  looks  a  lot  like  USA 
Today:  small  classified,  small  retail  — 
and  a  lot  of  ads  at  a  high  price.” 


Are  you  one  of  the  best? 

Have  you  published  or  broadcast 
outstanding  stones  on  race 
and  ethnidty  during  the  last 
two  years?  Did  you  pierce 
stereotypes?  Stir  debate? 


If  we  find  your  newspaper  or  TV  work 
among  the  nation's  best,  we  will  invite 
you  to  discuss  it  next  June  with  media 
leaders  at  innovative  Workshops  on  Race 
and  Ethnicity  held  by  the  Graduate  School 
of  Journalism  at  Columbia  University. 
Honorees  will  receive  a  $500  award  and 
travel  expenses. 


Submit  copies  of  your  work 
(clippings  or  VHS-format  tapes) 
and  a  nomination  letter  by 
Nov.  1,  1998,  to: 

Professor  Sig  Gissler 
Graduate  School  of  Journalism 
Columbia  University 
2950  Broadway,  MC  3817 
New  York,  NY  10027 
For  further  information: 

(212)  854-3869 
(212)  854-7837  Fax 
sgl38@columbia.edu 
www.jrn.columbia.edu/workshops 


COLU.MBIA 

c;r.aduatf.  school  of  journalism 
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USA  Today  publisher 
Tom  Curley  is  bullish 
on  paid  circulation. 
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Video  game  tips, 
tricks  and  reviens 
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Which  movie  should  >ve  see  this  weekend? 
Where  is  it  playing? 


What’s  my  horoscope? 

How  do  I  make  Cappuccino  Creme  Pie? 
What  kind  of  dog  should  we  get? 


What  questions  should  I  ask  my  doctor 
at  my  next  check  up? 


Which  system  is  better  — 
a  PlayStation*^  or  a  Nintendo  64®? 
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TMS  syndicates  content  you  can  use  on  your  Web  site. 

Provide  readers  with  regularly  updated  information  to  increase  page  views 
and  grow  your  ad  revenue  with  WebPoint  Interactive  Content. 


BUILD  YOUR  BRAND 


Check  out  these  entertainment  and  lifestyle  modules 
and  more  at  www.webpoint.com. 

For  more  information,  call  your  WebPoint  representative  at  800  245  6536. 
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SHAKE  UP 


Change  of  chiefs 
rankles  AP  Philly  sfaff 

While  more  than  half  of  reporting  staff  has  quit, 
AP  says  it  sees  nothing  unusual  in  turnover 


by  Kelvin  Childs 

More  than  half  the  reporting  staff 
at  the  Philadelphia  bureau  of  the 
Associated  Press  have  quit  since 
the  spring,  citing  friction  with  manage¬ 
ment. 

Current  and  former  staffers  who 
declined  to  be  named  identified  difficul¬ 
ties  with  chief  of  bureau  Linda  Stowell 
and  acting  news  editor  Jennifer  Yates. 
“The  managerial  atmosphere  that’s  been 
instituted  in  this  bureau  in  the  past  six 
months  has  been  nothing  short  of  oppres¬ 
sive,”  one  staffer  said. 

Philadelphia  is  the  control  bureau  for 


Here’s  all  you 
need  to  know 
about  solving 
your  year  2000 
business  system 
problems  in 
90  days  or  less... 
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AP’s  Pennsylvania  operations,  including 
bureaus  in  Harrisburg,  Pittsburgh,  and 
State  College,  home  of  Penn  State.  Since 
April,  eight  Philadelphia  staffers  have  left 
—  six  since  August  —  and  staffers  say 
more  are  looking  for  work  elsewhere. 

The  bureau  usually  has  10  to  14 
reporters,  including  temporary  workers, 
and  reporters  often  serve  as  supervisors 
or  copy  editors.  People  who  have  left 
were  both  veterans  and  newcomers  hired 
1  since  Stowell  took  over  in  December 
1997  after  the  retirement  of  longtime 
bureau  chief  George  Zucker. 

Stowell  came  from  the  bureau  in  j 
1  Baltimore,  and  Yates,  a  25-year-old  tem¬ 
porary  worker  there,  soon  followed.  The 
bureau  also  gained  a  new  assistant  chief 
at  the  start  of  the  year  when  Sally  Hale 
transferred  from  Portland,  Ore.  After 
news  editor  Janna  Moore  took  a  leave  of 
absence  in  April,  Yates  became  acting 
news  editor.  Bureau  workers  do  not  recall 
that  the  bureau  chief  job  was  posted. 

Stowell  is  often  described  as  an  “ambi¬ 
tious  manager”  who  keeps  subordinates 
on  guard  and  routinely  sends  e-mails  each 
day  critiquing  staffers’  performance. 

One  source  said  of  Yates,  “Many  in  the 
bureau  feel  her  lack  of  seasoning,  her  lack 
of  maturity  and  her  natural  defensiveness 
have  made  her  particularly  ill-suited  to  | 
the  job.”  Another  said,  “It  appears  that 
they  would  rather  see  mistakes  go  out  on 
the  wire  rather  than  see  anybody’s  author¬ 
ity  challenged.” 

One  person  said  the  two  top  managers 
appear  more  concerned  with  their  careers 
than  with  the  staff  or  the  news. 

Staffers  said  Stowell,  mandated  to 
improve  relationships  with  member 
newspapers,  had  imposed  a  quota  of  10 
stories  a  day.  But  they  say  they  are 
required  to  shovel  out  stories,  no  matter 
how  minimal  their  news  value. 
“Typically,  the  way  this  works  is  we  wind 
up  ripping  stories  from  members’  papers 
and  selling  them  back  to  them.”  said  one 
staffer.  And  they  are  often  harangued  for 
falling  short.  Another  source  said.  “They 


were  just  being  called  on  the  carpet  con¬ 
stantly  for  not  having  enough.” 

Workers  also  complain  that  the 
turnover  is  hurting  coverage  because  the 
beat  structure  is  collapsing,  and  because 
managers  are  less  informed  about  the  turf 
than  departing  reporters.  “The  readers  are 
losing,”  said  one.  “The  people  who  have 
the  institutional  memory  are  leaving.  As  a 
result,  the  bureau  no  longer  has  a  close 
working  relationship  with  the  mayor’s  of¬ 
fice,  the  hospitals,  the  police  department.” 

Staffers  at  member  papers  who  were 
interviewed  for  this  story  said  they  had 
not  noticed  any  deterioration  in  the  quali¬ 
ty  of  AP  coverage. 

Stowell  referred  questions  to  AP  spokes¬ 
woman  Tori  Smith,  who  said  departures 
are  not  unusual.  “1  would  say  that  people 
have  decided  to  leave  and  take  other  jobs. 
We  have  a  great  economy,”  she  said. 

She  said  a  shakeout  period  is  normal 
when  a  bureau  chief  changes.  “Linda  has 
come  in,  and  she  is  very  ambitious,  and 
she  wants  to  do  a  good  job  and  provide 
good  service  to  the  members  of  the  state 
of  Pennsylvania,”  Smith  said. 

And  it’s  unfair  to  criticize  Yates’  age. 
Smith  said.  “That’s  making  an  argument 
that  new  blood  isn’t  helpful.”  she  said, 
adding  that  AP  employees  have  the 
largest  range  of  experience  and  age  of  any 
news  organization  “on  the  planet.” 

Pennsylvania  members  have  indicated 
they  want  more  stories  on  the  daily 
digest.  Smith  said  of  the  increased  sched¬ 
ule,  refusing  to  apologize  for  “being  a 
member-driven  company.” 

“We’re  not  going  to  achieve  that  at  the 
expense  of  quality,”  Smith  said.  “It’s  a 
balance  between  putting  out  the  number 
of  stories  for  the  client  and  achieving  the 
quality  that  is  necessary.” 

Stowell’s  efforts  to  improve  member 
relations  are  showing  results.  Hugh 
Cutler,  editor  for  federal  and  state  gov¬ 
ernment  news  at  the  Pittsburgh  Post- 
Gazette,  said  Stowell  has  been  quicker  to 
respond  to  members  than  her  predecessor. 
“If  anything,  she’s  been  more  respon¬ 
sive,”  he  said.  “I  don’t  know  if  they’ve  lit 
a  fire  under  her.”  He  remembered  once 
calling  the  bureau  to  ask  a  question  and 
hearing  from  Stowell  within  a  half-hour. 

Virginia  Micke  of  the  Philadelphia 
Inquirer  city  desk  said  the  AP  bureau 
developed  a  new  system  for  picking  up 
Inquirer  stories.  “My  understanding  was 
they  approached  us  about  sending  stories 
directly  to  them,”  she  said.  Inquirer  edi¬ 
tors  now  earmark  stories  for  AP. 

See  AP  Philly  on  page  61 
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S|rmt‘ 
Falls  liM' 


Just  as  Jessica 
represents  the  new 
generation  and  the 
future  of  Spruce  Falls, 
tree  number  200  million 
and  one  represents  the 
future  of  the  forest. 


And  at  Spruce  Falls, 
building  the  future  is  a  core 
value  in  everything  we  do. 


^  •  17  years  old 

V 

'^est  time  she  had  lately  (besides 
looting  tree  #  200  million  and  one) 
'■  was  a  class  trip  to  Europe 

•  likes  working  with  people 

^  •  wants  to  have  a  career 

in  nr>edia  or  advertising 

•  enjoys  singing  in  the  choir 
(favorite  singer  is  Celine  Dion) 


On  June  5, 1998,  Spruce  Falls 
planted  its  200  millionth  tree 
in  the  Gordon  Cosens  Forest 
in  Kapuskasing,  Ontario.  It  was 
a  tribute  to  decades  of  forest 
renewal  activities.  At  the  same 

time,  as  a  tribute  to  the 
future.  we  asked  local  high 
school  student  Jessica  St.  Louis 
to  plant  tree  number  200  million 
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Publisher’s  community 
ties  wind  up  in  knots 

Efforts  to  end  racially  tinged  lawsuit  leave  California 
publisher  enmeshed  in  allegations 


by  M.L.  Stein 

A  prominent  California  publisher 
has  been  accused  of  threatening  an 
elementary  school  principal  with 
dismissal  if  he  continued  his  lawsuit 
against  the  school  board  and  several  of  its 
officials. 

The  principal’s  suit  charged  racial  dis¬ 
crimination,  harassment,  invasion  of  pri¬ 
vacy  and  infliction  of  emotional  distress. 

In  a  letter  to  Allen  P.  McCombs,  pub¬ 
lisher  of  the  weekly  Chino  Champion,  the 
attorney  for  principal  Leonard  McGinnis 
charges  that  McCombs  “proceeded  by 
innuendo  to  threaten  to  use  (his)  influence 
to  have  my  client  terminated  ...  if  he  pro¬ 


ceeded  with  the  current  litiga-  _  _ 

tion.”  The  lawyer,  Deane 

Western,  further  warned  that  I 

McCombs  also  may  be  sued  if 

he  persisted  in  trying  to  fore- 

stall  a  subpoena  issued  to  one  ^  0B 

of  his  reporters,  Marianne  '  ^  \  T 

Napoles,  in  connection  with 

McGinnis’  legal  action. 

McCombs,  a  former  Chino 
school  board  member,  is  not  a 
defendant  in  the  school  princi- 

The  letter  claims  McCombs  file  phi 

told  Western  by  phone  that  Allen  P.  McCombs, 
McGinnis  would  “suffer  Chino  Champion 
unforeseen  circumstances”  if  publisher 
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Western  deposed  Napoles  regarding  “con¬ 
fidential  information”  that  McCombs 
received  from  defendants  in  the  suit. 

McCombs,  a  past  president  of  the 
California  Newspaper  Publishers 
Association  and  voted  “Newspaper 
Executive  of  the  Year”  in  1997  by  the 
California  Press  Association,  acknowl¬ 
edged  in  an  interview  that  he  visited 
McGinnis  on  Aug.  17  about  his  suit  but 
categorically  denied  threatening  him. 

“I  just  pointed  out  to  him 
I  that  his  suit  was  going  to  make 
[  a  big  mess  for  everybody,  and 
I  nobody  was  going  to  win,” 
j  I  McCombs  explained.  “To  say 
^  0B  [  that  I  threatened  him  is  the 
t  T  I  biggest  lie  I  have  ever  heard.” 
McCombs  said  he  was  trying 
I  to  arrange  a  meeting  aimed  at 
settling  the  suit,  which  “was 
^  going  to  cost  everyone  an  arm 

^  and  a  leg.” 

Differences  between 
file  photo  McGinnis,  who  is  black,  and 
Combs,  the  school  board  go  back  to 
Tipion  1994.  His  suit,  which  names 
the  Chino  Unified  School 
District  and  15  former  and  cur¬ 
rent  board  members  as  defendants,  alleges 
school  officials  began  to  harass  him  after 
he  accused  a  former  schools  superinten¬ 
dent  of  wrongfully  diverting  $50,000  to 
repair  plumbing  at  Los  Serranos 
Elementary  School,  where  he  was  then 
principal.  McGinnis  has  since  been  pro¬ 
moted  to  principal  of  a  junior  high  school. 

McGinnis  contends  he  was  accused  of 
“political  motivation”  in  making  his  com¬ 
plaint  and  says  that  two  board  members 
filed  sexual  harassment  charges  against 
him  as  part  of  a  plot  to  “racially  discrimi¬ 
nate,  retaliate  and  harass”  him  with  a  false 
complaint.  And  even  though  a  private 
attorney’s  probe  found  no  basis  for  the 
sexual  harassment  accusations,  the  school 
board  reprimanded  McGinnis  for  “unpro¬ 
fessional  behavior,”  he  avers. 

Western’s  Aug.  26  letter  to  McCombs 
indicates  that  McGinnis  “is  extremely 
upset  by  your  threats,  harassment  and 
intimidation. . . .  Did  you  use  the  same  tac¬ 
tics  with  Ms.  Napoles?  We  are  going  to 
find  out  very  soon.  If  you  did,  you  will 
have  your  own  litigation  to  address.” 

McCombs  said  he  was  puzzled  by 
Western’s  interest  in  Napoles,  who  cov¬ 
ered  a  few  episodes  of  McGinnis’  battle 
with  the  school  district,  but  “was  not  the 
main  reporter  on  the  story.”  The  publisher 
told  Western  he  would  invoke  California’s 
see  Legal  on  page  61 
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Groping  for  labor 
peace  in  Detroit 

Peace  and  love?  No.  But  glinnmer  of  hope  encourages 
unions,  nnanagement  after  bitter  three-year  rift 


by  Mark  Fitzgerald 

Autumn  leaves  are  failing  for  the 
fourth  year  around  the  lawn  signs 
declaring  “No  Free  Press/News 
Wanted  Here,”  yet  for  the  first  time  in  the 
long  and  divisive  Detroit  newspaper  labor 
dispute  a  hint  of  thaw  warms  the  air. 

“The  newspapers  have  actually  been 
conciliatory.  We’re  actually  resolving 
problems  . . .  and  that  wouldn’t  have  hap¬ 
pened  six  months  ago,”  said  Lou  Mleczko, 
president  of  Newspaper  Guild  Local  22. 

Tim  Kelleher,  senior  vice  president  of 
labor  relations  for  Detroit  Newspapers, 
says  both  sides  realize  the  dispute  will 
have  to  be  settled  at  the  bargaining  table, 
rather  than  on  the  picket  line  or  in  court. 
Detroit  Newspapers  is  the  joint  operating 
agency  for  Knight  Ridder’s  Detroit  Free 
Press  and  Gannett’s  Detroit  News. 

“We  certainly  have  had  three  years  of 
testing  each  other’s  will,”  Kelleher  said. 
“We’re  talking  now,  and  any  conversation 
is  good.  At  some  point  in  time  we  have  to 
reach  an  agreement.” 

At  the  urging  of  a  federal  mediator,  the 
six  unions  and  the  newspapers  have 
agreed  to  a  schedule  of  bargaining  ses¬ 
sions,  which  have  come  only  rarely  since 
2,500  workers  walked  off  their  jobs  July 
13,  1995.  For  instance,  the  Guild’s  sched¬ 
uled  meeting  with  Detroit  News  manage¬ 
ment  on  Sept.  24  was  the  first  contract 
bargaining  session  since  September  1995, 
Mleczko  says. 

And  there  have  been  indications  of 
progress  and  other  “conciliatory  gestures” 
from  management  during  those  talks. 


cases  and  have  succeeded  in  a  few. 

“As  we  have  gone  on  and  found  and 
developed  information  that  [we]  have 


at  the  building,  which  now  houses  both 
the  News  and  Free  Press.  And  union 
members  are  walking  in  front  of  area  Big 
Boy  restaurants  to  urge  customers  not  to 
eat  there  because  of  a  breakfast  promo¬ 
tion  with  the  Detroit  News. 

Management  and  the  unions  cannot 
even  agree  on  a  court  to  hear  the  appeal  of 
the  National  Labor  Relations  Board’s 
Sept.  1  decision  (E&P,  Sept.  5,  p.  14). 
That  ruling  handed  each  side  a  victory:  It 
declared  that  the  strike  was  caused  by  the 
newspapers’  unfair  labor  practices  — 
meaning  former  strikers  are  entitled  to  get 
their  old  jobs  back,  plus  back  pay  since 
Feb.  14,  1997,  when  the  unions  uncondi- 


made  an  error  in  a  discharge  —  we  correct  i  tionally  offered  to  return  to  work  —  and 


it,”  Kelleher  said.  “If  the  union  refused  to 
talk  to  us  at  the  time  we  took  our  action, 
well,  we  take  the  action.  And  you  correct 
it  if  you  later  find  there  was  an  error.” 

Another  sign  of  reconciliation,  accord¬ 
ing  to  both  sides,  has  been  the  absolute 
lack  of  any  workplace  confrontations 
between  strikers  returning  to  work  and 
the  permanent  replacements  who  helped 
the  newspapers  to 


it  rejected  some  major  unfair  labor  prac¬ 
tice  charges  against  management. 

While  the  newspapers  are  appealing  in 
federal  appeals  court  in  Cincinnati,  the 
unions  are  appealing  in  Washington,  D.C. 

Still,  it  is  the  pressure  the  labor  dispute 
itself  has  put  on  both  sides  that  is  sparking 
a  certain  optimism  in  Detroit.  Huge  num¬ 
bers  of  union  production  workers  remain 
out  of  work,  either 


continue  publishing  «We  Ceitail 

every  day  since  the 
strike  began. 

By  no  means, 

however,  has  the  Gach  Ot! 

Era  of  Good  Feel¬ 
ings  come  to  De-  WeVe  ta 

troit. 

Alex  Young,  and  any  o 
president  of  the 

Detroit  Mailers  iS  QOOd.  A1 

Union,  says  Detroit 

Newspapers  contin-  In  timC  V 

ues  to  provoke 

“locked-out”  work-  TSach  an  < 

ers  by  actions  such 
as  the  recent  open 
house  it  conducted 

in  an  effort  to  SeniOr  VIC 

recruit  part-time  ,  .  . 

mailroom  workers  '^DOr 

at  a  time  when  only  Kt 

to  e  too  I  Detroit  N 

30  of  the  300-plus 
members  in  his 

Teamsters  local  have  been  called  back  to 


“We  certainly  have  had 
three  years  of  testing 
each  other’s  will. 
We’re  talking  now, 
and  any  conversation 
is  good.  At  some  point 
in  time  we  have  to 
reach  an  agreement.” 

—  Tim  Kelleher, 
senior  vice  president 
of  labor  relations, 
Detroit  Newspapers 


says  Alan  Forsyth,  who  struck  the  Detroit  I  work. 


News  and  now  covers  labor  for  the  union 
strike  paper,  the  Detroit  Sunday  Journal. 

From  the  unions’  point  of  view,  too,  the 
newspapers  have  been  backing  off  a  little 
from  the  hard  line  management  took  on 


“We  can  say  anything  we  want,  but  1 
think  their  actions  speak  loudest.”  Young 
said.  “What  disappoints  me  is  that  the 
media  is  not  putting  pressure  on  them  to 
obey  the  law.  Here  they’ve  been  told  to 


the  more  than  200  strikers  fired  for  their  I  put  us  back  to  work,  and  they  don’t  obey 


conduct  during  the  strike  —  some  receiv¬ 
ing  multiple  discharge  notices.  The 
unions  dispute  the  charges  in  many  of  the 


the  law.” 

And  the  unions  continue  to  swat  at  the 
papers.  They  recently  beefed  up  picketing 


.  because  they  have 

f  have  had  .  .  „  . 

not  been  called 

of  testing 

®  they  refuse  to  work 

r’S  will  wages  that  were 

slashed  during  the 
ng  now,  strike.  And  more 

than  half  of  the 
iversation  Guild  newsroom 

workers  are  back  on 

ome  point  the  job  only 

because  about  half 
have  to  of  them  crossed  the 

picket  lines. 

reement.”  Nor  has  time 

helped  the  papers. 
3lieher,  circulation  plum- 

.  .  meted  at  the  begin- 

president  J^e  strike  — 

,  ..  and  isn’t  bouncing 

Nations,  ^  s,p,  ? 

Free  Press  manage- 

vspapers  ,  ,  f. 

^  ^  ment  memo  to  the 

staff  said  unaudited 
results  for  July  showed  daily  circulation 
down  about  9,500  copies  to  about 
364,000  from  a  year  earlier,  while  daily 
circulation  at  the  News  fell  about  4,300  to 
about  236,000.  The  combined  Sunday 
edition  slipped  22.200  to  about  802,000. 

By  contrast,  the  last  publishers  state¬ 
ment  before  the  July  1995  strike  reported 
Free  Press  circulation  at  531,825,  News 
circulation  at  354,403  and  Sunday  circu¬ 
lation  at  1,107,645. 
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Offset  Printing:  “I  think  I’ll  wait  and  see  if  it’siust  a  trend.” 
Front-End  Systems:  “A  lot  of  money!”  “What  will  I  get  for  it?” 
Pagination:  “We  do  it  faster  with  waxers  and  Exacto  knives!” 

Advertising  Networks:  “I’ll  eventually  land  national 
(or  regional)  advertisers  myself.  Why  should  I  cut  the  rate 
and/or  pay  the  commission?” 

Market  Share:  “What’s  that?  I’m  just  interested  in  margin.” 

Online  Systems:  “Nobody’s  making  any  money; 
why  should  I  bother — yet?” 

E-Commerce:  ‘"E-What?” 


Newspapers  are  making  money  online  while  protecting 
their  invaluable  franchises  from  a  variety  of  predators, 
many  of  whom  are  also  making  a  lot  of  money— some  of 
which  used  to  be  ours. 

Media  companies  are  making  money  at  an  accelerating 
rate  through  “e”  or  electronic  commerce. 

Like  To  Join  Them? 

Those  who  want  to  find  out  how  are  reading  E-Commerce: 
A  Media  Money  Maker  -  a  major  study  of  electronic  com¬ 
merce  on  newspaper,  television,  radio  and  magazine  web 
sites. 

Some  are  still  in  the  newspaper  business. 
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Gannett’s  N.Y.  math: 
1 0  papers  into  one 


by  Robert  Neuwirth 


The  10  Gannett  dailies  in  the  New 
York  City  suburbs  New  York  City 
will  merge  on  Oct.  12. 

The  company  says  none  of  its  1,350 
staffers  will  lose  their  jobs  in  the  combina¬ 
tion,  which  will  _ 

®he  Journal  Neuis 


Daily  Times,  New  Rochelle  Standard-Star, 
Port  Chester  Daily  Item,  Mt.  Vernon  Argus, 
Yonkers  Herald  Statesman  (Westchester’s 
oldest  daily),  and  Nyack-based  Rockland 
Journal-News. 

“The  attachment  to  the  individual  local 
specific  masthead  just  wasn’t  there  any¬ 
more,”  said 

Madden,  who 

added  that  unify- 


WESTCHESTER 


with  four  editions 
—  two  covering 
lower  Westchester  County,  one  spanning 
northern  Westchester  and  southern  Putnam 
counties,  and  for  Rockland  County. 

“There  are  no  plans  to  reduce  staff  this 
year  or  next.”  said  Bill  Madden, 
spokesman  for  Gannett  Suburban 
Newspapers. 

The  Journal  News  replaces  the  Reporter 
Dispatch  (based  in  White  Plains), 
Tarrytown  Daily  News,  Peekskill  Star, 
Ossining  Citizen  Register,  Mamaroneck 


O  c  K  L  A  N  D 


Advertisers  will  be  able  to  purchase 
full-run  or  zoned  ROP  ads,  and  no  rate 
increases  were  planned  for  local  ads. 

“The  new  paper  certainly  involves  a 
significant  investment  by  Gannett  Co.,” 
said  Madden.  “This  is  bigger  and  better 
and  faster.  The  paper  will  have  a  lot  more 
content  and  substance  to  it.” 

Though  the  10  papers  had  separate 
mastheads,  they  have  been  produced  from 
two  locations  —  Harrison  and  West 
Nyack,  each  with  a  newsroom  and  pro¬ 
duction  plant  —  for  about  15  years. 


IT  NAM  ing  the  papers 
under  one  name 
“is  something  some  readers  may  be 
uncomfortable  with.” 

Plans  call  for  adding  20%  more  space 
for  local  news.  “We  have  budgeted  a  sig¬ 
nificantly  greater  news  hole  for  this 
paper,”  Madden  said. 

The  new  Journal  News  —  with  com¬ 
bined  circulation  of  153,205  daily, 
181,847  Sundays  —  will  feature  six  daily 
sections,  including  beefed-up  business 
coverage  and  late-breaking  sports  news. 


No  help  needed 
for  help  wanted 


The  Conference  Board’s  help  wanted 
index  inched  higher  in  August  to  92,  from 
91  in  July  and  86  a  year  earlier.  Over  the 
past  three  months,  the  index,  which  tracks 
job  advertising  volume  in  51  major  U.S. 
newspapers,  has  risen  one  point  a  month. 
“The  stock  market  is  wobbly,  interest 
rates  are  down,  and  the  high  dollar  is 
choking  exports,  as  profit  margins  nar¬ 
row,  but  none  of  these  developments  is 
slowing  the  demand  for  labor,”  said  Ken 
Goldstein,  the  business  group’s  econo- 


ElSfP  NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


1 

9/30/98 

9/23/98 

9/30/97 

■ 

9/30/98 

9/23/98 

^/30/9^| 

A.H.  Belo  Corp.  (NY)+ 

20.000 

19.500 

24.250 

McClatchyCo.(NY) 

30.000 

30.750 

34.375 

American  Media  Inc.  (NY) 

5.563 

6.250 

8.500 

Media  General  Inc.  (AM) 

38.750 

43.750 

39.625 

Central  Newspapers  Inc.  (NY) 

57.000 

58.813 

74.250 

New  York  Times  Co.  (NY)+++ 

27.500 

27.625 

26.250 

Dow  Jones  &  Co.  Inc.  (NY) 

46.500 

50.438 

46.750 

1  News  Corp.  Ltd. 

25.625 

25.875 

20.437 

E.W.  Scripps  Co.  (NY) 

43.500 

44.500 

43.938 

Pearson  Ltd. 

19.000 

17.250 

7.835 

Gannett  Co.  Inc.  (NY)# 

53.563 

58.750 

53.969 

Pulitzer  Publishing  Co.  (NY) 

79.125 

78.188 

56.500 

Gray  Comm.  Sys.  (NY) 

28.250 

28.500 

25.250 

Quebecor  Inc.  Class  A 

18.875 

18.500 

25.000 

Harte-Hanks  Inc.  (NY)++ 

22.375 

22.938 

16.469 

Sun  Media  Corp.  (TSE)## 

10.500a 

11.250a 

N/A 

Bollinger  International  (NY) 

14.375 

14.313 

13.187 

Thomson  Corp.  (TSE) 

34.900a 

37.750a 

33.550a 

Journal  Register  Co.  (NY) 

14.750 

14.625 

19.625 

j  Times  Mirror  Co.  (NY) 

53.125 

54.813 

54.937 

Knight  Bidder  (NY) 

44.500 

46.000 

54.625 

1  Tribune  Co.  (NY)* 

50.313 

51.250 

53.312 

Lee  Enterprises  Inc.  (NY) 

25.938 

30.750 

28.375 

Washington  Post  Co.  (NY) 

511.000 

516.375 

446.875 

*  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
##  Initial  public  offering  completed  on  12/15/97 

+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98  (a)  Canadian  dollars 

++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
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mist,  adding  that  he  expects  “strong  employment  gains  will 
continue  through  the  end  of  this  year.” 

Singleton  buys  N.M.  daily 

In  a  deal  worth  $16  million,  William  Dean  Singleton’s 
Garden  State  Newspapers  has  agreed  to  buy  the  Farmington. 
N.M.,  Daily  Times  from  the  O'Brien  family,  which  had  owned 
it  for  half  a  century.  The  paper  —  circulation  16,789  daily, 

1 8,470  Sundays  —  becomes  Singleton’s  third  daily  in  the  Land 
of  Enchantment. 

“Because  God  has  called  my  wife  and  me  into  full-time  min¬ 
istry.  I  am  excited  about  turning  a  business  that  has  been  in  my 
family  for  50  years  over  to  them.”  publisher  Eliot  O’Brien  said 
in  a  statement.  The  transaction  is  scheduled  to  close  later  this 
month,  when  Keith  Haugland,  former  vice  president  of  the  com¬ 
munity  newspaper  division  of  Omaha-based  World-Herald  Co., 
takes  over  as  publisher. 

The  price  is  $12.7  million  plus  a  noncompete  agreement 
worth  an  estimated  $3.2  million,  according  to  Garden  State’s  fil¬ 
ing  with  the  Securities  and  Exchange  Commission.  The  report 
also  revealed  that  Singleton  paid  $47  million  for  the  Charleston 
(W.Va.)  Daily  Mail,  $5.1  million  for  Valley  News  Today  in 
Shenandoah,  Iowa,  and  $2.6  million  for  the  Tri-City  Weekly  in 
Eureka,  Calif.  Garden  State,  owned  by  Singleton  and  Richard 
Scudder,  is  a  newspaper  holding  company,  while  their  Denver- 
based  MediaNews  Group  operates  their  40  dailies. 

Nebraska  daily  sold 

The  Omaha  World-Herald  Co.  has  agreed  to  sell  the  1 1 ,500- 
circulation  Columbus  Telegram  to  Independent  Media  Group  of 
Adrian.  Mich.,  for  undisclosed  terms.  The  sale,  expected  to 
close  Oct.  8,  gives  Independent  its  second  Comhusker  State 
daily.  Its  seven  others  are  in  Michigan  and  Wisconsin. 

N.Y.T.  debt,  stock  moves 

The  New  York  Times  Co.  plans  to  raise  $3(X)  million  by  sell¬ 
ing  medium-term  notes,  according  to  a  tiling  with  the  Securities 
and  Exchange  Commission.  “If  and  when  we  borrow  money 
under  this  program,”  a  spokeswoman  said,  the  cash  would  be 
used  for  general  corporate  purposes.  The  company  has  also  filed 
plans  to  issue  5(K).(XK)  shares  of  common  stock  in  anticipation 
that  senior  employees,  including  members  of  the  controlling 
Sulzberger  family,  may  exercise  stock  options. 

Kansas  weekly  purchase 

Lionheart  Newspapers  of  Fort  Worth,  Texas,  has  agreed  to 
purchase  Sun  Publications,  a  chain  of  13  weeklies  in  Kansas 
and  Missouri.  Terms  were  not  announced.  Lionheart.  led  by 
Richard  L.  Connor,  former  president  and  publisher  of  the  Fort 
Worth  Star-Telegram,  has  amassed  41  nondailies  (total  circula¬ 
tion  1  million)  in  Minnesota,  Kansas,  Missouri  and  Texas. 

Thomson  buys  In  Ohio 

Thomson  Newspapers  has  acquired  the  Germantown  Press,  a 
2,700-circulation  paid  weekly  in  suburban  Dayton,  Ohio,  from 
longime  owners  Delores  Grunwald  and  George  Kuhn. 
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Blind  (box)  justice  prevails 
with  restrictions  on  NLRB 


James  Whght  Brown 
CHAIRMAN  OF  THE  BOARD 
1912  - 1959 


“The  Board’s  request 
is  a  blanket  sweep 
far  beyond  what  is 
necessary  and  is  far 
more  intrusive  than  is 
necessary  to  the 
rights  of  both  the 
newspaper  and  the 
advertiser.” 


For  the  last  couple  of  years,  National  Labor 
Relations  Board  regional  directors  have 
succeeded  in  getting  courts  to  go  along 
with  their  peculiar  notion  that  they  can  force 
newspaper  classified  ad  managers  to  become 
federal  informers. 

With  an  arrogance  unique  to  federal  agencies, 
the  unelected  NLRB  panjandrums  have  been 
subpoenaing  newspapers  from  Bakersfield  to 
Baton  Rouge,  demanding  the  names  of  so-called 
"blind  box”  advertisers,  who  do  not  include  their 
name  or  street  address  in  help  wanted  ads. 

Behind  most  of  the  NLRB  subpoenas  is  the 
International  Brotherhood  of  Electrical  Workers, 
which  claims  blind  box  ads  are  used  to  deny 
work  to  union  electricians.  The  problem  is  that 
the  IBEW  has  no  evidence  of  discrimination  — 
so  it  is  siccing  the  NLRB  on  newspapers  in  hopes 
they  can  rummage  around  the  ad  department  and 

find  something.  Newspapers  have  racked  up  thousands  of  dollars  in  legal  fees  to  protect 
their  advertisers  —  and  to  stay  out  of  somebody’s  else’s  fight  —  only  to  be  told  repeat¬ 
edly  by  courts  that  the  First  Amendment  rights  that  shield  a  reporter’s  sources  do  not 
extend  to  the  classified  pages. 

At  last,  however,  a  federal  appeals  court  ruling  is  bringing  this  obnoxious  practice  to 
a  halt.  As  our  Rob  Lenihan  reported  last  week  (Sept.  26,  pp.  42-43),  the  U.S.  Court  of 
Appeals  in  Cincinnati  upheld  a  rare  lower  court  ruling  that  went  newspapers’  way.  Now 
it  seems  the  NLRB  is  backing  off.  The  board’s  general  counsel  has  ordered  regional 
directors  to  clear  blind  box  cases  with  Washington  first.  And  days  after  the  appellate 
court  ruling,  the  NLRB  simply  dropped  its  case  against  the  Evansville  (Ind.)  Courier. 

At  issue  in  the  appellate  court  decision  were  some  blind  box  ads  in  the  Midland 
(Mich.)  Daily  News.  The  appellate  Judges  wrote  that  the  NLRB  “failed  to  demonstrate 
a  substantial  state  interest  which  outweighs  the  danger  to  the  free-speech  rights  of 
Midland,  its  anonymous  advertiser  and  the  countless  similarly  situated  entities  across 
the  nation.”  The  judges  also  scolded  the  NLRB  for  subpoenaing  the  Daily  News  with¬ 
out  first  trying  to  see  if  there  was  any  justification  for  the  IBEW’s  charge.  “The  Board’s 
request  is  a  blanket  sweep  far  beyond  what  is  necessary  and  is  far  more  intrusive  than 
is  necessary  to  the  rights  of  both  the  newspaper  and  the  advertiser,”  the  court  said. 

Amen.  Newspapers  are  not  an  enforcement  arm  of  federal  government.  They  won’t 
work  for  the  CIA  or  the  FBI  —  and  they  certainly  will  not  do  legal  legwork  for  the 
clock-watchers  at  the  NLRB. 

The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 
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Buffalo’s  Lipsey 
corrects  record 

As  the  "Communication  Link  for  the 
Industry,”  E&P  should  judge  how  well  it’s 
done  with  its  first  cover  story  ("Billionaire 
Buffett's  Bonanza  in  Buffalo,”  by  Robert 
Neuwirth,  Sept.  12,  p.  26)  by  the  follow¬ 
ing: 

1.  At  year  end  1997,  Berkshire  Hatha¬ 
way  owned  16.5%  of  the  Washington  Post 
Co.,  not  40%. 

2.  The  Sun  Newspapers  of  Omaha  won 
its  Pulitzer  Prize  in  1973,  not  1974. 

3.  Half  of  the  first  $10,000  Buffett 
made  came  from  delivering  500  copies  of 
two  Washington  newspapers  each  day  .  .  . 
not  all  of  it.  as  the  story  says. 

4.  Neuwirth  says.  "The  paper  recouped 
some  of  the  money  by  raising  the  price 
distributors  pay  for  the  papers.”  That's 
really  not  true.  Distributor's  compensation 
comes  from  several  sources.  While  we 
raised  the  price,  other  forms  of  compensa¬ 
tion  more  than  offset  that  increase,  so  the 
final  result  was  that  none  of  the  96  inde¬ 
pendent  dealers  involved  realized  a  loss. 
In  fact,  costs  to  the  (Buffalo)  News  were 
increased. 

5.  Carriers  receive  slightly  over  84c  a 
week  for  a  seven-day  subscription,  not 
82c.  Carriers  are  independent  contractors 
and.  therefore,  did  not  “ratify  a  reduction 
in  pay”  for  an  account  they  don't  have  to 
collect. 

6.  The  New  York  State  Department  of 
Labor  is  looking  at  whether  youth  carriers 
in  New  York  state  should  be  able  to  deliv- 

50  YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Oct.  2.  1948 

Due  to  increased  production  and 
distribution  costs,  all  Los  Angeles 
newspapers  increased  the  cost  of  news¬ 
stand  copies  to  7c  while  leaving 
Sunday  copies  at  15C.  The  Los  Angeles 
Times  and  Examiner  have  sold  for  5C  a 
copy  since  May  1 920.  The  Herald  and 
Express  went  to  a  nickel  in  1937. 


Oct.  1-8  is  Newspaper  Week,  and 
this  year  the  theme  is  “The  Right  to 
Know  is  the  Key  to  All  Your  Liberties.” 
Newspapers  across  the  country  arrange 
special  events  designed  to  familiarize 
readers  with  the  process  and  the  histo¬ 
ry  of  newspaper  publishing. 


er  samples,  not  whether  “teen  carriers  at 
the  Buffalo  News  are  being  mistreated.” 
This  matter  with  the  labor  department  is 
being  handled  by  the  New  York  State 
Publisher's  Association  on  behalf  of  all 
newspapers  in  the  state. 

7.  In  quoting  a  complaining  David  Fix, 
a  distributor  who  was  terminated, 
Neuwirth  failed  to  observe  that  he  is  the 
brother  of  Charlie  Fix.  the  single-copy 
manager,  who  took  a  plea  bargain  with  the 
district  attorney  for  falsifying  records. 
When  the  News  found  out  about  circula¬ 
tion  department  thefts  and  bad  policies, 
senior  managers  were  removed  from 
their  positions  and  all  irregularities  cor¬ 
rected. 

This  policy  was  changed  two  months 
before  Neuwirth  came  to  Buffalo,  yet 
it's  featured  in  a  story  the  magazine  holds 
for  its  redesign  three  months  after  his 
visit. 

8.  News  reporters  earn  the  13th  (or 
14th,  depending  on  how  you  view  the  JoA 
in  Honolulu)  highest  salary  in  the  country, 
not  the  1 7th.  as  the  story  said. 

9.  The  reporter  wrote.  "When  you've 
got  tremendous  penetration  and  all  close 
in,  you’ve  got  maybe  the  best  advertising 
buy  in  America.”  Lipsey  says.  "The  ques¬ 
tion  is.  are  they  willing  to  pay  a  buck  for  a 
little  water  and  sugar.” 

His  non  sequitur  originated  from  my 
comparing  the  value  of  a  franchise,  as  it 
relates  to  pricing,  using  the  Coca-Cola 
brand  as  an  example.  Your  reader  will 
have  a  difficult  time  relating  water  and 
sugar  to  the  value  of  newspaper  advertis¬ 
ing. 

10.  The  average  ROP  rate  from  all 
sources  of  advertising  (nine  different  rate 
categories)  in  May  of  1988  was  $54.20 
per  inch.  For  the  month  of  May  1998,  it 
was  $77.59  per  inch.  This  represents  an 
increase  of  43.15%.  Preprint  rates  for  the 
lO-year  period  increased  25.2%. 
Neuwirth's  figures  of  86%  and  75%  were 
drawn  from  two  rate  cards. 

11.  Finally,  since  the  new  approach  for 
E&P  also  represented  an  upgrading  in 
design,  may  I  comment  that  using  three  of 
the  six  pictures  in  the  story  and  more  than 
70%  of  the  art  space  to  drive  home  the 
point  that  our  presses  are  old.  hardly  rep¬ 
resents  good  design  Judgment. 

Stanford  Lipsey 
publisher  and  president. 

Buffalo  (N.Y.)  News 

(Editor’s  Note:  Editor  &  Publisher  stands 
by  the  basic  substance  of  its  .story. ) 


Clarification 

Due  to  an  editing  error,  the  meaning 
was  distorted  in  the  first  two  paragraphs 
of  a  Sept.  5  story  ("Rehire  Detroit 
Strikers.  NLRB  Rules.”  p.  14)  about  the 
National  Labor  Relations  Board's  most 
recent  ruling  in  the  Detroit  newspaper 
labor  dispute. 

The  paragraphs  should  have  read  as 
follows: 

Detroit's  wrenching  newspaper  strike 
was  caused  by  management's  unfair  labor 
practices,  so  the  two  dailies  and  their  joint 
operating  agency  must  rehire  all  former 
strikers  who  have  not  returned  to  work, 
the  National  Labor  Relations  Board  ruled 
Sept.  1. 

But  while  the  full  NLRB  handed  a  big 
victory  to  the  six  unions  who  in  July  1995 
walked  off  their  jobs  at  the  Detroit  Free 
Press,  Detroit  News  and  the  Detroit 
Newspapers  joint  agency,  the  board  also 
sided  with  management  in  rejecting  an 
administrative  law  judge's  1997  finding 
that  the  newspaper  had  violated  the  law 
by  ending  joint  negotiating  sessions  with 
the  unions. 


CAC  Introduces 

Newspaper 

Readership 

Report 

Certified  Audit  of  Circulations 
(CAC)  will  offer  a  Newspaper 
Readership  Report  as  an 
optional  supplement  to  the 
annual  Audit  Report  beginning 
September  1998.  Following  a 
standardized  format,  this  report 
allows  publishers  to  present 
authoritative  readership 
statistics  with  their  circulation 
data  and  provides  advertisers 
with  a  consistent  source  for 
market-by-market  comparisons 
and  consumer  research. 


For  further  information, 
please  contact  Laura  Adams  at 
1-800-346-1357,  ext.  131  or 
by  e-mail  at  cacaudit@aol.com 


Member  of.A^vertisimff 
Research  Foum^tiom” 


Certified  Audit 
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E&P 


NEWSPEOPLE 


COLORADO 
SPRINGS  GAZETTE 

GARY  BLAKELEY,  director  of  oper¬ 
ations  at  the  Colorado  Springs,  Colo., 
Gazette,  moves  up  to  vice  president  of 
operations.  DAN  DLEBER.  director  of 
finance,  was  appointed  vice  president  of 
finance. 


STAWSKI 
POST  REGISTER 
CO. 


DICKERSON 

HACKENSACK 

RECORD 


PETYKIEWICZ 
JACKSON  CITIZEN 
PATRIOT 


GRAY  COMMUNICATIONS 

JAMES  RYAN,  CFO  at  Gray’s  Busse 
Broadcasting  Corp.,  was  named  CFO  and 
vice  president  of  finance  at  Gray  Com¬ 
munications  Systems  Inc.,  publisher  of 
the  Lawrenceville,  Ga.,  Gwinnett  Daily 
Post. 

HACKENSACK  RECORD 

THOMAS  J.  DICKERSON,  director 
of  production  planning  for  American 
Color  Graphics/Sullivan  Graphics,  has 
joined  the  Hackensack,  N.J. -based 
Record  as  vice  president  of  commercial 
printing  for  the  Record  Offset  division. 

JACKSON  CITIZEN  PATRIOT 

SANDY  PETYKIEWICZ.  editor  at 
the  Jackson  (Mich.)  Citizen  Patriot,  has 
been  appointed  associate  publisher  as 
well. 

LEE  ENTERPRISES 

PHIL  BLAKE,  publisher  of  the 
Wisconsin  State  Journal  and  chairman  of 
Madison  Newspapers  Inc.,  assumes  the 
additional  position  of  vice  president  of 


newspapers  for  the  Wisconsin-Minnesota 
Publishing  Group. 

MILWAUKEE  JOURNAL 
SENTINEL 

MIKE  RUBY,  co-editor  of  U.S.  News 
&  World  Report,  has  been  named  deputy 
editor  at  the  Milwaukee  Journal  Sentinel. 

NEVADA  APPEAL 

DEBORAH  CLARK,  retail  advertis¬ 
ing  manager  at  the  Californian.  Salinas, 
Calif.,  has  been  appointed  director  of 
advertising  at  the  Nevada  Appeal,  a  Swift 
newspaper. 

NEW  YORK  PRESS  ASS’N 

CLIFFORD  RICHNER,  of  Richner 
Communications,  was  elected  president  of 
the  board;  DEBORAH  WHITE,  president 
of  S.I.  Communications,  was  elected  pres¬ 
ident-elect;  JAMES  BILINSKL  president 
of  Finger  Lakes  Community  Newspapers, 
was  elected  vice  president;  STEVEN 
BLANK,  president  of  Queens  Publishing, 
was  elected  secretary/treasurer;  and  CLIF¬ 


FORD  LUSTER,  of  Courier  Life  Inc., 
was  elected  assistant  treasurer. 

OMAHA  WORLD-HERALD 

HAROLD  F.  WOLDT  JR..  vice  presi¬ 
dent  of  circulation/home  delivery  at  the 
New  York  Times,  has  been  named  director 
of  circulation  at  the  Omaha  World- 
Herald. 

He  succeeds  JIM  RISTOW,  who  was 
appointed  president  of  the  Advertising 
Delivery  Service  at  the  Omaha  World- 
Herald. 

POST-BULLETIN 

JON  LOSNESS.  managing  editor  at 
the  Rochester.  Minn.,  Post-Bulletin,  has 
been  appointed  editor.  He  succeeds  BILL 
BOYNE,  who  continues  as  publisher. 

POST  REGISTER  CO. 

ROGER  PLOWTHOW,  publisher  and 
CEO  at  the  St.  George,  Utah,  Spectrum, 
has  been  named  general  manager  and  vice 
president  of  business  development  at  the 
Idaho  Falls,  Idaho,  Po.st  Register. 

SCOTT  STAWSKI,  advertising  and 
database  marketing  manager  at  the  Miami 
Herald  Publishing  Co.,  Joins  the  Post 
Register  as  director  of  advertising. 

RON  LEE,  key  account  manager,  was 
promoted  to  retail  sales  manager. 

PHIL  ANDERSON,  key  account  man¬ 
ager  and  special  section  coordinator, 
moves  up  to  business  development  man¬ 
ager  in  charge  of  advertising  services. 

VICKI  ANDREASON,  marketing 
manager  at  the  Grand  Teton  Mall,  has 
Joined  the  Post  Register  as  a  key  account 
manager. 

MELISSA  BOND,  an  intern  at  KIFI- 
TV,  Joins  the  Post  Register  as  an  account 
executive. 

THOMSON  NEWSPAPERS 

KRISTI  DEMPSEY,  business  editor 
at  the  Mesa-based  Tribune,  has  been 
appointed  editor  of  the  Scottsdale  edition. 

She  succeeds  HAL  DEKEYSER,  who 
was  named  associate  publisher  of  the  Sun 
City,  Ariz.,  Dailv  News-Sun. 

CHRIS  COPPOLA.  Tribune  deputy 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 


We  specialize  in  assisting  owners  in 
exploring  and  negotiating  the  sale  of 
their  daily  newspapers  or  non-daily 
newspaper  groups. 


Dirks,  Van  Essen  &  Associates 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
E-mail:  DIRKS. VAN. ESSEN(®iNTERN ETMCI.COM  http://www.dirksvanessen.com 
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metro  editor,  succeeds  Dempsey  as  busi¬ 
ness  editor. 

PHIL  BOAS,  executive  metro  editor, 
was  named  assistant  managing  editor  in 
charge  of  the  Sunday  edition. 

NICOLE  CARROLL,  assistant  metro 
editor,  succeeds  Boas  as  executive  metro 
editor. 

UNIONTOWN  NEWSPAPERS 

ALBERT  B.  SLOAN,  production 
computer  operator  at  the  Uniontown,  Pa., 
Heruld-Standard,  has  been  appointed 
production  director  of  parent  company 
Uniontown  Newspapers. 

VALLEY  MORNING  STAR 

DOUG  HARDIE,  publisher  of  the 
Brownsville  Herald  in  Texas,  has  been 
named  publisher  at  the  Valley  Morning 
Star  in  Harlingen,  Texas,  where  he  suc¬ 
ceeds  V.  Lyle  DeBolt,  who  retired  after  1 8 
years  as  publisher. 

WEST  CENTRAL  TRIBUNE 

DANA  YOST,  news  editor  at  the  West 
Central  Tribune,  Willmar,  Minn.,  has 
been  named  managing  editor. 


EtSfP  AWARDS 


The  John  S.  and  James  L.  Knight 
Foundation  has  awarded  Columbia  Uni¬ 
versity's  Graduate  School  of  Journalism 
with  a  $1.5  million  Knight  Chair  in 
Journalism  to  focus  on  business  report¬ 
ing.  Grants  of  $500,000  each  were  also 
approved  for  Michigan  State  University 
and  the  University  of  Texas  as  supple¬ 
ments  to  previously  received  Knight 
chairs. 

The  1998  Annual  Achievement  Award 
from  the  Inter  Press  Service  Third  World 
News  Agency  was  awarded  to  Graca 
Machel,  president  of  Mozambique’s 
Foundation  for  Community  Develop¬ 
ment.  She  received  the  award  at  the 
United  Nations  on  Sept.  1 8  and  accepted 
it  on  behalf  of  children  sutTering  from 
armed  conflicts  around  the  world. 

The  Inter  American  Press  Association 
awarded  its  Grand  Prize  for  Press 
Freedom  posthumously  to  German 
Ornes.  editor  and  publisher  of  the  Santo 
Domingo,  Dominican  Republic,  daily  El 
Carihe. 

A  representative  will  accept  the  award 
at  lAPA’s  November  meeting  in  Punta  del 
Este,  Uruguay. 


NEWSPEOPLE 

by  Karim  Mostafa 


EtSfP  OBITUARIES 


HOPE  BARTLETT,  24,  a  reporter  for 
WJXX-TV  in  Jacksonville,  Fla.,  drowned 
Sept.  29  in  a  boating  accident.  A  1997 
alumna  of  Northwestern's  Medill  School 
of  Journalism,  she  died  on  the  job. 

FRANCES  FOSTER.  87,  a  columnist 
at  the  Denver  Rocky  Mountain  News  for 
three  decades,  died  Sept.  19  in  Denver. 
Her  column,  "Mrs.  Molly  Mayfield,” 
offered  advice  to  the  lovelorn  and  was 
most  popular  among  wives  during  WWll. 
Many  credit  the  column  with  saving  the 
News  from  closure.  Her  column  launched 
on  April  1 3,  1 942,  and  continued  until  she 
retired  in  the  early  ’70s. 

VAN  HENDERSON,  44,  a  reporter  at 
the  Chattanooga  Free  Press  for  almost  15 
years,  died  Sept.  27  of  a  heart  attack 
while  swimming  at  a  lake  in  Tennessee. 

TONI  HOUSE,  55.  former  reporter 
and  editor  at  the  Washington  Star  for  15 
years,  died  of  lung  cancer  Sept.  29. 


As  chief  spokeswoman  for  the 
Supreme  Court  since  1982,  she  oversaw 
the  dissemination  of  written  opinions. 
But  it  was  covering  the  District  of 
Columbia  Police  Department  that  she 
made  a  name  for  herself  as  one  of  the 
few  women  on  the  beat.  She  also  served 
as  president  of  the  Washington  Press 
Club  and  as  an  officer  in  other  press  orga¬ 
nizations. 

ROBES  PATTON,  39.  who  covered 
the  Miami  Heat  for  the  Fort  Lauderdale 
Sun-Sentinel,  died  of  a  brain  tumor  Sept. 
28.  He  started  his  career  covering  college 
basketball  for  the  Daily  Sentinel  in 
Scottsboro.  Ala.,  and  Joined  the  Sun- 
Sentinel  in  1986. 

AURELIO  MIRO  QUESADA  SOSA, 
91.  one  of  Peru’s  renowned  Journalists, 
died  Sept.  26.  He  began  working  at  his 
family’s  paper,  El  Comercio,  when  he 
was  16.  and  worked  his  way  up  to  co¬ 
director  of  the  paper,  Peru’s  leading  daily. 


THE  TRUSTED  ADVISOR 


Veronis,  Suhlcr  and  Associates’  (\’S&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 

Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory  services,  including: 

■  Mergers  &  Accjuisitions  ■  Recapitalizations 

■  Debt  &  F^quity  Financing  ■  Fairness  Opinions 

■  Valuations  ■  Research 

Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  400  communications  industry- 
transactions  with  an  aggregate  value  in  excess  of  S21 
billion  —  including  more  than  S950  million  in 
newspaper  transactions. 

Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


^5^ 


ROBERT  J.  BROADWATER 

Stanaging  Director 
broadwateri^vsactmm.com 


KEVIN  M.  LAVALLA 

Managing  Director 
lavallak^vsacomm.com 


Inrestmrnt  hankers  to  the  communications, 
media,  pubtishing,  broadcasting,  interactire 
digital  media,  and  information  industries. 

3SO  PARK  AVENUE  •  NEW  YORK,  NY  10022  >(212)  935-4990  WEB  SITE:  WWW.VSACOMM.COM 
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SPECIAL  REPORT 


BY  JOE  NICHOLSON 


Is  there  too  much  hype  in 
medias  medical  stories? 

Questions  raised  about  over-reliance  on  early-stage 
lab  tests  for  stories  that  promise  quick  cures 


As  coverage  of  scientific  issues 
appears  to  be  improving,  leading 
science  writers  and  medical-jour¬ 
nal  editors  express  strong  concerns  that 
too  many  stories  present  preliminary  ani¬ 
mal  research  as  though  it  can  be  expected 
to  produce  quick  human  “cures.” 

Typically,  hyped  stories  carry  headlines 
and  leads  that  proclaim  researchers  have 
discovered  treatments  which  “may”  or 
“could”  be  a  “cure”  or  a  way  to  help 
“fight”  or  “battle”  a  dreaded  ailment  such 
as  cancer.  And  the  stories  too  often  prompt 
unwarranted  excitement,  especially 
among  patients  and  their  families. 

The  impact  of  the  hype  typically  over¬ 
shadows  explanations  further  down  in  the 
stories  reporting  that 
the  hoped-for  “cure” 
is  based  on  prelimi¬ 
nary  animal  research, 
frequently  studies  of 
mice.  Rarely  do  the 
stories  explain  that 
most  animal  cures 
never  work  for 
humans  and  that  even 
the  infrequent  suc¬ 
cesses  may  take  years 
to  become  available 
for  patients. 

Who  is  to  blame? 

Some  reporters  com¬ 
plain  they  are  pres¬ 
sured  by  editors  to 
overstate  findings,  but 
reporters  who  write  a 


hyped  lead  can’t  escape  all  responsibility. 
By  the  same  token,  responsibility  for 
hyped  headlines  must  lie  with  those  who 
write  them  as  well  as  those  who  may 
encourage  the  exaggeration. 

In  some  cases,  the  responsibility  may 
lie  with  pharmaceutical  companies  or 
with  researchers  who  draw  conclusions 
overstating  their  data. 

One  of  the  most  celebrated  cases  draw¬ 
ing  criticism  for  its  hype  was  a  May  3 
story  in  the  New  York  Times  quoting  a 
prominent  scientist  predicting  that  treat¬ 
ments  which  cured  tumors  in  mice 
would  result  in  a  human  cure  within  two 
years. 

Critics  complained  that  the  Times' 
front-page  play  of  the 
mouse  research  article 
suggested  the  story 
contained  new  data, 
which  it  didn't.  Times 
executive  editor 
Joseph  Lelyveld 
defended  the  play,  cit¬ 
ing  increasing  opti¬ 
mism  of  scientists;  he 
conceded  the  story’s 
caveats  probably 
should  have  been 
more  forceful  and 
placed  higher. 

That  was  hardly  the 
first  story  that  raised 
hope  of  a  cancer  cure 
based  on  early  test 
results.  A  succession 


Dr.  Jerome  Kassirer,  editor  in  chief, 
New  England  Journal  of  Medicine 
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“If  the  odds  of  success 


of  other  treatments  have  been  hailed  mis¬ 
takenly  as  cancer  panaceas,  including 
interferon,  interleukin-2,  monoclonal  anti¬ 
bodies  and  Taxol. 

Kenneth  Goldstein,  professor  emeritus 
of  journalism  at  the  Graduate  School  of 
Journalism  at  Columbia  University,  said 


are  virtually  nothing, 
then  where  is 
the  story?  Look  back 
in  six  months, 
and  those  stories 


m 

w 


He  recalled  complaints  by  a  science 
reporter  at  one  major  metropolitan  who 
said  his  editors  demanded  stories  to  sup¬ 
port  sensational  headlines. 

"They  would  say  to  him.  ‘Don't  tell  us 
the  story!  What's  your  headline?"' 
Goldstein  said.  "That's  all  they  wanted. 
‘What's  your  headline?'  This  is  what  sci¬ 
ence  reporting  has  become  in  many 
places.  The  story  is  written  for  the  head¬ 
line." 

Jerry  Bishop,  who  retired  last  year 
after  39  years  as  a  science  reporter  and 
deputy  news  editor  for  science  and  med¬ 
ical  news  at  the  Wall  Street  Journal,  said 
that  while  he  never  was  literally  asked  to 
shape  a  story  around  a  headline,  a 
“what's-the-headline?"  kind  of  attitude 
too  often  seemed  behind  editors'  ques¬ 
tions. 

"It's  true  of  every  reporter  in  every 
field.”  Bishop  said.  “  I  don't  care  what  you 
are  reporting.  The  editor  is  always  going 
to  say  that.  I  didn't  like  it  when  it  hap¬ 
pened  to  me.  but  that's  the  news  business. 
The  more  I  learned,  the  less  it  happened, 
because  I  knew  what  the  editors  wanted.” 

And  the  public's  not  happy  about  the 
hype,  either. 

During  focus  groups  conducted  by 
Belden  Associates  between  1995  and 
1997.  many  readers  complained  about 
hyped  medical  stories. 

"Leaping  to  conclusions  is  one  of  the 
fairly  consistent  complaints  about  health 
and  medical  coverage.”  said  Tom  Holbein, 
a  Belden  polling  expert.  "We  have  very 
savvy  readers,  some  of  whom  are  looking 
to  invest  in  medical  stocks  and  are  frus- 
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Reporting  scientific  discoveries;  a  primer 


6.  Attempt  to  make  an  early  determination  of  the  lead.  This 
is  important  because  each  element  in  the  lead  must  be  care¬ 
fully  qualified  to  ensure  accuracy.  The  lead  is  a  story’s  most 
likely  sinkhole. 

7.  In  interviews,  insist  on  direct,  specific  quotes  from 
researchers  on  the  significance  of  findings  —  the  key  question 
—  since  what  on  first  blush  appear  to  be  important  stories  can 
dissolve  if  the  research  isn’t  relevant  to  readers. 

8.  Ask  about  the  researcher.  His  or  her  degrees,  titles,  spe¬ 
cialty,  and  published  articles  and  books.  A  Nobel  Prize  winner 
may  be  little  more  than  an  amateur  if  he  or  she  speaks  outside 
his  or  her  area  of  expertise. 

9.  Ask  for  details  on  the  research.  How  many  people  or 
mice  were  studied?  For  how  long?  If  a  drug  was  studied,  what 
is  known  about  long-term  resistance  or  side  effects? 

10.  In  the  case  of  a  potential  human  treatment,  be  as  spe¬ 
cific  as  possible  about  when  it  might  become  available. 

11.  Get  the  other  side.  Which  experts  disagree?  Even  the 

world’s  foremost  scientists  aren’t  entirely  objective  about 
their  own  achievements.  —  Joe  Nicholson 


Here  are  some  basic  steps  science  writers  recommend  for 
general-assignment  reporters  who  have  to  cover  a  scien¬ 
tific  discovery. 

1.  Check  the  journal.  If  research  is  published,  get  a  copy  of 
the  article,  as  well  as  commentary  on  the  research.  The  safest 
sources  are  peer-reviewed  journals  such  as  the  New  England 
Journal  of  Medicine. 

2.  Pay  attention  to  questions  at  medical  conferences.  When 
research  papers  are  presented  orally,  speakers  are  often  inter¬ 
rogated  by  other  experts  who  detect  omissions  or  mistakes. 

3,  Go  beyond  journals  and  conferences.  Good  reporters 
track  down  news  in  laboratories  and  hospitals,  but  enterprise 
science  reporting  may  require  more  rigorous  checking. 

4.  Prepare  for  interviews.  Check  the  Lexis-Nexis  database 
and  Web  sources  and  your  morgue.  Look  up  the  topic  and 
names  of  researchers  in  the  field. 

5.  Interview  researchers.  In  the  case  of  a  journal  article, 
speak  with  the  lead  scientist,  usually  the  first-named  author.  If 
time  permits,  also  interview  the  senior  researcher,  the  last- 
named  author. 


by  hype,  according  to  Goldstein,  a  former 
United  Press  International  reporter. 

“They  don’t  set  out  to  do  it,”  he 
explained,  “but  they  know  they  have  to 
turn  out  materials  that  newspapers  can 
use.” 

Stretched  leads  and  omitted  caveats  can 
lead  to  a  baffling  succession  of  contradic¬ 
tory  stories. 

“It’s  hard  to  resist  a  wire  story  that  will 
say  you  can  have  two  martinis  before 
dinner  and  do  your  heart  good.”  said 
Richard  Smyser,  founding  editor  of  the 
Oak  Ridger  in  Oak  Ridge,  Tenn.,  and  a 
board  member  of  the  Council  for  the 
Advancement  of  Science  Writing.  “Of 
course,  the  next  night  you  may  read 
that  they  [the  martinis]  are  going  to  kill 
you.” 

While  wire  services  provide  some  of 
the  best  science  reporting,  Smyser  said 
they  “quite  often”  run  contradictory  sto¬ 
ries. 

In  the  case  of  an  overstated  martini 
story,  David  Perlman,  science  editor  of  the 
San  Francisco  Chronicle  and  a  former 
president  of  the  National  Association  of 
Science  Writers,  said  a  reporter  should 
refer  to  the  first  story  when  new  data  is 
reported. 

“You’d  probably  say:  This  research 
reverses  earlier  studies  that  showed 
martinis  are  good  for  you,”’  he  hypothe¬ 
sized. 

Such  a  story  might  explain  that 
earlier  studies  were  based  on  500  bottles 
of  gin.  he  said,  and  conclude,  “Research¬ 
ers  have  now  analyzed  5,000  bottles  of 
gin.” 


trated  because  they  are  led  down  the  prim¬ 
rose  path,  and  conclusions  are  leaped  to 
too  early.” 

The  complaints  come  at  a  time  when 
medical  and  science  reporting  has  become 
better  than  ever,  critics  acknowledged. 
The  Wall  Street  Journal's  medical  cover¬ 
age  was  honored  last  year  with  the 
Pulitzer  Prize  for  national  reporting  while 
Newsday's  medical  coverage  was  honored 
the  year  before  with  the  Pulitzer  Prize  for 
explanatory  journalism. 

But  even  the  best  newspapers  some¬ 
times  “write  headlines  to  catch  eyes,  and 


the  articles  may  not  deliver  the  goods,” 
said  Dr.  Jerold  Lucey,  editor  in  chief  of 
Pediatrics,  a  medical  journal.  He  recom¬ 
mended  that  newspapers  report  test  results 
in  lab  animals  only  when  the  drugs  “are 
going  to  go  into  human  testing  fairly 
rapidly.” 

“Editors  are  the  problems  more  than 
science  writers,”  contended  Goldstein. 
“They  need  readers  and  audiences  to  be 
self-supporting.  It's  inescapable.  Econom¬ 
ics  rules.” 

Even  sober-minded  wire  services  and 
news  syndicates  sometimes  get  infected 


David  Peiiman,  science  editor,  San  Francisco  Chronicle 
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Science  reporters  seem  to  be  misled  by 
mice  more  often  than  by  gin. 

“What  holds  for  a  mouse  doesn't  neces¬ 
sarily  hold  for  a  person,”  said  Dr.  Jerome 
Kassirer,  editor  in  chief  of  the  New 
England  Journal  of  Medicine. 

Charles  Henderson,  publisher  of  16 
Atlanta-based  medical  newsletters,  added: 
“If  the  odds  of  success  are  virtually  noth¬ 
ing,  then  where  is  the  story?  Look  back  in 
six  months,  and  those  stories  should  not 
have  been  written.” 

A  maximum  of  \09c  to  20%  of  cancer 
treatments  tested  on  mice  succeed, 
according  to  Dr.  Allen  Oliff,  chief  of  can¬ 
cer  research  at  Merck  &  Co.,  one  of  the 
largest  drug  companies.  While  federal 
authorities  have  speeded  up  tests  some¬ 
what  for  life-threatening  conditions,  drug 
tests  and  reviews  generally  average  15 
years. 

It  begins  with  6  1/2  years  of  screening  in 
test  tubes  and  animals  to  check  for  toxici¬ 
ty  and  safety  and  to  look  for  signs  the 
drugs  may  cause  birth  defects. 

Perlman,  of  the  Chronicle,  concedes 
that  even  those  papers  with  the  best  inten¬ 
tions  find  themselves  running  stories 
based  on  early-stage  testing. 

"They  got  in  the  paper,  and  the  study 
was  never  replicated,  and  that  was  the  last 
you  ever  heard  of  it.”  said  Perlman. 

But  he  quickly  noted  the  dilemma  that 
newspapers  face:  “If  everybody  else  is 
going  with  the  story,  you're  not  going  to 
say,  ‘Well,  gee.  I'd  better  wait  a  year  until 
the  study  is  replicated.'” 

Ideally,  stories  on  animal  research 
should  qualify  conclusions  right  at  the 
beginning  of  the  lead,  said  former  Wall 
Street  Journal  writer  Bishop,  suggesting 
wording  such  as:  “A  series  of  animal  stud¬ 
ies  suggests  that  .  .  ." 

Ben  Patrusky,  executive  director  of  the 


Richard  Smyser,  board  member,  Council 
for  the  Advancement  of  Science  Writing 


“I  guess  we  want  to 
sound  like  we  know  it 
all.  I  think  ego  plays  a 
role  and,  maybe, 
competition.  I  don’t 
think  any  of  us  are  free 
from  this  tendency  to 
want  to  appear 
authoritative.” 

Council  for  the  Advancement  of  Science 
Writing,  said.  “A  lot  of  animal  stuff  just 
doesn't  pan  out.  People  aren't  mice.  They 
Just  aren't.” 

“More  frequent  than  the  dropped  caveat 
is  the  story  put  on  the  front  page  in  a  way 
that  makes  the  caveat  irrelevant  to  the 
reader,”  said  science  writer  Fred  Jerome, 
who  authored  a  Technology  Review  maga¬ 
zine  column  about  newspaper  coverage  of 
science. 

One  of  the  biggest  pitfalls  for  science 
writing  comes  at  medical  conferences, 
some  said,  where  pharmaceutical  compa- 
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PINNING  THE  TALE  ON  MICE 

A  sampling  of  headlines  and  stories  in  which  eariy-stage  testing  on  lab  animals 
fueled  questionable  optimism  about  treatments  and  cures  for  humans 


YALE  SCIENTISTS  USE  SALMONELLA  TO 
FIGHT  CANCER 

. .  discovered  a  novel  use  for  deadly  salmonella 
bacteria  —  as  a  possible  treatment  for  cancer . . . 
found  to  target  and  slow  the  growth  of  tumors  in 
laboratory  mice ...”  ^ 

Associated  Press  10/15/97 


DRUG  COULD  BLOCK  HEART 
ENLARGEMENT  . . . 

‘^Dangerous  enlargement  of  the 
heart  may  be  preventable  using 
a  drug  already  on  pharmacy 
shelves. . . .  Their  findings  show 
that  in  mice . . .” 

Dallas  Morning  News  4/17/98 


NEW  TREATMENT  MAY  FIGHT 
STAPH  . . . 

“A  California  scientist  has  discovered 
a  protein  that  can  be  used  to  disarm 
dangerous  staph  bacteria . . .  research 
is  still  in  very  early  states.  But  72%  of 
mice  . . .”  Charleston  Daily  Mail  4/17/98 


. . .  VITAMIN  E  IS 
FOUND  TO  BE 
CANCER  FIGHTER 
“. . .  against  colon 
cancer  in  mice . . .  there 
have  been  no  studies 
done  on  humans  . . .” 
Los  Angeles  Times  10/29/97 


TWO  DRUGS  COULD  PREVENT 
ENLARGEMENT  OF  THE  HEART... 

“. . .  show  unexpected  promise  as  treatments  for 
enlargement  of  the  heart,  a  serious  condition  that 
affects  5  million  Americans,  research  in  mice 
suggests  .  .  .”  Washington  Post  4/17/98 


GENE  THERAPY  HOLDS  HOPE  IN 
OVARIAN  CANCER  BATTLE 

** Scientists  might  have  one  of  the 
most  effective  weapons  yet  in  the 
4  fight  against  deadly  ovarian  can- 
^  cer. ...  So  far  the  experimental 
^  treatment  has  reduced  ovarian 
cancer  in  laboratory  mice . . . 
New  Jersey’s  The  Record  2/12/98 

SCIENTISTS  TEST  GENTLER 
TREATMENT  FOR  CANCER  . . . 

. .  pinning  their  hopes  on  an 
experimental  treatment  that  har¬ 
nesses  the  natural  abilities  of  two 
infectious  organisms  . . .  in  prelimi¬ 
nary  lab  experiments  in  mice . . .” 
Austin  American-Statesman  3/22/98 


nies  may  hype  research  to  garner  favor-  the  New  England  Journal  of  Medicine. 
able  publicity  for  new  drugs.  “Investigators  sometimes  exaggerate  the 

“Drug  companies  are  trying  to  hype  up  importance  of  their  work,  and  reporters 
their  products,  and  the  presentations  are  sometimes  don't  understand.” 
sometimes  far  different  from  what  Newsletter  publisher  Henderson  con- 
appears  in  print  later  on,”  said  Kassirer  of  curred;  “We  get  literally  dozens  of  phone 


Charles  Henderson,  publisher  of  16  Atlanta-based  medical  newsletters 


calls  from  drug  companies  and  their  PR 
people  before  a  conference.  We’re  invited 
to  cocktail  parties  by  the  drug  compa¬ 
nies.” 

The  Chronicle’s  Perlman  admitted  it 
“can  be  difficult”  to  sort  a  drug  compa¬ 
ny’s  facts  from  its  hype. 

Jackie  Cottrell,  a  spokesperson  for  the 
Pharmaceutical  Research  and  Manufac¬ 
turers  of  America,  a  Washington-based 
trade  group  of  pharmaceutical  compa¬ 
nies,  declined  comment  about  the  ques¬ 
tions  of  hyping  drugs.  Mary  Elizabeth 
Basaman  of  Merck  and  Co.  said  its 
publicity  was  “accurate  and  balanced” 
and  she  wasn’t  in  a  position  to  comment 
on  publicity  by  drug  companies  in 
general. 

But  ultimately  questions  about  respon¬ 
sible  science  and  medical  reporting  come 
down  to  “ego,”  said  Smyser,  of  the 
Council  for  the  Advancement  of  Science 
Writing. 

“There  seems  to  be  too  often  on  our 
part  as  journalists  a  compulsion”  to 
draw  quick  conclusions,  he  said.  “I  guess 
we  want  to  sound  like  we  know  it  all.  1 
think  ego  plays  a  role  and.  maybe,  com¬ 
petition.  I  don’t  think  any  of  us  are  free 
from  this  tendency  to  want  to  appear 
authoritative.” 
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FEATURE  /  COMPUTERS 


BY  CHARLES  BERMANT 


Managing  Glut 

of  Newspaper  E-Mail 

How  to  deal  with  volume,  using  common  sense  plus  some  special  software 


When  John  Markoff  returned 
from  vacation  he  faced  more 
than  6(K)  electronic  mail  mes¬ 
sages.  After  spending  several  hours  whit¬ 
tling  them  down  to  about  430.  he  knocked 
off  for  the  day,  only  to  see  the  number 
shoot  up  to  525  messages  the  next  morn¬ 
ing. 

“It’s  hideous,”  he  says  of  the  e-mail  glut 
he  faced.  “And  over  the  last  year  it’s 
become  a  real  ‘time  sink.’  You  can  either 
answer  your  e-mail  or  do  your  job.” 

As  a  popular  technology  writer  for  the 
New  York  Times  and  a  book  author. 
Markoff  is  a  lightning  rod  for  high-vol¬ 
ume  e-mail. 

Still,  reporters  on  papers  of  all  sizes  are 
facing  an  intimidating,  continuous  series 
of  daily  messages. 

The  nature  of  e-mail  now  echoes  the 
standard  post  office  variety,  only  at  a 
greater  speed  and  increased  volume. 

The  advantages  of  e-mail  are  obvious. 
First,  it  forges  a  direct  connection 
between  the  reader  and  reporter,  facilitat¬ 
ing  an  instant  response  to  a  story  or  issue. 
It  allows  reporters  to  acquire  details  with¬ 
out  having  to  play  phone  tag.  It  lets 
reporters  stay  connected  from  any  loca¬ 
tion. 

On  the  other  hand,  the  sheer  volume  of 
messages  can  overwhelm.  Most  of  those 
contacted  for  this  story  said  they  actually 
wanted  to  read  about  a  third  of  the  mes¬ 
sages  received.  The  rest  of  the  messages, 
they  said,  are  press  releases,  list  mailings, 
unsolicited  rants  and  get-rich-quick 
schemes. 

Many  reporters  have  a  “deal-with-if’ 
attitude  about  this  new  distraction. 

“Managing  too  much  e-mail  is  Just  part 
of  the  job,”  maintains  San  Jose  Mercury 
News  columnist  David  Plotnikoff.  “Like 
answering  the  telephone.” 

Still,  it  requires  some  snap  decisions  as 


to  whether  something  is  useful  or  not. 

Says  David  Bates,  a  reporter  for  the 
News-Register  in  McMinnville,  Ore.:  “1 
read  all  my  mail  except  for  those  (mes¬ 
sages)  which  are  forwarded  by  someone 
who  is  sending  me  something  they  think 
I’ll  want  to  read,  usually  a  joke  or  some 
silly  thing  they  found  on  the  Internet.  I’ve 
read  enough  of  those  to  realize  that  nine 
times  out  of  10.  it’s  not  something  1  want 
or  need  to  read,  and  the  world  certainly 
will  not  come  to  an  end  if  1  even  miss  the 
tenth  one.” 

BIG  FLACK  ATTACK 

The  perceived  culprit  in  this  massive 
spam  creation  is  the  public  relations  com¬ 
munity.  which  has  taken  to  sending  press 
releases  and  story  pitches  through  e-mail. 
For  some  reporters,  this  lowers  the  value 
of  the  average  press  release  to  a  level  of  a 
missive  from  Ed  McMahon  and  Dick 
Clark. 

Markoff  says.  “One  change  is  that  PR 
people,  who  sent  along  pitches  through 
the  mail  that  1  never  read,  now  send  the 
same  pitches  over  e-mail,  which  1  also 
never  read.” 

Dan  Gillmor  of  the  Mercury  News 

“One  change  is  that  PR 
people,  who  sent  along 
pitches  through  the  mail 
that  I  never  read,  now 
send  the  same  pitches 
over  e-mail,  which  I 
also  never  read.” 


adds,  “Some  PR  people  think  that 
e-mailed  press  releases  deserve  a  re¬ 
sponse.” 

But  Larry  Lasko,  the  author  of  the 
CompuBug  column  for  the  Associated 
Press,  feels  that  contact  with  PR  people 
through  e-mail  is  a  far  better  way 
to  go. 

“If  they  send  me  a  press  release  and  1 
write  back  ‘no  thanks,’  they  at  least  have 
something.”  he  says.  “It’s  far  easier  than 
getting  a  telephone  pitch.” 

Elizabeth  Weise,  a  technology  writer 
for  USA  Today's  Life  section,  takes  it  a 
step  further:  Any  press  release  sent  by 
e-mail  is  stored  on  her  PC  for  future  ref¬ 
erence.  Months  down  the  road  when  she 
needs  to  find  information  about  one  wid¬ 
get  or  another  she  need  only  run  the 
search  command. 

“That’s  the  glory  of  a  large  hard  drive.” 
she  says.  “If  1  get  a  fax  or  a  paper  press 
release,  I  just  throw  it  away  and  can’t 
refer  to  it  later.” 

MediaMap,  which  provides  the  tools 
for  public  relations  agencies  to  interface 
with  the  press  (mostly  business  and  high- 
tech  media),  publishes  a  guide  with 
25.000  e-mail  addresses  for  various 
reporters  which  it  markets  to  its  client 
base.  But  before  we  blame  MediaMap 
and  other  similar  firms  for  our  bursting 
mailboxes,  consider  that  the  company 
regularly  surveys  reporters  as  to  their  pre¬ 
ferred  method  of  receiving  press  releases. 
If  you  hate  receiving  press  releases 
through  e-mail,  contact  Media  Map 
(http://www.mediamap.com)  or  Press 
Access  (http://www.pressaccess.com/) 
and  adjust  your  profile  accordingly.  It 
won’t  stop  the  spam,  but  it  may  slow  the 
flow. 

'MediaMap  tracks  these  preferences, 
reporting  that  51%  of  the  computer  press 
prefers  e-mail  delivery  of  press  releases. 


www.mecliainfo.com 


EDITOR  &  PUBLISHER  OCTOBER  3.  1998 


29 


while  the  business  and  consumer  press 
preferences  are  only  10%  and  3%,  respec¬ 
tively. 

Even  if  most  PR  firms  are  well-inten¬ 
tioned  and  will  do  what  a  reporter  requests 
in  terms  of  e-mail,  there  is  still  the 
perception  that  some  are  misusing  tech¬ 
nology. 

With  all  the  tools  available  to  them, 
does  it  not  make  sense  that  they  correctly 
target  the  message? 

“The  worst  offenders  are  those  PR 
firms  that  don’t  take  the  time  to  figure  out 
what  1  do  and  subsequently  send  me  stuff 
that  does  not  interest  me  or  is  beyond  the 


something  new 
is  coming... 
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scope  of  my  job,”  says  Arizona  Republic 
reporter  David  Hoye. 

RIGHT  TOOLS 

While  reporters  generally  use  the  soft¬ 
ware  provided  by  their  newspaper  to  man¬ 
age  mail,  any  writer  or  editor  who  feels 
the  pain  of  e-mail  overload  has  basically 
two  choices  if  using  a  Windows-standard 
machine:  Qualcomm’s  Eudora  Pro 
(http://www.eudora.com/)  or  Microsoft 
Outlook  98  (http://www.micro-soft.com/ 
products/prodref/608_ov.htm). 

Since  Outlook  98  is  not  cross-platform. 
Macintosh  users  who  crave  e-mail  power 
essentially  provide  a  captive  market  for 
Eudora  Pro,  which  has  become  an  essen¬ 
tial  part  of  any  Mac-driven  newsroom. 
The  PC  and  the  Mac  versions  of  Eudora 
Pro  are  functionally  identical,  and  have  all 
the  features  needed  to  effectively  do  the 
job. 

The  two  products  don’t  strictly  com¬ 
pete.  Outlook  98  qualifies  as  a  full-fea¬ 
tured  personal  information  manager,  with 
calendar  and  task  list  built  in.  Eudora  Pro 
is  devoted  to  the  singular  purpose  of  man¬ 
aging  mail. 

Outlook  98  can  take  up  as  much  as  1 2 1 
MB  of  disk  space,  while  the  Eudora  pro¬ 
gram  only  requires  5  MB.  Outlook  98’s 
price  is  also  heftier;  it  can  run  as  much  as 
$109  per  copy,  while  Eudora  Pro  is  a  more 
economical  $39. 

Both  programs  have  the  ability  to  man¬ 
age  high-volume  messages.  The  most 
important  tools  are  filters  and  folders.  The 
former  allows  users  to  apply  rules  for  each 
message,  presorting  it  and  sending  it  to 
the  proper  destination.  The  latter  sorts 
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“It’s  hard  to  use 
filters  because  you 
never  know  where 
an  interesting  message 
might  come  from. 

You  have  to  be  open 
to  e-mail 
from  anybody.” 


messages  into  various  categories,  pertain¬ 
ing  to  stories  or  topics. 

Used  together,  these  features  can  even 
automate  reporting.  AP  national  cyber¬ 
space  writer  Chris  Allbritton  will  create  a 
folder  for  a  story,  then  sets  up  a  filter 
to  automatically  channel  related  mes¬ 
sages  to  that  location.  When  he  is  ready 
to  write  the  piece,  the  messages  are 
waiting. 

The  most  common  use  of  this  process  is 
to  filter  spam.  Here,  a  user  will  set  up  a 
rule  to  send  any  message  from  a  certain 
source  or  with  a  specific  phrase  (“make 
money  quickly!”)  directly  to  the  trash 
folder. 

“It’s  very  satisfying  to  see  this  at  work,” 
says  Weise.  “My  server  will  say  I  have  a 
certain  number  of  messages,  but  the  num¬ 
ber  is  smaller  when  it  gets  to  my  in-box. 
So  there  are  that  many  messages  that  I 
don’t  have  to  read.” 

Says  the  Arizona  Republic's  Hoye:  “It’s 
hard  to  use  filters,  because  you  never 
know  where  an  interesting  message  might 
come  from.  You  have  to  be  open  to  e-mail 
from  anybody.” 

For  instance,  the  phrase  “make  money 
quickly”  could  be  used  in  another  context, 
and  may  be  part  of  a  compelling  story 
pitch  about  corruption. 

OLD-FASHIONED  WAY 

Like  many  innovations,  the  best  way  to 
deal  with  this  overwhelming  new  technol¬ 
ogy  may  still  be  the  application  of  normal 
horse  sense:  paying  attention  to  what 
comes  in  over  the  transom  and  using  the 
filter  between  your  ears. 

“I  look  at  every  message  that  comes 
in,”  said  AP’s  Allbritton.  “And  I  can  usu¬ 
ally  tell  from  the  first  couple  of  lines 
whether  it’s  something  of  interest.” 


Charles  Bermant  is  manager  of  the 
Technology  News  Forum  on  MSN 
Computing  Central.  His  preferred 
e-mail  is  charlie@pembroke.com. 
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How  community  papers 
can  attract  national  ads 

Sears  print  chief  wants  community  publishers  to  improve  research  and 
address  steadily  rising  ROP  costs  in  the  face  of  stagnating  circulation 


by  Mark  Fitzgerald 

When  the  local  Sears  store  man¬ 
ager  made  the  advertising  deci¬ 
sions,  the  weekly  Toledo  (Ohio) 
Journal  got  plenty  of  ads,  publisher 
Sharon  Stewart  recalls. 

“Then  they  went  to  regional  managers 
making  the  buys,  and  we  got  less,  and 
then  they  went  national,  and  they  cut  us 
out  completely,”  she  said. 

So  when  the  Sears  executive  in  charge 
of  print  advertising  came  to  the  National 
Newspaper  Association  convention  in 
Reno,  Nev.,  the  other  day,  Stewart  had  one 
question;  If  Sears  is  buying  advertising  on 
a  national  level,  “how  do  we  establish  a 
relationship  with  you?  Now  it  seems  Sears 
is  farther  away  from  us  than  it  used  to  be 
at  one  time.” 

Stewart  was  speaking  for  many  com¬ 
munity  newspaper  publishers  who  wonder 
why  they  are  not  getting  even  a  thin  slice 
of  Sears  Roebuck  &  Co.’s  huge  newspaper 
advertising  pie.  The  Big  Store,  as  it  is 
sometimes  called,  buys  ads  at  least  occa¬ 
sionally  in  more  than  2,3(X)  newspapers 
and  is  a  regular  customer  for  900  newspa¬ 
pers.  It  distributes  50  million  preprinted 
inserts  in  Sunday 
papers  every  week 
and  another  40  mil¬ 
lion  in  midweek 
buys  on  Wednesdays 
or  Thursdays. 

Matt  Spahn,  the 
director  of  print 
media  services  for 
Sears,  says  small 
papers  could  get 
more  business  from 
Sears  and  other 
national  advertisers 


Sears  ad  in  the  Chicago  Spanish-language 
weekly  La  Raza. 


if  they  would  better  market  the  concept  of 
community  newspapers. 

“You’ve  got  to  develop  initiatives  at  the 
national  level  that  tell  the  facts  about  your 
readership  and  demographics,  that  will  get 
advertisers  to  take  another  look  at  com¬ 
munity  newspapers,”  Spahn  told  publish¬ 
ers  at  NNA’s  annual  convention  in  Reno. 

Spahn  says  too 
many  national 
advertisers  have 
concluded  —  erro¬ 
neously  —  that 
buying  metro 
dailies  is  the  most 
effective  print  vehi¬ 
cle  to  reach  a  mar¬ 
ket.  and  that  they 
are  already  running 
in  enough  papers. 

Spahn  portrayed 
himself  as  a  fan  of 


community  newspapers.  “Your  papers  are 
a  truly  local  medium,  and  you  have  an 
advantage  most  other  media  do  not,  and 
that’s  the  ability  to  interact  with  the  local 
community,”  Spahn  said.  “A  key  chal¬ 
lenge  for  community  newspapers  is  how 
well  you  combine  your  single  biggest 
advantage  —  local  editorial  content  — 
with  demographic  targeting  to  specific 
markets.” 

Right  now,  according  to  Spahn,  the 
demographic  research  coming  from 
newspapers,  especially  smaller  ones,  is 
disjointed  and  ineffective.  “We  buy  ads  in 
excess  of  9(X)  newspapers  regularly,” 
Spahn  said,  “and  typically  we  get  900 
market  research  reports.  Typically,  they 
are  not  standardized.  And  a  lot  of  the 
information,  frankly,  is  less  relevant  to  us. 

. . .  Someone  might  give  me  a  chart  about 
left-handed  people  who  wear  green 
shoes,  and  another  person  has  informa¬ 
tion  on  the  propensity  of  women  to  buy 
lawn  mowers.  Well,  what  do  1  do  with 
that?” 

Newspaper  research  “is  making  some 
progress,”  Spahn  said,  “but  frankly  the 
newspaper  industry  remains  behind  other 
media.” 

Community  papers,  through  their  asso¬ 
ciations.  should  develop  standard 
research  formats  in  consultation  with  big 
national  advertisers,  Spahn  suggested. 
But  community  papers  must  go  national 
to  get  national  ads.  because  local  Sears 
managers  aren’t  making  advertising  deci¬ 
sions,  he  continued. 

“Unfortunately,  you  end  up  with  2.500 
media  buyers,”  he  said.  With  Sears’  enor¬ 
mous  and  highly  detailed  database  on 
core -customers.  Spahn  added,  executives 
out  of  the  suburban  Chicago  headquarters 
are  in  the  best  position  to  buy  ads,  based 


Newspaper  research 
“is  making  some 
progress,  but  frankly 
the  newspaper  industry 
remains  behind 
other  media.” 
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on  market  dynamics. 

Sears'  own  research  has  convinced  the 
retailer  to  change  its  newspaper  advertis¬ 
ing  mix  from  a  steady,  year-round  buy  to 
cyclical  buys  that  rise  and  fall  according 
to  predictable  seasonal  sales  and  market- 
to-market  variations. 

"This  ‘variable  distribution  program’ 
offers  us  the  capability  —  potentially  — 
to  add  incremental  newspapers  to  the  mix 
at  certain  times  of  the  year,”  Spahn  said. 


And  Sears  is  even  open  to  adding  free- 
distribution  papers  —  if  they  assemble 
the  right  research  numbers.  “To  the  extent 
you  have  some  free  distribution  or  are 
entirely  free-distribution,  it’s  incumbent 
on  you  to  present  the  research,”  Spahn 
said.  “We  don’t  say  that  people  aren’t 
reading  a  paper  because  they  get  it  free. 
But  we  have  to  understand  who’s  reading 
it  and  to  what  extent  it’s  being  read  before 
we  invest  in  free  papers.”  HI 
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Sears  shifts 
newspaper 
strategy 

‘Variable  distribution’  plan 
moves  further  from  ROP 

Sears  Roebuck  &  Co.  —  which 
distributes  more  than  50  million 
preprinted  inserts  in  newspapers 
every  Sunday  —  is  changing  the  way  it 
buys  newspaper. 

For  newspapers.  Sears  has  been  a 
mainstay  among  national  advertisers. 
More  than  900  newspapers  count  on  a 
Sears  insert  buy  every  Sunday  or  mid¬ 
week,  and  some  2,500  papers  get  at  least 
an  occasional  insert  or  ROP  ad. 

But  a  new  “variable  distribution”  pro¬ 
gram  is  shaking  up  that  mix.  Now  Sears 
will  vary  its  buys  according  to  season  and 
market.  It  may  bulk  up  on  ROP  ads  in  cer¬ 
tain  markets,  but  more  likely  it  will  rely 
more  on  inserts,  its  chief  print  advertising 
executive  says. 

“People  are  creatures  of  habit,  and  we 
have  enough  historical  experience  to 
know  those  habits,”  Matt  Spahn.  Sears’ 
director  of  print  media  services,  said  at 
the  National  Newspaper  Association’s 
1 13th  annual  convention  in  Reno. 

The  strategy.  Spahn  says,  makes  sense 
for  a  retailer  that  generates  40%  of  its 
revenue  in  the  fourth  quarter  of  the  year 
by  marketing  a  diverse  product  mix  that 

“ROP  is  a  major  issue 
this  industry  has  to  talk 
about  as  the  price  of 
ROP  goes  (up)  and 
circulation  does  not. 
You’re  paying  more  and 
you’re  getting  less, 
whereas  with  preprint 
you’re  paying  for 
distribution.” 
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reflects  the  local  demographics  of  indi¬ 
vidual  stores. 

“The  idea  is  to  set  investment  level 
strategies  that  are  based  on  variations 
market  by  market  and  seasonally”  Spahn 
said. 

One  potential  victim  of  this  strategy  is 
run-of-press  advertising.  Sears  already 
uses  preprints  almost  exclusively  for  the 
rural  “dealer”  stores  that  replaced  its  old 
“catalog”  stores.  The  insert  strategy  is 


less,  whereas  with  preprint  you’re  paying 
for  distribution.” 

Sears  is  looking  for  newspapers  to 
change  in  other  ways  as  well.  Much  of 
what  Sears  wants  is  familiar:  better 
demographic  research  presented  in  stan¬ 
dardized  formats,  ZIP  code  reporting  and 
zoning,  and  a  continued  emphasis  on 
readership.  However,  Sears  —  which 
spent  millions  on  its  “Softer  Side  of 


Sears”  campaign  to  shed  its  dowdy  fash¬ 
ion  image  —  also  wants  newspapers  to 
become  a  medium  for  branding. 

“Newspapers  are  a  medium  known  as  a 
promotional  medium,  and  that  gives  it  a 
major,  major  advantage,”  Spahn  said. 
“The  key  challenge  for  newspapers  will  be 
how  can  they  be  used  more  as  a  branding 
medium  . .  .  with  an  eye  towards  growing 
ad  revenue.”  —  Mark  Fitzgerald 


working,”  Spahn  said.  “It’s  more  effective 
than  ROP  —  and  that’s  true  not  just  for 
dealer  stores.  ROP  is  a  major  issue  this 
industry  has  to  talk  about  as  the  price  of 
ROP  goes  (up)  and  circulation  does  not. 
You’re  paying  more  and  you’re  getting 

$100,000  Ad 

Lee  St.  James  of  Ketchum  Advertising 
in  Pittsburgh  took  the  $1(X),000  grand 
prize  in  this  year’s  Athena  Awards  for 
advertising  creativity.  The  prize  in  the 
Newspaper  Association  of  America 
contest  went  to  an  ad  (below)  created 
for  Atlanta’s  Black  Professionals  to 
promote  proper  use  of  the  English 
language.  St.  James,  the  ad’s 
creative  director,  donated  half  of  his 
prize  money  to  the  National  Head 
Start  Association.  Copywriter 
Krystal  Falkner  and  photographer 
Robert  Rostick  were  also  recognized. 
Forty  winners  were  honored  in  the 
Athena  Awards  contest  at  a  dinner  in 
New  York  City. 
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No  crambs  for  newspaper: 
city’s  cookies  are  confidentiai 


A  federal  court  rules 
reporters  don’t  have  First 
Amendment  rights  to 
computer  records  showing 
how  government  employees 
surf  the  Web 
by  David  Noack 

An  alternative  Tennessee  newspaper 
plans  to  appeal  a  judge’s  ruling 
that  it  was  denied  access  to  the 
electronic  “cookie”  records  of  the  city  of 


that  is  the  crucial  issue  in  determining 
whether  the  plaintiffs  have  a  First 
Amendment  right  to  access  the  City's 
computer  records,  and  there  is  an  absence 
of  a  genuine  issue  of  material  fact  regard¬ 
ing  that  issue,  the  defendants'  motion  for 
summary  Judgment  must  be  granted  as  to 
the  federal  claim  based  on  the  First 
Amendment. 

“It  is  clear  that  the  plaintiffs  have  been 
given  hard  copies  of  parking  ticket  records 
on  other  occasions.  Thus,  the  plaintiffs 
base  their  First  Amendment  claim  on  one 
incident  when  they  were  told  they  could 
not  see  the  records  on  that  day.  Such  an 


Samuel  Harris,  Davidian’s  attorney, 
said  an  appeal  will  be  filed  with  the  6th 
Circuit  Court  of  Appeals  in  Cincinnati.  “I 
think  [the  Judge]  made  some  factual  deter¬ 
minations  that  were  wrong  and  certainly 
that's  why  we  are  going  to  appeal  it.”  said 
Harris,  who  believes  the  novelty  of  the 
case  may  be  one  reason  the  Judge  dis¬ 
missed  it. 

“He  only  ruled  on  the  constitutional 
part.”  Harris  said.  “We  always  thought  the 
novelty  of  asking  for  records  in  computer 
form  may  not  rise  to  the  level  of  a  First 
Amendment  violation  at  this  point  in  time 
because  a  public  official  may  not  know 


Cookeville.  Tenn.  These  cookies 
are  left  on  computers  whenever  a 
user  visits  a  Web  site,  and  can 
later  be  used  to  determine  which 
sites  a  user  has  visited. 

In  a  potentially  precedent-set- 
ting  case,  the  Putman  Pit,  a 
monthly  newspaper,  lost  its 
court  battle  against  the  city  when 
a  federal  Judge  ruled  on  Sept.  24 
that  the  paper  did  not  have 
standing  to  bring  the  access  case 
on  First  Amendment  grounds. 


whether  he  has  to  turn  that 


over  or  not.” 

The  ongoing  case  is  an 
t  attempt  to  forge  new  legal  ter- 
^  ritory  involving  Web  browser 
programs,  such  as  Microsoft's 
Internet  Explorer  and 
Netscape’s  Navigator,  and 


Porno  at  Cookeville  City  Hall  I 
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remote  server  computers  that 
can  automatically  create  files 
that  document  the  behavior  of 
individual  Internet  users.  The 
files  identify  the  Web  sites 


The  newspaper's  lawsuit  against  the  city 
was  sparked  after  Geoff  Davidian.  the  i 
paper's  publisher  and  editor,  sought  park¬ 
ing  violation  records  in  electronic  form, 
but  the  city  was  only  willing  to  provide 
the  information  on  paper.  It  was  then  that 
Davidian  decided  to  also  seek  access  to  ' 
the  cookie  files  on  municipal  computers  to  i 
determine  whether  employees  were  look¬ 
ing  at  sports,  shopping  or  adult  Web  sites 
during  the  work  day. 

In  a  lengthy  decision.  U.S.  District 
Court  Judge  Thomas  Higgins  said  provid¬ 
ing  the  documents  in  paper  form  was  sat¬ 
isfactory.  “The  plaintiffs  argue  that  the 
Tennessee  Public  Records  Act  grants  the  I 
public  access  to  the  records  at  issue  in  this 
case,”  he  wrote.  “While  this  may  be  true 
and  could  consequently  result  in  a  viola¬ 
tion  of  state  law,  that  Act  does  not,  in  and 
of  itself,  mean  that  the  City  of  Cookeville 
has,  in  actuality,  traditionally  allowed  the 
public  access  to  the  records  at  issue.  An 


isolated  incident  does  not  rise  to  the  level 
of  a  First  Amendment  claim.” 

Davidian  said  he  plans  to  continue  to 
fight  for  access  to  those  computer  files.  “I 
feel  obligated  to  my  profession  and  col¬ 
leagues  to  fight  every  battle  in  which  gov¬ 
ernment  attempts  to  operate  in  secrecy,” 
he  said.  A  resident  of  Beverly  Hills,  Calif, 
Davidian  founded  the  scrappy  newspaper 
after  visiting  Cookeville  some  time  ago. 

He  said  that  in  addition  to  the  federal 
appeal  he  will  also  pursue  the  case 
through  the  Tennessee  state  courts.  “We're 
appealing  this  baby,  and  we’re  going  at 
them  at  the  same  time  in  a  new  state  court 
effort  to  free  the  information  we  have 
been  seeking  for  more  than  a  year.” 
Davidian  said. 

City  manager  Jim  Shipley  said  the  next 
move  is  up  to  Davidian.  “The  Judge  was 
quite  clear  as  to  why  he  dismissed  the 
case,”  he  said.  “As  to  what  happens  now, 
!  that  is  up  to  Davidian.” 


that  have  been  visited  from  a  specific 
computer. 

In  the  case  of  government  offices,  this 
sort  of  data  has  the  potential  to  be  embar¬ 
rassing  because  it  could  show  that  govern¬ 
ment  employees  use  government  time  and 
equipment  to  visit  entertainment  or  sex- 
,  related  Web  sites  instead  of  doing  their 
i  Jobs. 

The  exact  “open  records”  status  of 
cookies  and  other  browser-related  com¬ 
puter  files  is  not  well-established  because 
when  most  state  open  records  laws  were 
written,  Web  browser  technology  had  not 
yet  been  developed. 

i  Adam  Clayton  Powell  Ill.  vice  presi- 
j  dent/technology  and  programs  at  the 
Freedom  Forum  in  Arlington,  Va.,  argues 
that  government  documents  in  electronic 
I  form  need  to  be  treated  the  same  as  paper 
I  records.  “Freedom  of  Information  and 
i  sunshine  laws  are  intended  to  provide 
Journalists  with  access  to  government 


34 


EDITOR  &  PUBLISHER  /  OCTOBER  3.  1998 


www.mediainfo.com 


information,”  he  explained.  “Public 
records  in  electronic  form  must  receive 
the  same  treatment  as  public  records  on 
paper.  This  principle  is  essential  as  local; 
state  and  federal  agencies  migrate  from 
paper-based  records  to  e-mail  and  Net- 
based  communication,  and  cookies  are 
part  of  this.” 

However,  Jane  Kirtley,  executive  direc¬ 
tor  of  the  Reporters 
Committee  for  Freedom 
of  the  Press,  also  in 
Arlington,  agreed  that 
the  judge  was  right  dis¬ 
missing  this  claim 
based  on  the  First 
Amendment.  “I  think 
the  problem  here  was, 
as  the  court  said,  it 
would  be  very  difficult 
to  say  that  access  to  this 
type  of  information 
falls  into  the  category  of 
the  sort  of  historical 
rights  of  access  that  we 
trace  back  to  ancient  England,”  she  said. 

In  addition  to  the  “cookie”  file  dispute, 
the  federal  suit  also  included  another 
cyberspace  issue  involving  the  linking  of 
Web  pages.  Davidian  had  sought  to  have 
the  online  version  of  his  newspaper  linked 
to  the  city’s  Web  page,  which  includes 
municipal  information,  officials’  names 
and  telephone  numbers. 

“They  had  an  ad  that  said  any  local 
organization  that  wants  to  be  added  to  our 


Web  site  should  contact  the  city,” 
Davidian  said.  “I  waited  two  or  three 
weeks,  called  back  and  said,  ‘What  about 
us?’  and  there  was  still  nothing.  There  has 
only  been  one  person  that  was  denied  and 
that  was  me.  They  are  saying  it  wasn’t  a 
public  forum.” 

Judge  Higgins  agreed  with  the  city  that 
its  Web  page  is  not  a  public  forum.  “It  is 
clear  that  unlike  public 
streets  and  parks,  Web 
pages  on  the  Internet 
have  not  by  long  tradi¬ 
tion  or  government  fiat 
been  devoted  to  assem¬ 
bly  and  debate;  nor  has 
the  City’s  Web  page 
immemorially  been 
held  in  trust  for  use  by 
the  public,”  wrote  the 
Judge. 

Kirtley  said  she 
found  this  decision 
more  troubling  than  the 
cookies  decision. 
Although,  she  predicts  that  the  linking 
decision  may  be  overturned  on  appeal. 

“I’m  not  aware  of  any  opinion  that  has 
yet  ruled  on  whether  a  government-main¬ 
tained  Web  site  has  the  ability  to  cut  off 
organizations  that  want  to  link  to  it.”  she 
said.  “There  are  a  number  of  cases  talking 
about  the  rights  of  private  corporate  enti¬ 
ties  kicking  people  off  because  they  claim 
trademark  infringement,  false  advertising 
and  a  whole  variety  of  other  claims.” 


“Public  records  in 
electronic  form  must 
receive  the  same 
treatment  as  public 
records  on  paper 
. . .  and  cookies  are 
part  of  this.” 


Salon  editor 
ousted 

After  publicly  objecting  to  Salon’s 
reporting  of  an  extramarital  affair 
by  Rep.  Henry  Hyde,  R-Ill.,  the 
online  magazine’s  Washington  bureau 
chief,  Jonathan  Broder,  was  forced  to 
resign  this  week.  Salon  editor  David 
Talbot  dismissed  Broder  for  telling  the 
Washington  Post,  “I  objected  to  it  on  Jour¬ 
nalistic  grounds,  on  grounds  of  fairness 
and  because  of  the  way  Salon  would  be 
perceived.” 

Talbot  wrote  the  Sept.  1 6  story  revealing 
that  Hyde,  chairman  of  the  House  Judiciary 
Committee,  had  a  four-year  affair  with  a 
married  woman  30  years  ago.  Talbot  said 
his  San  Francisco-based  magazine  ran  the 
story  to  point  out  the  hypocrisy  of  members 
of  Congress  who  are  considering  impeach¬ 
ment  hearings  against  President  Clinton. 

Broder  argued  against  the  story  because 
he  felt  it  would  subject  Salon  to  charges  of 
muckraking  and  partisanship.  Once  Talbot 
decided  to  publish  the  piece,  he  asked 
Broder  not  to  discuss  his  objections  in 
public,  which  Broder  later  did  in  the  Post 
and  on  CNN. 

After  Salon  ran  the  story.  House 
Majority  Whip  Tom  DeLay,  R-Texas, 
asked  the  FBI  to  investigate  whether  the 
White  House  had  planted  the  news.  H 
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Papers  sue 

by  David  Noack 

In  a  case  that  may  help  settle  the  issue 
of  copyright  in  cyberspace,  the  Los 
Angeles  Times  and  Washington  Post 
have  filed  a  lawsuit  charging  a  Web  site 
with  illegally  posting  hundreds  of  the 
newspapers’  articles.  The  lawsuit,  filed 
Sept.  28  in  Federal  District  Court  in  Los 
Angeles,  alleges  that  Free  Republic 
(www.freerepublic.com)  is  violating  the 
newspapers'  copyright  by  posting  articles 
from  LATimes.com  and  washing- 
tonpost.com. 

Run  by  Jim  Robinson,  a  computer  pro¬ 
grammer  in  Fresno,  Calif,  the  anti-Clinton 
Web  site  houses  conservative  political 
commentary.  The  newspapers  are  asking 
the  court  to  issue  an  injunction  against 
Robinson  and  others  from  posting  articles, 
and  are  seeking  monetary  damages. 


though  no  amount  is  included  in  the  law¬ 
suit.  The  suit  claims  that  the  stolen  articles 
are  causing  the  papers  to  lose  money  and 
record  fewer  Web  visits.  “For  their  own 
profit  and  advantage,  defendants  are  mis¬ 
appropriating  the  nontransformed,  copy¬ 
righted  material  in  which  each  plaintiff  has 
invested  heavily,”  reads  part  of  the  lawsuit. 

Rex  S.  Heinke,  a  Los  Angeles  attorney 
for  the  newspapers,  said  Robinson  ignored 
or  disregarded  numerous  requests  to  stop 
posting  articles.  “The  in-house  [newspa¬ 
per]  lawyers  wrote  him,  asking  him  to 
cease  and  desist.  ...  He  said  he  was  pro¬ 
tected  by  fair  use  and  the  First 
Amendment.”  Heinke  said.  Fair  use  is  a 
legal  doctrine  that  allows  portions  of 
copyrighted  work  to  be  duplicated  when 
presented  in  the  context  of  commentary, 
such  as  a  book  review  that  contains 
excerpts  of  a  news  story. 


The  Conservative  News  Service  in 
Alexandria.  Va.,  quotes  Robinson’s  attor¬ 
ney,  Brian  Buckley,  as  saying  that  there 
is  no  merit  to  the  newspapers’  claims. 
“The  activity  on  the  Free  Republic  Web 
site  fits  squarely  under  the  fair  use  doc¬ 
trine.”  Buckley  told  CNS.  He  also  said 
that  Robinson’s  site  is  aimed  at  stimulat¬ 
ing  discu.ssion. 

Leah  Gentry,  editorial  director,  new 
media,  for  the  Los  Angeles  Times,  said 
she  recognizes  a  Web  site’s  right  to  dis¬ 
cuss  issues  in  the  news.  “By  filing  this 
lawsuit,  we  do  not  in  any  way  seek  to 
abolish  or  otherwise  limit  the  defendant’s 
First  Amendment  rights,”  she  said.  “On 
the  contrary,  we  expressly  recognize 
[their]  right  to  discuss  the  content  and 
ideas  expressed  in  our  articles.  Freere- 
public.com  and  its  users  may  create 
hypertext  links  to  our  respective  Web 
sites  so  that  users  can  have  easy  access  to 
our  copyrighted  articles.  With  this  alter¬ 
native  available,  there  is  no  need  for  any¬ 
one  to  infringe  our  copyrights  to  exercise 
their  First  Amendment  rights.”  Bi 
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It’s  election  time: 
the  Web  can  help 

The  Center  for  Responsive  Politics  tracks  where  all 
those  campaign  contributions  come  from 


by  Charles  Bowen 

It’s  only  a  month  before  the  election,  and 
you  find  yourself  increasingly  in  need  of 
fresh  material  for  political  stories.  It  is  a 
good  thing  you  have  a  friend  on  the  Internet 
with  barrels  of  new  data  just  waiting  to  be 
localized  for  your  readers. 

In  this  year  of  record-breaking  fund 
raising,  you  can  tackle  the  questions  many 
readers  wonder  about;  Where  are  this 
year’s  candidates  for  Congress  getting 
their  money?  Which  interest  groups  are 
bankrolling  which  campaigns? 

Check  online  profiles  of  every  U.S. 
House  of  Representatives  and  Senate  race 
in  the  nation,  sifting  through  reports  that 
are  updated  right  through  the  election.  The 
Center  for  Responsive  Politics  in 
Washington  provides  the  1998 
Congressional  Candidate  Profiles  data¬ 
base  for  users  to  determine  from  whom 
the  office  hopefuls  are  getting  their  cam¬ 
paign  funds. 

This  exhaustive  database  tracks  cam¬ 
paign  contributions  for  every  state  and 
congressional  district  in  the  country. 
Reporters  can  compare  and  investigate 
local  candidates  by  the  size  and  source  of 
the  contributions,  the  industries  and  inter¬ 
est  groups  that  are  supporting  them,  where 
the  money  is  coming  from  geographically 
and  so  on. 

To  get  started,  visit  the  Center  for 
Responsive  Politics  site  at  www.crp.org 
and  click  on  the  link  at  the  top  of  the  page 
under  the  heading  “Congressional 
Candidate  Profiles.”  On  the  subsequent 
page,  click  on  the  down  arrow  at  the  right 
of  the  drop-down  list,  select  a  state  from 
the  scrollable  list  and  click  on  the  Go  but¬ 
ton. 

The  site  then  lists  current  federal  elec¬ 
tions  in  that  state  and  invites  you  to 
choose  the  one  of  interest.  On  the  next 
screen,  CRP  summarizes  the  current  state 
of  fund  raising  in  each  candidate’s  cam¬ 
paign.  with  a  graph  and  table  illustrating 


the  total  amount  raised  and  the  amount 
spent  as  of  the  most  recent  report. 

Linked  options  on  the  left  of  the 
summary  screen  can  be  used  to  break 
down  the  data  in  several  other  ways, 
including: 

•  Receipts  from  political  action  com¬ 
mittees  compared  with  those  of  individu¬ 
als.  This  often  can  illustrate  the  advantage 
incumbents  have  with  influential  business 
PACs. 

•  Disclosure  quality,  that  is.  what 
percentage  of  contributors  are  fully  identi¬ 
fied  in  the  candidates’  reports,  with  full 
name,  address  and  occupation  informa¬ 
tion. 

•  Geography,  including  in-state  vs.  out- 
of-state  contributors,  top  metropolitan 
areas  and  ZIP  code  areas  from  which  the 
contributions  came.  These  can  be  strong 
indicators  of  where  the  candidates’  power 
bases  lie. 


•  Interest  groups,  with  breakouts  on 
business,  labor  and  ideological  groups 
like  lobbies  on  gun  control,  tobacco, 
abortion  and  other  issues. 

•  Sector  totals,  with  PAC  and  individ¬ 
ual  contributors  in  agriculture,  communi¬ 
cations  and  electronics,  construction, 
energy  and  natural  resources,  financial/ 
insurance/real  estate,  health,  lawyers 
and  lobbyists,  labor,  transportation,  mis¬ 
cellaneous  business,  and  single-issue 
groups. 

•  Top  industries,  charting  the  largest 
amounts  for  each  candidate,  identifying 
the  specific  types  of  businesses  and  lob¬ 
bying  interests  making  the  contributions, 
from  unions  to  insurance  companies, 
from  retired  persons  associations  to  law 
firms. 

•  Top  contributors,  listing,  in  order,  the 
20  largest  contributors  by  name  and  the 
amounts  given  to  the  campaign. 

Other  news-gathering  opportuni¬ 
ties  are  here  too.  For  instance,  you  also 
can  use  the  site  to  find  individual  con¬ 
tributors  to  federal  races,  searching  by 
name,  ZIP  code,  employer  or  can¬ 
didate/recipient.  To  do  that,  go  to  the 
Center’s  home  page  and  click  on  the 
link  listed  under  “Find  Individual 
Contributors.” 

Subsequent  screens  let  you  specify  an 
election  cycle  (such  as  1998,  1996  or 
1994)  and  indicate  whether  you  want 
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the  results  listed  by  name,  amount  or  date. 

Also,  want  to  know  where  your  repre¬ 
sentatives  and  their  staffs  were  traveling 
recently?  Click  on  the  link  on  the  intro¬ 
ductory  page  to  reach  the  Congressional 
Travel  Database. 

A  resulting  page  lets  you  search  by  a 
lawmaker's  name,  a  sponsor  or  a  destina¬ 
tion.  The  resulting  report  gives  dates  of 
the  trip,  the  reason  and  the  costs  charged 
to  taxpayers.  Related  links  list  the  most 
popular  destinations  and  the  most  expen¬ 
sive  trips. 

Here  are  some  other  uses  for  the 
Center  for  Responsive  Politics  in  your 
news  stories.  You  can  search  the  site  to 
find: 

1.  Who  in  your  state  or  region  has  been 
a  guest  at  White  House  coffees  or  sleep- 
overs? 

2.  What  tobacco  industry  money  has 
gone  to  your  area  officeholders  since 
1979? 

3.  How  much  in  “soft  money"  dona¬ 
tions  has  come  from  a  specific  communi¬ 
ty? 


LIFE  newspapers 
build  home  site 


BSP  BRIEFS 


Md.  puts  school 
papers  online 

The  state  of  Maryland  has  partnered 
with  Highwired.net  of  Cambridge,  Mass., 
to  allow  high  school  newspapers  to  easily 
publish  on  the  Internet.  Teachers  and  stu¬ 
dents  do  not  have  to  learn  HTML  or  load 
special  software  to  use  the  Web-based  sys¬ 
tem.  Highwired.net  was  already  working 
with  school  districts  in  New  York  City  and 
Chicago. 

Motown  paper 
adds  to  auto.com 

Auto.com,  a  Web  site  for  automobile 
news  run  by  the  Detroit  Free  Press,  has 
added  a  24-hour  news  feed  from  Reuters. 
The  site  previously  featured  news  from  the 
Detroit  paper,  other  Knight  Ridder  papers, 
the  Associated  Press  and  Bloomberg. 


LIFE  Printing  &  Publishing  Co.  of  Oak 
Brook.  111.,  this  week  debuts  HomeAD.  an 
online  site  for  home  sellers  and  buyers. 

Available  at  the  family-owned  newspa¬ 
per  chain's  Web  site,  www.lifenewspa- 
pers.com.  HomeAD  allows  home  buyers 
to  view  the  interior  and  exterior  of  homes 
in  the  40-suburb  area  surrounding 
Chicago. 


The  family  of  the  late  advertising 
columnist  Philip  H.  Dougherty  has  creat¬ 
ed  a  Web  site  chronicling  his  work  at 
www.postlit.com.  Dougherty  wrote  an 
advertising  column  for  the  New  York 
Times  until  his  death  at  age  64  in  1988. 
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Retention  tension:  It’s  getting 
harder  to  keep  teatures  going 


Some  syndicates 
are  happy  these 
days  if  50%  of 
their  offerings  last 
five  years 


that  started  slowly  and  then  took  off. 
Witness  Scott  Adams’  “Dilbert,”  which 
had  less  than  100  clients  for  several  years 
before  exploding  in  the  mid-1990s.  It  now 
runs  in  over  1.900  papers,  according  to 
United. 

The  flip  side  of  this  is  a  feature  that 
starts  with  hundreds  of 
papers  —  such  as  the 
“Muppets”  comic  in  the 
early  1980s  —  but  then 
fizzles  out. 

The  quality  and  mass- 
market  appeal  of  a  fea¬ 
ture  obviously  help 
determine  its  longevity. 
But  a  strong  syndicate 
sales  force  and  self-pro¬ 
motion  by  the  creator  certainly  doesn't 
hurt. 

And  syndicates,  knowing  how  tough 
today's  market  is.  are  choosing  features 
carefully  and  signing  fewer  than  before. 

For  instance,  the  Washington  Post 
Writers  Group  has  launched  only  about  20 
features  since  1990,  with  about  75%  of 
them  still  in  syndication. 

“We  really  take  a  long  time  trying  to 


by  David  Astor 

The  biggest  syndicates  receive  7,500 
to  10,(K)0  submissions  a  year,  and 
sign  fewer  than  10  of  them. 
Cartoonists  and  columnists  who  beat 
those  incredible  odds  are  home  free, 
right? 

Not  exactly. 

Once  a  feature  is  launched,  there's  no 
guarantee  it  will  last.  Indeed,  some  syndi¬ 
cates  are  happy  to  have  50%  of  their  new 
offerings  stick  around  for  at  least  five 
years.  Sometimes,  the  half-decade  success 
rate  is  more  like  20%  or  33%. 

And  retention  is  harder  than  ever. 

“A  smaller  percentage  of  features  are 
making  it  than  10  or  15  years  ago,”  said 
Los  Angeles  Times  Syndicate  vice  presi¬ 
dent,  U.S.  syndication  Anita  Tobias,  refer¬ 
ring  to  the  industry  as  a  whole. 

"It's  a  tough  business  that’s  getting 
tougher.”  added  Creators  Syndicate  execu¬ 
tive  vice  president/coo  Mike  Santiago. 
“It's  no  secret  that  the  number  of  daily 
newspapers  —  and  the  space  for  columns 
and  comics  —  is  declining.” 

King  Features  Syndicate  editor  in  chief 


Universal  Press  Syndicate  has  the 
highest  winning  percentage  when  it 
comes  to  pitching  comics  this  decade. 

Universal  introduced  16  comics 
between  1990  and  1996,  according  to  an 
analysis  of  each  E&P  Syndicate 
Directory  during  that  span.  Eleven  of  the 
16  were  still  listed  in  the  1998  directory, 
for  a  success  ratio  of  nearly  69%. 

Here  are  the  rankings  of  four  other 
syndicates  that  distribute  many  comics; 

2.  United  Feature  Syndicate,  64.3%. 
UFS  launched  14  comics  between  1990 
and  1996,  with  9  still  listed  in  the  1998 
directory. 

3.  King  Features  Syndicate,  50%  (28 
introduced,  14  remain). 

4.  Tribune  Media  Services,  43.8% 
(16  introduced,  7  remain). 


Jay  Kennedy  also  cited  the  decrease  in 
cities  with  competitive  dailies  and  the  rise 
in  chain-owned  papers,  which  often  have 
tight  feature  budgets  mandated  from  cor¬ 
porate  headquarters. 

“All  this  has  to  affect  the  success  ratio 
of  features,”  said  United  Media  vice  pres¬ 
ident,  sales  and  market¬ 
ing  Lisa  Klem  Wilson. 

Meanwhile,  syndi¬ 
cates  have  lowered  their 
expectations  for  what 
constitutes  a  “keeper.” 

Now,  year-old  comics 
with  1 00  papers  are  con¬ 
sidered  quite  successful. 

And  columns,  which 
cost  less  to  produce,  are 
doing  well  when  they  have  25  or  so  papers 
by  their  first  anniversary. 

Since  rates  are  based  on  circulation, 
most  comics  and  columns  need  some  larg¬ 
er  clients  to  be  profitable  enough  to  stay  in 
syndication. 

But  a  new  feature  with  few  papers  of 
any  size  might  be  retained  for  a  while  if 
there  is  “buzz”  and  potential  sales  growth. 

Syndication  history  is  full  of  features 


5.  Creators  Syndicate,  41.2%  (17 
introduced,  7  remain). 

If  only  the  number  of  still-syndicated 
comics  is  considered.  King  ranks  first  in 
1990s  “keepers”  with  14,  followed  by 
Universal  (11),  United  (9)  and  TMS  and 
Creators  (7  apiece). 

Now,  a  number  of  provisos; 

•  It’s  possible  that  some  comics  last¬ 
ing  less  than  a  year  were  never  listed  in 
a  syndicate  directory. 

•  Several  comics  were  launched  by 
one  syndicate  before  moving  to  another. 
For  instance,  “Baby  Blues”  started  with 
Creators  and  later  switched  to  King,  but 
it’s  considered  a  successful  launch  for 
Creators  in  the  above  percentages. 

•  Two  of  UFS’s  1990s  intros  moved 
within  United  Media  to  the  Newspaper 


Enterprise  Association  package. 

•  Some  syndicates  did  better  in  one 
part  of  the  decade  than  another.  For 
instance.  King  had  a  success  ratio  of 
37.5%  for  1990-93  and  66.6%  for  1994- 
96  launches. 

•  The  number  of  successes  is  not 
always  the  crucial  factor  in  a  syndicate’s 
bottom  line.  One  breakout  hit  (such  as 
United’s  “Dilbert”)  will  earn  a  lot  more 
revenue  than  many  comics  with  just 
enough  papers  to  stay  in  syndication. 

•  Comics  launched  this  decade  are 

not  the  only  comics  affecting  a  syndi¬ 
cate’s  funny  page  health.  For  instance. 
Universal  did  well  with  intros  in  the 
1990s,  and  also  signed  “Garfield”  from 
United.  But  it  lost  “For  Better  or  For 
Worse”  to  United,  and  “Calvin  and 
Hobbes”  and  “The  Far  Side”  to  retire¬ 
ment.  —  David  Astor 


Show  me  the  funny  winners 
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decide  what  to  offer."  said  WPWG  editor¬ 
ial  director/general  manager  Alan  Shearer. 
"One  year  we  introduced  just  one  feature. 
There’s  never  a  quota.  We’re  totally  guid¬ 
ed  by  what  we  think  will  work.” 

Tobias  believes  the  feature  success  rate, 
while  declining,  may  still  be  over  50%  for 
the  industry  as  a  whole.  Why? 
"Syndicates  do  a  pretty  good  job  of  select¬ 
ing  material  that’s  marketable  and  adds 
value  to  newspapers.”  she  said. 

What’s  more  likely  to  last:  comics, 
columns  or  editorial  cartoons? 

Shearer  said  it  might  be  harder  to  keep 
comics  going  because  there  are  so  many 


out  there. 

Santiago  added  that  an  increasing  num¬ 
ber  of  papers  rotate  op-ed  columns  and 
editorial  cartoons,  which  can  make  them 
easier  to  sell  than  comics. 

And  Tobias  noted  that  syndicates  "have 
to  generate  a  cancellation”  to  sell  a  comic, 
while  column  space  is  more  fluid. 

But  Kennedy  said  comics  can  be  easier 
to  sell  because  papers  have  a  defined  area 
for  them  —  and  because  papers  often  use 
local  rather  than  syndicated  columns. 

What  about  the  future?  The  growing 
Internet,  while  a  potential  threat  to  major 
syndicates,  could  help  features  last  longer. 


“It  provides  us  with  another  market.” 
said  Tobias.  “And  it  gives  papers  the  abil¬ 
ity  to  try  out  a  feature  on  their  Web  site  if 
there  isn’t  room  to  put  it  in  print.” 

She  added  that  the  Internet  gives  syndi¬ 
cates  the  opportunity  to  create  interactive, 
Web-ready  products  —  some  of  which 
could  last  a  long  time. 

But  the  Web,  which  can  also  be  used  to 
promote  and  deliver  features,  is  not  too 
profitable  for  syndicates  yet. 

“Monetarily,  the  Internet  is  a  very  small 
market  at  this  time,”  said  Wilson.  “But  the 
numbers  in  terms  of  exposure  are  good.  It 
definitely  has  helped  us.” 


EtSf?  BRIEFS 


Thomson  buys 
all  of  kid  site 

Thomson  Newspapers  has  acquired 
full  ownership  of  the  "Curiocity’s 
FreeZone”  Web  site  for  an  undisclosed 
amount. 

The  kid-oriented  site,  which  gets 
nearly  7  million  page  views  a  month, 
was  previously  run  in  partnership  with 
Free  Range  Media  of  Seattle.  Thomson 
Target  Media  will  continue  to  operate 
freezone.com  —  which  is  tied  to 
TTM’s  syndicated  Curiocity  magazine 
and  “Curiocity’s  BrainStorm”  newspaper 
page. 

“We  fully  believe  in  a  future  that 
includes  the  integration  of  online  and 
print  products,”  said  Thomson 
Newspapers  president  and  CEO  Stuart 
Garner. 

USA  Weekend 
in  538  papers 

USA  Weekend  will  be  appearing  in  538 
newspapers  with  21.2  million  circulation 
as  of  Oct.  4. 

The  Gannett-owned  magazine 
(www.usaweekend.com)  has  added  44 
clients  with  a  circulation  of  over  900,(KX) 
since  January. 

College  wire 
is  introduced 

A  new  firm  has  been  formed  to  distrib¬ 
ute  press  releases  and  other  material  to  an 


initial  list  of  about  350  college  papers  and 
other  clients. 

The  Clifton,  N.J. -based  Collegiate 
Presswire  (www.cpwire.com)  —  which 
delivers  via  the  Internet  and  fax  —  is 
modeled  after  companies  like  PR 
Newswire  and  Business  Wire. 

L.A.  confidential: 
artists  to  speak 

Several  syndicated  cartoonists  will 
speak  during  an  upcoming  lecture  series 
at  the  Skirball  Cultural  Center  is  Los 
Angeles. 

They  include  Pulitzer  Prize-winning 
editorial  cartoonist  Jules  Feiffer  of 
Universal  Press  Syndicate  (who  is  sched¬ 
uled  to  appear  on  Oct.  28),  “Momma” 
and  “Miss  Peach”  cartoonist  Mell 
Lazarus  of  Creators  Syndicate 
(Dec.  10)  and  "Sylvia”  cartoonist  Nicole 
Hollander  of  the  Los  Angeles  Times 
Syndicate  (Jan.  30). 


EtSfP  PEOPLE 


Trio  have  new 
jobs  at  Tribune 
and  NYT  wire 

Tribune  Media  Services  has  named 
Marco  Buscaglia  editor  of  College  Press 
Exchange,  the  daily  news  service  for 
campus  papers. 

Buscaglia  joined  CPX  as  a  reporter  in 
1994. 

TMS  also  named  Lara  Kenney  account 
executive/telemarketing  sales  for  the  U.S. 
and  Canada.  She  will  sell  TMS  TV 
Listings  information  and  services  to  print 
and  electronic  media. 

In  other  personnel  developments. 
Connie  White  is  taking  on  new  duties  at 
the  New  York  Times  News  Service. 

The  Kansas  City-based  White,  a  16- 
year  veteran  of  the  New  York  Times 
Syndication  Sales  Corp..  will  focus  on 
selling  the  version  of  the  news  service 
aimed  at  papers  with  under  50.()(X)  circu¬ 
lation. 
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Ex^P  WHAT’S  NEW 


United  unites 
Web  with  print 

United  Media  is  syndicating  content 
from  financial  and  astrology  Web  sites. 

"CBS  MarketWatch"  (cbs.market- 
watch.com)  includes  financial  news,  mar¬ 
ket  data,  commentary  and  analysis. 

"AstroNet”  (www.astronet.com)  offers 
various  features  —  including  “Daily 
Horoscope,”  "PassionScope,"  "Women’s 
Wellness  Horoscope.”  “TeenScope,” 
“Ca’'eerScope”  and  “AstroLaugh.” 

Clients  include  the  Pittsburgh  Post- 
Gazette  and  St.  Paul  Pioneer  Press. 

‘HOG’  tied  to 
teiecommuting 

An  online  comic  with  a  telecommuting 
theme  has  made  its  debut. 

"Home  Office  Guy”  (www.homeof- 


ficeguy.com)  is  written  by  San  Diego  mag¬ 
azine  managing  editor  Ron  Donoho  and 
drawn  by  freelancer  and  former  San  Diego 
Tribune  editorial  cartoonist  J.D.  Crowe. 

The  artist  also  draws  the  new  “No 
Huddle”  football  strip  for  United  Feature 
Syndicate. 

Have  Net, 
wiii  travei 

A  weekly  column  called  “Travel  the 
Net”  is  being  offered  in  print  and  online 
versions. 

Joe  Harkins’  feature  reviews  travel 
Web  sites  and  Internet  services.  Live  links 
in  the  online  version  give  readers  one- 
click  access  to  the  sites  reviewed.  Harkins 
(www.travelthe.net)  has  worked  as  an 
editor,  done  TV  reporting  and  production, 
and  freelanced  for  publications  such  as  the 
Chicago  Tribune,  New  York  Tunes,  Newark, 
N.J.,  Star-Ledger  dnd  Wall  Street  Journal. 


Joint  effort  for 
mutual  material 

A  service  that  gives  readers  a  way  to 
get  more  information  about  mutual  funds 
is  being  offered  to  newspapers  and  other 
publications. 

The  "Lipper  Mutual  Fund  Club”  sym¬ 
bol  appears  next  to  individual  funds  in  the 
performance  tables  published  by  papers. 
The  symbol  indicates  that  readers  can  call 
a  toll-free  number  or  go  to  a  Web  site  and 
order  prospectuses  and  other  information 
about  the  fund. 

A  newspaper  can  link  its  Web  site  with 
a  Lipper  site  co-branded  with  the  paper’s 
name  and  logo. 

The  fund  club  is  free  to  readers,  with 
participating  publications  receiving  a  fee 
from  Lipper  and  the  fund  companies. 

Lipper  (www.lipperweb.com)  said 
clients  include  the  Atlanta  Constitution, 
Chicago  Sun-Times,  Detroit  Free  Press 
and  Orange  County  (Calif.)  Register. 

The  fund  club  is  a  joint  effort  of  Lipper 
Analytical  Services,  a  Reuters  company; 
and  Barron’s,  a  division  of  Dow  Jones. 

Etcetera  .  .  . 

An  anonymous  grandmother  from 
Iowa  donated  $25,000  to  “Thanks  a 
Million”  columnist  Percy  Ross  rather 
than  leave  the  money  to  her  material¬ 
istic  kids.  Ross  (www.thanksamil- 
lion.com)  gives  away  money  in  his 
weekly  feature,  which  Creators 
Syndicate  distributes  to  300  papers  . .  . 
New  Yorker  magazine  editor  David 
Remnick  discussed  “How  Muhammad 
Ali  Changed  the  Press”  at  the  recent 
Red  Smith  Lecture  in  Journalism  at 
the  University  of  Notre  Dame.  The 
lecture  is  named  after  the  late  New 
York  Times  sports  columnist  and  spon¬ 
sored  by  Universal  Press  Syndicate  .  . 

.  the  new  “Zenon,  Girl  of  the  21st 
Century”  comic  is  holding  a  contest. 
On  Oct.  1 1,  readers  will  be  invited  to 
decipher  alien  language  in  the  Tribune 
Media  Services  strip.  Twenty-five 
winners  get  a  “Zenon”  book  by 
Marilyn  Sadler  and  Roger  Bollen  .  .  . 
journalists  can  now  customize  their 
own  day  books  through  PR 
Newswire’s  Press  Room  service 
(www.prnmedia.com). 


AT  BASEVIEW,  2000 
IS  JUST  A  NUMBER 


We’re  sick  of  hearing  about  the  “Y2K”  bug.  Why?  Because  at  Baseview 
that  bug  doesn’t  exist.  It  never  has.  Not  only  are  we  ready  for  the  year 
2000,  but  we’ve  always  been  ready,  thanks  to  some  of  the  best  Circulation, 
Advertising  and  Editorial  software  developers  in  the  business.  So  if  you 
don’t  already  have  Baseview  .software,  there’s  still  time  .  .  . 

Baseview 

S  HARRI8 

734.662.5800  markeKngObciseview.com  www.baseview.com 
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Some  assembly  required: 
Cascade’s  hometown  proiect 


Production  and  product 
managers  discuss  their 
companies’  iocal 
partnership  to  create  a 
new  publishing  system 

by  Jim  Rosenberg 

Shopping  to  replace  its  aging 
Hastech  editorial  system  and  find¬ 
ing  none  in  its  price  range  espe¬ 
cially  attractive,  the  Eagle-Tribune  asked 
the  vendor  next  door  to  build  one. 

Ensuring  that  all  desired  functions  are 
assembled  and  integrated.  Cascade 
Systems  Inc.,  North  Andover,  Mass.,  is 
serving  in  the  multiple  roles  of  develop¬ 
er/supplier,  integrator  and  general  con¬ 
tractor  for  its  54,0(X)-circulation  (60,000 
Sundays)  hometown  daily. 

Neither  the  arrangement  nor  the  com¬ 
pany  was  unfamiliar  to  the  newspaper. 
Production  manager  Dennis  Turmel  said 
that  when  the  Quark  Publishing  System 
was  earlier  under  consideration.  Digital 
Equipment  Corp.  was  the  authorized  inte¬ 
grator  of  choice.  But  Digital’s  acquisition 
by  Compaq  caused  concern  about  where 
Digital  “would  be  in  the  future.”  (Its 
newspaper  systems  integration  unit  sur¬ 
vived  the  ownership  change  and  added  to 
its  stable  of  publishing  systems  partners.) 

CHANGING  VIEW  OF  A  VENDOR 

The  Eagle-Tribune's  discussions  with 
its  neighbor  about  a  new  system  date  back 
one  year,  to  its  initial  implementation  of 
Cascade's  ImageFlow  OPI. 

Though  he  and  his  systems  chief  both 
liked  the  work  coming  out  of  Cascade, 
Turmel  recalled  “some  tough  going  when 
we  were  doing  the  ImageFlow  and  Data- 
Flow  integration  —  primarily  because,  1 
guess,  they  still  had  some  of  that  old.  big- 
time  Hyphen  mentality,”  a  reference  to  the 
pioneer  of  PostScript  RIP  clones  which 
folded  several  years  ago. 

“Everything  was.  ‘How  much  are  you 
going  to  pay  me  to  do  everything  we’re 
going  to  do?”’ 


But  today,  he  continued,  “I  see  a  differ¬ 
ent  company  has  emerged,  and  I’ve  been 
pretty  frank  and  open  with  them  about 
that.  We  wouldn’t  have  done  that  project 
unless  I  felt  that  there  was  some  change  in 
that  management  mentality.” 

Among  many  positive  results  of  that 
change,  Turmel  cited  “good  project  man¬ 
agers”  and  “significant  strides  in  their 
support”  that  made  all  the  difference  in 
selecting  Cascade  for  the  project. 

“We  had  conversations  off  and  on  .  .  . 
about  partnering  in  some  respect  in  devel¬ 
oping  an  editorial  product.”  So.  after  look¬ 
ing  elsewhere,  he  said,  it  resumed  talks 
with  Cascade  and  “agreed  to  go  forward.” 

CASCADE’S  DIRECTION 

Cascade,  in  turn,  seeks  a  third-party 
partner,  according  to  Turmel.  who  late  last 
month  cited  earlier  talks  among  North 
Atlantic  Publishing  Systems,  the  Eagle- 
Tribune  and  Cascade,  “This  week,”  he 
added,  “we  have  some 
conversations  going  on 
with  Miles  33.” 

Reversing  the  tradi¬ 
tional  course  of  system 
development,  the  pro¬ 
ject  begins  with  well- 
regarded,  established 
workflow  and  archiving 
products,  with  which 
writing  and  editing, 
wire  capture  and  rout¬ 
ing.  layout  and  pagina¬ 
tion  products  are  inte¬ 
grated. 

Unlike  other  vendors.  Cascade  did  not 
enter  the  business  as  a  developer  of  front 
ends,  pagination  or  picture  desks.  By  the 
time  it  was  founded,  four  years  ago, 
numerous  vendors  had  adopted  Word  and 
Xpress,  with  support  for  Photoshop.  The 
differences  in  their  systems  were  primari¬ 
ly  in  the  nature  and  sophistication  of  these 
principal  applications’  integration  and  the 
availability  of  ancillary  programs. 

In  integrating  systems  comprising  off- 
the-shelf  applications  and  production  data¬ 
bases,  vendors  add  workflow-manage¬ 
ment  software  that  organizes  and  routes 


content  and  tracks  status  and  versions. 

Cascade  now  approaches  supplying  full 
systems  after  having  already  specialized 
in  production  workflow  development  and 
asset  management. 

The  Eagle-Tribune  already  was  favor¬ 
ably  disposed  toward  Cascade  products:  It 
succeeded  with  Dataflow  for  managing 
ad  production  after  using  another  ad  sys¬ 
tem  for  no  more  than  two-and-a-half 
years,  heavily  relies  on  ImageFlow,  and  is 
enthusiastic  about  MediaSphere  for 
archiving  text  and  all  photos  and  organiz¬ 
ing  metafile  data,  according  to  Turmel. 
Web-based  MediaSphere  is  the  first  part 
of  the  new  system  to  go  into  the  paper. 

Interest  in  a  newsroom  system  predates 
Cascade’s  deal  with  the  Eagle-Tribune, 
according  to  Dataflow  product  manager 
Tim  Bosworth.  who  said  customers  of  its 
archive  and  ad  workflow  products  sug¬ 
gested  an  editorial  workflow  product.  The 
first  out  is  the  PhotoTrak  photo-assign¬ 
ment  add-on  to  Media- 
Sphere;  next  up  is  a 
similar  module  for  sto¬ 
ries. 

Bosworth  attributed 
much  of  Cascade’s 
progress  to  its  ability 
to  leverage  its  W3  Web 
technology  in  extend¬ 
ing  its  core  products. 
“It  basically  allows 
you  complete  access  to 
all . . .  Dataflow  work- 
flow  processes  and 
database  and  the  MediaSphere  assets  from 
within  a  Web  browser.”  he  said,  as  well  as 
the  ability  to  very  quickly  develop  flexible 
applications. 

Some  smaller  customers,  Bosworth 
said,  use  only  off-the-shelf  versions  of 
Word  and  XPress  with  the  Dataflow  data¬ 
base  for  both  advertising  and  editorial 
workflow.  But  other  than  workflow  man¬ 
agement.  he  continued.  Cascade  lacked 
“the  tools  to  add  value  to  the  editorial 
process”  —  specifically  for  pagination. 
Now.  he  says,  “1  think  we’re  getting 
closer  to  providing  an  editorial  and  pagi¬ 
nation  workflow.” 


“We  wouldn’t  have 
done  that  project 
unless  I  felt  that  there 
was  some  change  in 
that  management 
mentality.” 
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tools  of  its  own.  “If  you  look  at  different 
pieces”  he  said,  “we’re  probably  60.  70 
percent  installed  and  in  production.”  with 
most  remaining  work  focused  on  integra¬ 
tion. 

The  Eagle-Trihiine's  system  will  com¬ 
prise  new  and  existing  Cascade  products 
and  others'  software.  Basic  functionality 
will  come  from  Microsoft  Word  for  writ¬ 
ing  and  editing  and  QuarkXPress,  which 
the  paper  already  uses  for  page  makeup. 

One  of  the  big  issues  is  inte¬ 
gration  of  Word  with 
Cascade  clients  —  which 
Turmel  said  still  needs  work 
in  areas  such  as  h&j  conver¬ 
sion. 

As  summer  ended,  he 
said,  “We  gave  ourselves  a 
six-month  time  line”  for 
completion,  with  the  system 
scheduled  to  be  in  live  oper¬ 
ation  by  next  spring. 

Cascade's  DataFlow  XT 
Quark  XTension  will  be  the 
Macintosh-based  pagination 
client  used  by  as  many  as  14 
staffers  (only  two  of  whom 
work  full  time  making  up 
pages;  others  are  double¬ 
duty  editors). 

More  than  50  reporters 
will  write  on  PCs  using  the 
latest  version  of  Word,  “and 
we'll  be  using  the  DataFlow 
SQL  database  functionality 
to  keep  track  of  all  the  sto¬ 
ries  and  versioning,”  said 
Turmel.  Bureaus  15  and  26 
miles  away  will  be  on  a 
wide  area  network  operating 
over  T I  lines,  he  added,  not¬ 
ing  also  that  there 
will  be  another  five  seats  for 
handling  photos. 

In  some  respects,  said  the 
production  manager,  the  text 
editor  is  the  “smallest  por¬ 
tion  of  the  project,”  which 
the  paper  hopes  to  keep  as 
simple  as  possible  for  users. 
Other  than  resources  such  as 
desktop  access  to  the 
archive,  reporters,  for  exam¬ 
ple,  will  use  little  more  than 
they  need  to  write. 

In  other  cases,  enhancing 
functionality  will  make 
sense  —  as  when  the  job  of 
one  person  sitting  at  an  AP 
see  Project  on  page  61 


(Other  customers  bring  a  range  of  different  technologies  out  there  to  find  out 
requests  —  some  shopping  for  components  which  solution  we  feel  would  be  the 
or  systems,  others  looking  to  Cascade  as  strongest”  for  tasks  such  as  copyfitting  in 
an  integrator,  if  only  to  tie  MediaSphere  Word  and  paginating  in  XPress. 
tightly  to  a  front-end  system.  Cascade  ran 

Newsdciy's  Atex  pagination  project  several  EAGLE-TRIBUNE  SYSTEM 
years  ago;  more  recently  it  contributed  its  Also  before  reaching  agreement  with 

AdStacker  to  the  Minneapolis  Star-  Cascade.  Bosworth  noted,  the  Eagle- 

Trihiine's  pagination  project.)  Tribune  already  had  installed  several 

Of  talks  with  other  vendors,  Bosworth  required  components,  including  some 

said  Cascade  is  currently  “evaluating  the  from  Cascade,  and  had  developed  some 


Web  Press  Corporation  Introduces 


THE  QUAD-STACK  4^4  COLOR  PRINTING  UNIT 


GENERAL  DESCRIPTION 


The  QUAD-STACK  is  a  low  profile,  single  width,  single 
circumference  modular  constructed,  web^ffset  printing  unit  with 
o  vertical  web  lead.  It  is  designed  typically  for  newspapers, 
magazines,  brochures,  books  and  other  commercial  printing  on 
uncooted  stock.  The  QUAD-STACK  is  very  compact  and  versatile. 
It  produces  quality  printing,  very  low  waste  and  is  simple  to  operate. 


BRUSH  DAMPiNING 
PNEUMATIC  THROW  OFFS 
^  OPTIONAL  INTEGRATED  ROU  STAND 
35000  iph‘ 

'jjp-  VERY  COMPACT  (7.5  ■  8.7  FEET  IN  HEIGHT) 

NO  SCAFFOLDING  OR  PLATFORMING  NECESSARY 

^  ATTACHABLE  TO  MOST  22  3/4"  l57Bnim  NOMINAL) 
SINGLE  WIDTH  ONE  AROUND  PRINTING  PRESSES 

OIL  BATH  HEUCAL  CUT  GEAR  TRAIN 

■jjp'  BEARERS  ON  AU  BLANKET  CYUNDERS 


NO  REGISTER  VARIATION  OR  FAN-OUT 
CONTROLS  NECESSARY 

ip"  RUNNING  CIRCUMFERENTIAL,  SIDELAY  AND  SKEWING 
ADJUSTMENTS  ON  AU  PLATE  CYUNDERS 


INTEGRATED  ROLL  STAND  UNIT 


'Actual  production  speed  dependent  upon  job  porometers. 


FLOOR  UNIT 
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DT  database 
restores  access 
to  wire  copy 

ALATE-JUNE  power  failure  in  the 
wee  hours  not  only  delayed  com¬ 
pletion  of  the  Sprinfifield  (Ohio) 
News-Sun's  Sunday  press  run  until  late 
morning,  but  also  knocked  out  power  to 
the  editorial  system  until  after  noon. 

When  a  transformer  blew  out  at  about 
2:15  a.m.,  only  a  third  of  the  day’s  copies 
were  inked.  Seven  hours  later,  power  was 
restored  to  the  building,  and  the  press 
soon  rolled  for  another  two  hours. 

The  newsroom  wasn’t  as  lucky  in  its 
efforts  to  put  together  the  Monday  edition. 
When  the  Digital  Technology  International 
editorial  system  powered  up,  it  had  no 
wire  service  feed. 

The  34,0(K)-circulation  (over  41.500 
Sundays)  Cox  Newspapers  daily  in  south¬ 
western  Ohio,  however,  was  able  to  rely 
on  groupwide  implementation  of  a  DT 
databa.se  over  a  wide  area  network  to  cap¬ 
ture  wire  copy  by  4  p.m. 

With  help  from  a  staffer  borrowed  from 
the  Cox  chain’s  original  newspaper,  the 
nearby  Dayton  Daily  News,  “it  took  .  .  . 
well  into  the  next  day”  for  technical 
staffers  to  restore  the  news  wire  feed,  said 
managing  editor  Jack  Bianchi. 

“I  did  all  this  by  long  distance,”  remem¬ 
bered  News-Sun  pagination  editor  Chuck 


EtS??  BRIEFS 


CompuText  for 
21st  Century 

A  62-workstation  Windows-based 
CompuClass  advertising  system,  version 
5.2,  is  to  be  installed  this  month  at  the 
Oakland  Press,  Pontiac,  Mich.,  a  year 
after  Houston-based  CompuText  Inc. 
installed  its  classified  ad  system  at  the 
Macomb  Daily,  in  nearby  Mt.  Clemens, 
Mich. 

Both  papers  are  owned  by  2 1  st  Century 
Newspapers. 

The  WYSIWYG  CompuClass  system 
uses  an  NT  Server,  SQL  database  and 
Windows  95/98/NT  workstations  with 
Word  97  for  ad  entry. 


Matthews,  who  said  the  Sun  Microsys- 
tems-based  wire  service  workstation  was 
“not  coming  back  up  on  line  properly.” 

Although  the  Associated  Press  wire 
seemed  to  come  back  up,  he  added,  there 
remained  a  problem  feeding  it  through  the 
routers  to  the  local  production  database. 

For  news  and  sports  from  the  wire,  edi¬ 
tors  used  DT’s  Locations  Database  to 
access  what  Dayton  had  received.  The 


I  wire  copy  also  was  available  using  the 
'  same  procedure  from  Cox’s  flagship 
j  papers  in  Atlanta,  the  Journal  and 
1  Constitution. 

i  The  Locations  Database  allows  all  Cox 
dailies  to  share  stories,  ads  and  pages 
i  across  the  CoxNet  WAN.  With  the  proper 
[  access  privileges,  all  information  can  be 
!  viewed  and  used  as  though  it  were  stored 
I  locally.  —  Jim  Rosenberg 


«im  Cox 
Newspapers 
use  Digital 
Technology 
International.” 

“Cox  Newspapers,  Inc  has  been 
able  to  link  sites  together  and  to 
efficiently  share  material  between 
properties  using  DT  systems.  By 
standardizing  with  an  open  and  fully 
integrated  system,  we’ve  been  able 
to  capitalize  on  the  editorial,  artistic, 
and  technical  talent  of  each  staff  by 
sharing  expertise  throughout  the 
chain.  Yet  individual  sites  are  not 
locked  into  a  set  production  style; 
the  DT  systems  are  quite  flexible. 

Users  have  been  able  to  customize 
features  and  processes  so  each  site 
can  take  their  system  and  make  it 
“sing  and  dance"  in  the  style  they 
use  to  build  a  newspaper.  This  saves 
them  a  great  deal  of  time  and  they 
get  higher  quality  results  because 
they  can  control  a  lot  of  elements  of 
their  design  automatically.  The 
automation  really  sets  people  free  to 
focus  once  again  on  the  content  of 
their  newspapers.  ” 

— Jenny  Trautman 

Technical  Services  Manager 
Cox  Newspapers,  INC. 

^  rninobgy 

<  IN  I  KRN  Al  lONAL^*'? 

THE  PROFITABLE  SOLUTION 
(801)  226-2984  •  www.dtint.com 
DTinfo^dtint.com 
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FEATURES 

AVAILABLE 


_ ASTROLOGY _ 

ASTROLOGY  EVERYDAY 
Daily  horoscopes  designed  to  integrate 
seemlessly  into  your  newspaper  web 
site.  We  do  all  the  work  and  its  FREE! 
Call  Boldly  Interactive  (206)  654-7919 
or  E-mail:  sales@boldly.com 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 

AUTOMOTIVE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history. 

(810)  573-2755 

Faith  IS  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


_ CARTOONS _ 

Experts  under  the  age  of  1 0  agree: 
Your  Newspaper  is  BORING! 

Night  Lights  &  Pillow  Fights:  The  new 
feature  from  Reuben-Award-Winning 
Illustrator.  Guy  Gilchrist  packages 
interactive  games,  fun  facts  and  illustrated 
verse  into  a  cohesive  unit  kids  love. 

Call  (888)  822-8398  for  a  free  sample 

CREDIT  CARDS 

“DEBTSMART"  is  a  weekly  column 
dedicated  to  showing  your  readers 
how  to  save  thousands  of  dollars  in 
interest  charges  an  their  credit  cards 
and  loans. 

Press  One  Publishing  (888)  775-441 0 
http://www.d^tSmart.com 

ENTERTAINMENT 

“Hollywood  Behind  the  Scenes” 

Hook  readers  with  insider's  view  af 
what  stars  are  really  doing. 

Rates  and  samples,  (800)  959-9977 


HEALTH  &  FITNESS 

ARTICLES,  FILLERS,  graphics  and 
photos  all  inclusive.  Established  Stand- 
Alane/Monthly  health  &  fitness  news¬ 
paper  also  available  -  protected  ter¬ 
ritories.  FREE  marketing  and  technical 
support  provided.  FREE  SAMPLES. 
Unlimited  use.  Low  Rates. 

(800)639-5484 
NEW  LIVING  NEWS  SERVICE 

MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941  ; 

(914)  692-4572  Fax  (91 4)  692-831 1 


NEWSMAKERS  PHOTO  SERVICE 
Online  phato  resource  for  news, 
feature,  sports  and  travel  pictures. 

WWW.  newsmakers .  net 


CAN  YOU  HACKETT? 

Variety  Puzzles  Since  1 98 1 
Free  Samples  --  Wide  Appeal 
(877)  201 -7630  Toll  Free 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308 
(909)766-7617 

RELIGION  NEWS 

FOR  AN  established  saurce  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 

(800)  257-4972 

Call  us  about  our  low 
contract  rates! 
(212)675-4380  6x1171,173 


ANNOUNCEMENTS 


ARCHIVES  WANTED 


MORGUES  WANTED--pre-1 975  press 
and  wire  photographs  and  hard  copy 
newspapers,  bound  or  unbound,  1 8th 
century  through  1960's  purchased. 
Make  space  and  generate  funds.  Col¬ 
lector,  dealer  and  museum  consultant. 

Call  Eric  Caren  at  Caren  Archives, 
(914)  248-8038  or 
E-mail:  eccaren@prodigy.net 


FINANCIAL  SERVICES 


LIQUIDATION,  Insolvency,  CH  11, 
Emergency  Sale,  Bankruptcy,  Since 
1978.(352)  753-1856. 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  868-8860/(727)  786-5930 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http://www.bolitho.com 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-501 6 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
cauntry.  Befare  yau  consider  sale  or 
purchase  of  a  property,  you  should  call 

(813)733-8053 

ar  write  Box  31 29,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  2 14-7 
Boca  Raton,  FL  33432 


CASH  OUT.  Merger/Acquisition.  Joint 
Venture.  Capitalization.  Restructuring. 
Reorganization.  JMPC.  Est,  1983, 
(614)  889-9747.  www.jmpc.net 


NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 
^^^^Please  call  to  discuss  your  options  in  a  sale. 

Confidential  Appraisal  for  |nln  Bolitho-Cribb 
m  Estate,  ESOP,  Partners,  mm  Associatps 
K  ^  ;  Bank,  Tax,  Stock,  Assets  M 

HHB  '.  Appraisals  since  1923 

EWH  For  a  listing  of  wmi 

publications  for  sale,  go  to  mnn  406*586-6621 
t  V-  i  www.cribb.com  Fax  406-586-6774 


John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  59715  email  :jcribb@imt.net 


NEWSPAPER  BROKERS 


DORAAAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 

MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)807-7791  FAX  (602)  807-7795 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http:/ /www.bolitho.com 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  K.,  ^  li 
Newspapers  f 

Chech  our  Kcfcrcnccs 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  IVledia 
6731  Desco  Dr.,  Dalkis,  TX  75225 


NEWSPAPERS  FOR  SALE 


CURRENT  LIST 
GOTO 
cribb.com 


JEWISH  COMMUNITY  WEEKLY 
Northeast.  Vibrant,  growing  area. 
$1 50,000.  Reply  to  Box  08629,  Editor 
&  Publisher. 


MASSACHUSETTS  Free  Weekly,  prof¬ 
itable,  well  established.  $250,000+ 
annual  gross.  Asking  $195,000.  Wan¬ 
derer,  P.O.  Bax  102,  Mattapoisett,  MA 
02739,  (508)  758-9055. 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950 


NH  -  Award  winning,  million  dollar 
weekly  located  just  minutes  from  the 
slopes.  Super  group  or  owner-operator 
situation  in  strong  growth  market.  W.B. 
Grimes  Co.,  (301 )  253-501 6. 


NY  STATE  -  Southwest.  Fast  growing 
weekly  serving  nice,  stable  market. 
Ideal  owner-operator  situation.  W.B. 
Grimes  Co., 

(301)253-5016 


PACIFIC  NORTHWEST  MONTHLY 
trade  publication  for  antique  and  coun¬ 
try  stores  in  4  western  states,  leading 
publication  in  strong  Seattle-Portland 
market.  Call  Linda  (360)  736-871 6  or 

E-mail:  ocelot@localaccess.com 


SOUTH  JERSEY/Philly  region.  Long 
established  weekly  is  ideal  for  owner- 
operator.  Solid  growth  potential.  W.B. 
Grimes  Co.,  (301)  253-501 6. 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  mattw@mediainfo.com 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

SOUTHWESTERN  Ohio  monthly  Chris¬ 
tian  tab  sized  newspaper.  Great  niche 
advertising.  $85,000  gross  third  year. 
Turnkey  operation  with  support.  Owner 
retiring.  $80,000.  Terms  negotiable. 

Call  Mark  at  (5 13)  743-6397 
or  (937)  439- 1640. 


NEWSPAPERS  WANTED 

!  AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
I  (312)321-2673 


Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a  monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a  monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the  only  independent  weekly  NEWS  magazine  covering  the 
newspaper  industry. 

EDITOR  9  PUBLISHER  •  II  West  19th  Street.  New  York,  NY  1001 1 


i  NEWSPAPERS  WANTED 

IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir- 
I  ing  individual  or  groups  of  dailies  or 
j  weeklies  of  any  size,  in  any  region  of 
;  the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 

I  Crystal  City,  MO  630 19. 

!  PUBUCATIONS  FOR  SALE 

j  FOR  SALE:  Industrial  publication.  Pub- 
I  lished  consecutively  since  1898,  with 
'  readership  and  long  term  advertising 
support  in  over  59  countries.  Gener- 
I  ates  300  plus  gross  with  33%  profit, 
j  There's  no  high  tech  here.  Run  by  two 
I  person  office.  $525,(XX).  Reply  to  Box 
i  08626,  Editor  &  Publisher. 


j  TRADE  ASSOCIATIONS 

AMERICAN  ASSOCIATION  of  Inde- 
I  pendent  Newspaper  Distributors  -  an 
'  organization  for  the  professional.  For 
membership  or  sponsor  info:  (877) 
]  GO-AAIND,  fax:  (407)  774-6751  or 
1  write:  926  Great  Pond  Drive,  #1003, 
•  Altamonte  Springs,  FL  3271 4. 


Run  your  ad  for  12,  26, 
39  or  52  issues  to  increase 
awareness  while  benefitting 
from  our  low  contract  rates. 

CaU  (212)  6754380 
ext  171, 173 


EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 

4  LEAFSCAN,  35  SCANNERS  and 
4  VARITYPER  4900T IMAGESEHERS 
First  $1 5,000  takes  all 
Also,  GRAPHIC  ENTERPRISES  PROSET¬ 
TER  1 000,  in  service  1  year,  with  only 
16,945  copies.  Purchased  for 
$56, (XX),  yours  for  only  $  1 0,000. 

Call  John  Elchert,  (906)  482-1500 


MAILROOM 


2  ADD  ON  POCKETS 
Muller  Martini  227  inserting  machine 
Will  sell  as  is  or  rebuilt 
Call  (903)  596-6250 


MAIUtOOM 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fox  (407)  273-901 1 


MULLER  MODEL  227S  4  into  1  Inserter 
Can  be  seen  operational 
$58,500.  Call  (501 )  967-3595 


i  PRE-OWNED  MAILROOM  Equipment 
Bill  Konipe,  ALTA  GRAPHICS,  INC. 
j  (770)  428-58 1 7  Fax  (770)  590-7267 

Refurbished  odd  on  pockets 
I  MULLER  MARTINI  227 

i  KANSA  320  and  480  AVAILABLE 

j  Call  Mid-America  Graphics  at 

j  (800)  356-4886. 

1  www.midamericagraphics.com 

I  E-mail:  dkgeorge@midamerica- 

graphics.com 

I  NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
i  BEHRENS  INTERNATIONAL  -  N.B.  CA 
!  (949)  644-266 1 ,  Fax  (949)  644-0283 


_ PRESSES _ 

j  KING  PRESS  KJ8  folder  with  DOUBLE 
!  PARALLEL,  Cross  Perforation  &  75  H.P. 
j  Drive/Motor,  $75,000  installed  with 
new  warranty. 

Call  John  Newman  (91 3)  648-2000 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)552-1528 
Fax  (770)  552-2669 


PRESSES 


<D 

WWmnlandnew^COM^ 


WANTED  TO  BUY 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 

Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 
www.midamericographics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


LCXDKING  FOR  used  linographic- 
recorder  500/ 530  or  560.  If  you  have 
one  for  sale  -  call  Gene  Stepp  at  (814) 
736-9666  or  fax  information  to  (814) 
736-9012. 


WANTED,  10  to  20  station  telemorket- 
ing  auto-dial  system.  Please  call 
Mike  Kapp  (760)  806- 1 770 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7  Fax  (770)  590-7267 


ONLINE  IN  1998 

EDITOR  a  PUBLISHER’S  ONUNE  VENDORS  SEARCH 

E&P  sets  the  industry  standard  for  quality  resources  and  information  for  news 
publishers.  Our  vendor  search  includes  more  than  2,000  companies  that  provide 
supplies  and  services  to  the  new  media,  newspaper  and  publishing  industries. 

Is  your  business  included  in  our  vendor  search? 

A  tremendous  online  resource  for  industry  professionals  and  buyers! 

A  unique  opportunity  for  advertisers! 

Contact  the  Editor  &  Publisher  Classified  Ad  Department  and  we  will  show  you 
the  most  affordable  ways  to  reach  publishing  decision  makers  at  newspapers. 

Phone  (212)  675-4380  Ext.  171  or  173,  Mon-Fri  9am-5pm  EST  ' 

Fax  (212)  929-1259 
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INDUSTRY 

SERVICES 


CIRCULATION  SERVICfS 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nafionwide  TELEMARKETING 
Horace  Soufhward 
(800)  950-8475 
E-mail:  mns1@metro-news.com 
WWW.  metro-  news .  com 


1 3  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


BLENKARN  TELEMARKETING 

*  Auto  pay  experts 

*  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  21 8-6731 

CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 
Call  Cherry  Coleman  (91 2)  336-2700 

GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 
20%  PAID  Telemarketing  Guaranteed 
Comprehensive  Verification  Reports 
Consumer  Surveys  with  Logic  Q&A 
Specific  and  Non-Pub  Databases 
Highest  Quality  at  Lower  Rates 
Andrew  Orr  (888)  343-0470 

HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


JOHN  A.  BURKE 
Circulation  Sales  &  Training 
Phone/Fax  (5 16)  588-2735 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(888)  890-7272 


CIRCULATION  SERVICES 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http://www.fakebrains.com 

INTERNET  SERVICES 

SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  at  wvw.homeseller.net 
(800)  574-3703  or  info@paper.net 

OPERATIONS  CONSULTANTS 

FACILITIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone  (727)  586-3509 
Walt  Hempton,  Consultant 
Print  Media  &  Graphics 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
I  Unsafe  floors,  catwalks  and  lad- 
I  derways?  Dirty  air  handling  systems, 
i  ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 


_ TRAINING _ 

ADVERTISING  SALES  TRAINING 
Proven  results  in  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
errors  and  customer  retention.  We 
build  teams  that  get  results! 

Call  ProMax  Training 
&  Consulting,  Inc.  (800)  898-0444 

PREPRESS  AND  WEB  PRESS  training 
for  single  or  double  width  newspapers. 
Consulting  and  equipment  repair. 

Newspaper  Production  &  Research 
Center  (405)  524-7774 


i  WANT  TO  IMPROVE  your  staff,  but 
j  unsure  how  to  do  it?  Need  fresh  story 
ideas?  A  veteran  editor  and  journalism 
teacher,  with  a  track  record  of  making 
1  reporters  and  editors  better,  offers 
coaching,  individual  critiques,  work- 
I  shops,  follow-up.  Program  tailored  to 
your  needs.  Write  Journalism  Resource 
Group,  Suite  1022,  7500  Woodmont 
Avenue,  Bethesda,  MD  20814.  Phone: 
(301)652-1975. 


NEWSPAPER  EXECUTIVE  SEARCH  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

“Executive  search,  recruitment  and 

placement  services... to  fit  your  needs.” 

Haas/Watkins  &  Associates 

a 

713-977-8955  Fax  713-334-4180 

e-mail:  rhaas@rhaas.com 

Ron  Haas  | 
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CLASSIFIED 


HELP  WANTED 


_ ACADEMIC _  i 

ASSISTANT  OR  ASSOCIATE  | 
DIREaOR  OF  COMMUNICATIONS 
COLBY  COLLEGE  NEWS  BUREAU  i 

Primary  responsibilities:  conveying  ! 
news  about  Colby  to  state,  regional  j 
and  national  media,  writing  for  award-  I 
winning  college  magazine  and  web  | 
site.  Bachelor's  degree  and  exceptional  I 
writing  (w/clips)  required.  Journalism  i 
experience  and  liberal  arts  back-  | 
ground  preferred.  Must  be  computer  pro-  ! 
ficient,  organized  and  able  to  juggle  j 
projects  and  meet  deadlines.  j 

Interested  candidates  should  submit  | 
two  copies  of  a  cover  letter  and  two  ! 
copies  of  a  resume,  including  the  j 
names  and  telephone  numbers  of  three  i 
references  to  Douglas  C.  Terp,  Director  ! 
of  Pe'^sonnel  Services,  Colby  College, 
5500  Mayflower  Hill,  Waterville,  ME  I 
04901  -8855.  A  review  of  applications  ^ 
will  begin  immediately  and  will  con-  i 
tinue  until  the  position  is  filled.  | 

For  more  information  about  the  Col-  i 
lege,  please  visit  the  Colby  web  site: 

www.colby.edu  1 

Colby,  a  highly  selective  liberal  arts  col¬ 
lege  in  Maine,  is  an  EEO/AA  j 
Employer  and  strongly  encourages  j 
applications  from  women  and 
minorities.  j 

ADMINISTRATIVE 

DIREaOR  OF  PROGRAMS 

The  Maynard  Institute,  a  21 -year-old  j 
nonprofit  resource  center  for  pro¬ 
fessional  development  and  diversity  in  ' 
news  media,  seeks  a  Director  of  Pro-  j 
grams.  The  Director  of  Programs  is  j 
responsible  for  development  of  cur-  ' 
riculum  and  training  materials,  recruit-  | 
ment  of  faculty  and  participants,  pro¬ 
gram  planning  and  budgeting  for  ; 
management  and  editing  training  pro-  i 
grams.  Candidates  with  journalistic,  ! 
business,  management  and  teaching 
experience  preferred.  Extensive  travel. 
Salary/benefits  commensurate  with 
experience.  Letters  of  application,  with 
resumes  and  references,  should  be  sent 
to: 


Steve  Montiel,  President 
The  Maynard  Institute 
1211  Preservation  Park  Way 
Oakland,  CA  9461 2 
E-mail:  smontiel@maynardije.org 
www.maynardije.org 


Classified 

Advertising 

Deadlines 

In-Column  Advertisements 

Tuesday  noon  (EST) 
for  following  Saturday  issue 


_ ADMINISTRATIVE _ 

EXPERIENCED  PUBLISHER  for  South¬ 
west  business  newspaper.  Good 
people  skills  and  community-minded 
attitude  essential.  Send  resume  to  Box 
08633,  Editor  &  Publisher. 

GENERAL  MANAGER 

Monthly  Agricultural  publication  is  look¬ 
ing  for  the  best  operator  in  the  country 
to  continue  our  successful  track  record. 
Sales  experience  is  a  must  in  this 
competitive  industry.  Compensation 
package  allows  you  some  big  rewards 
for  top  performance.  If  you're  poised 
to  take  your  career  to  another  level, 
you  should  apply.  Western  state  loca¬ 
tion.  Respond  with  cover  letter  and 
resume  to  Box  08643,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER  -  Growing 
group  of  newspapers  in  Colorado 
seeks  an  experienced  individual  to 
head  its  weekly  division.  Must 
understand  all  aspects  of  the  business, 
including  functioning  as  a  leader  in  the 
community.  Must  like  participating  in 
an  editorial  board  and  writing 
editorials.  Must  direct  a  news  opera¬ 
tion.  Strong  skills  in  advertising,  circula¬ 
tion,  and  marketing  are  necessary. 
Respect  for  the  bottom  line  is  a  must. 
Must  be  willing  to  contribute  as  part  of 
the  company's  management  team. 
Excellent  salary  and  benefits.  Please 
respond  to  Box  08648,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER  needed  to  direct 
advertising  and  circulation  sales  for 
our  2,000  daily  and  1 2,000  regional 
TMC  in  beautiful  Silver  City,  NM.  As 
part  of  one  of  the  fastest-growing 
newspapers  in  the  country,  this  is  a 
true  ground-floor  opportunity  to  grow 
with  an  excellent  newspaper  group. 
Call  Dave  McCollum  at  (505)  541- 
5401  or  fax  resume  to  (505)  541- 
5497. 


PUBLISHER  needed  for  a  very  fine  com¬ 
munity  daily  in  Colorado.  Excellent 
career  growth  opportunity.  College 
degree  in  marketing,  journalism  or 
equivalent  experience  necessary.  Com¬ 
mercial  sales  experience  and  newspa¬ 
per  management  required. 

Full  benefit  and  compensation  package. 
Respond  with  resume  to  Box  08644, 
Editor  &  Publisher. 


PUBLISHER/GENERAL  AAANAGER  for 


weekly  newspaper  group  in  southern 
Monterey  County,  CA.  This  position 
requires  an  organized  leader  with  a 
strong  sales  background.  Living  in  and 
taking  an  active  role  in  the  com¬ 
munities  where  we  publish  is  impor¬ 
tant.  Compensation  $50K+.  News 
Media  Corporation  is  a  growing,  fam¬ 
ily  owned  company  with  publications 
throughout  the  U.S.  Send  your  resume 
to  Douglas  Leifheit,  regional  manager, 
P.O.  Box  50055,  Watsonville,  CA 
95077  or  fax  to  (83 1 )  76 1  -7324. 


Classified  Dispiay 

Friday  5pm  (EST)  8  days  prior  to 
publication 


j  PUBLISHING  -  small  local  newspaper 
j  in  Pahrump,  NV  seeking  candidates 
I  for  newly  created  publisher  position. 

!  Please  fax  resume  and  cover  letter  to 
!  (702)727-5309. 


_ ADMINISTRATIVE 

PUBUSHER 
Growing  weekly  needs  a  progressive, 
sales  oriented  Publisher  to  take  us  to 
the  next  level.  Competitive  market 
requires  a  leader  willing  to  get 
involved  in  the  community  and  in  the 
operation.  If  you  want  a  desk  job,  this 
isn't  it.  Huge  rewards  for  success.  If 
you  have  previous  sales  management 
experience  and  want  to  live  in  a  beau¬ 
tiful  Zone  7  area,  you  should  act 
immediately.  Send  resume  in  con¬ 
fidence  to  Box  08642,  Editor  &  Pub¬ 
lisher. 

PUBUSHER 

The  Kodiak  Daily  Mirror  is  seeking  a 
full-time  Publisher  for  its  Monday  -  Fri¬ 
day  daily  paper  in  beautiful  Kodiak, 
AK.  The  Kodiak  Daily  Mirror  has  a 
3,000  -  4,000  daily  circulation.  This  is 
an  excellent  opportunity  to  live  and 
work  on  the  2nd  largest  island  in  the 
United  States.  Salary  depends  on 
experience  plus  excellent  benefit 
package.  To  apply  submit  resume  and 
3  professional  references  to: 

Human  Resources 
Fairbanks  Daily  News-Miner 
P.O.  Box  707 10 
Fairbanks,  AK  99707-071 0 

For  individual  inquiries,  contact  Paul 
Massey,  Publisher  for  Fairbanks  Daily 
News-Miner,  at  (907)  459-7512. 
Resumes  accepted  until  position  filled. 

!  PUBUSHER 

The  Octopus,  22,000  circulation 
j  alternative  weekly  in  Champaign- 
I  Urbana,  Illinois  is  looking  for  a  hands- 
on  publisher  to  grow  this  3-year-old 
paper.  Perfect  candidate  would  have  a 
proven  track  record  of  success  at  a 
weekly,  as  well  as  tenacious  sales 
ability,  excellent  people  skills,  and  the 
willingness  to  immerse  themselves  into 
the  community.  Send  cover  letter,  and 
resume  in  confidence  to  Simon 
Mulverhill,  Illinois  Times,  P.O.  Box 
3524,  Springfield,  IL  62708. 

I  ADVERTISING 

I  ADVERTISING  DIREaOR 

j  Long-time  A.D.  plans  to  retire  in  Janu- 
j  ary  1999.  We  are  seeking  the  right 
I  person  to  build  upon  the  successes 
i  already  in  place.  We  need  a  strong 
leader,  willing  and  able  to  lead  by 
example.  Must  be  organized,  efficient, 
and  able  to  run  your  own  show.  We 
are  a  family-owned  30,000  circulation 
daily  along  with  five  weeklies  that  total 
another  60,000.  We  offer  an  excellent 
salary  and  benefits  package  as  well  as 
j  an  excellent  place  to  live  and  work. 

!  Send  resumes  in  strict  confidence  to 
!  Ron  Vodenichar,  c/o  Butler  Eagle,  P.O. 

I  Box271,  Butler,  PA  16003. 

I  ADVERTISING  DIREaOR 

Dynamic  leader  sought  for  7  day 
newspaper  in  highly  competitive  Zone 
1  market.  A  proven  track  record  in 
retail,  classified,  preprints  and  major 
accounts  combined  with  a  market 
driven  consultative  sales  approach  will 
warrant  consideration  for  this  key  posi¬ 
tion  in  a  rapidly  expanding  public 
company  with  enormous  growth  poten¬ 
tial.  Experienced  applicants  can  reply 
in  confidence  with  salary  history  to  Box 
i  08655,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  DIREQOR 

i 

1  The  Journal-Standard,  a  six-day  a 
week  publication  is  seeking  a  person  to 
I  lead  our  sales  department  to  success. 

:  We  seek  an  assertive  sales  professional 
with  a  proven  background  in  growing 
I  revenue  in  diverse  products.  Candidate 
should  be  able  to  coordinate  and 
i  motivate  a  staff  of  21  dedicated 
employees.  Prior  experience  with  set- 
I  ting  goals  and  evaluating  accomplish- 
[  ments  of  salespeople  is  a  must.  The 
I  ideal  candidate  will  also  possess  a 
i  good  understanding  of  marketing, 

;  majar  accounts,  and  new  technology. 

j  We  are  located  in  NW  Illinois  about 
1  90  miles  from  Chicago.  This  is  a  great 
I  opportunity  for  someone  who  enjoys 
i  challenges.  We  offer  an  excellent 
]  salary  and  benefits  package.  Please 
I  send  resume,  references,  and  salary 
history  to  Julie  Taulman,  publisher.  The 
:  Journal-Standard,  P.O.  Box  330, 
Freeport,  IL  61 032  or  E-mail  to: 

jtaulman@aeroinc.net 


ADVERTISING  DIREaOR 
I  Are  you  a  hord  working,  creative  and 
motivated  individual  who  can  achieve 
goals  and  provide  leadership  in  a 
i  team  environment?  If  you  are  interested 
in  working  in  one  of  the  most  attractive 
growth  and  recreation  markets  in  the 
I  Midwest,  we  would  like  to  hear  from 
J  you.  If  you  have  the  experience  and 
i  desire  to  succeed,  we  offer  an  excellent 
wage  and  benefit  package.  We  are 
;  the  Record-Eagle,  a  30,000  daily/ 
j  42,000  Sunday  newspaper  in  Traverse 
'  City,  ML  Send  resume  to  Frank  Senger, 
publisher,  120  W.  Front  Street, 
i  Traverse  City,  Ml  49684. 


J  ADVERTISING  MANAGER 

!  The  Sarasota  Herald-Tribune,  the 
^  largest  daily  in  the  New  York  Times 
Regional  Newspaper  Group,  seeks  an 
experienced  professional  to  manage 
and  direct  the  sales  efforts  of  its  retail, 
national  and  bureau  operations.  The 
j  qualified  candidate  will  possess  a  his- 
I  tory  of  having  managed  a  newspaper 
.  advertising  staff  and  be  skilled  at  train- 
;  ing,  developing,  motivating  and 
‘  coaching  a  diverse  sales  force.  A  min- 
:  imum  of  five-plus  years  in  newspaper 
sales  management  is  a  must  in  addi- 
tion  to  a  record  of  progressive  sales 
increases. 

We  offer  a  very  lucrative  compensation 
and  benefits  package  to  include  an 
:  MBO  Bonus  Program,  401  (k)  Plan, 
Pension,  Stock  Purchase  Plan,  and  a 
comprehensive  major  medical/health 
program. 

!  Only  qualified  candidates  should  sub- 
'  mit  a  cover  letter  and  detailed  resume, 
j  including  salary  history  and  references 

i 

MARKETING  DIREaOR 

Box  08641 ,  Editor  &  Publisher 

'  NO  PHONE  CALLS,  PLEASE!! 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  DIREaOR/DIREaOR 
OF  MARKET  DEVELOPMENT 

Sun  Publications,  headquartered  in 
brand-new  offices  in  Naperville, 
Illinois,  is  seeking  an  experienced 
newspaper  professional  to  direct  its 
advertising  and  market  development 
initiatives.  Our  group  of  1 4  weekly 
newspapers,  with  a  new  and  nationally 
recognized  concept  in  community  jour¬ 
nalism,  serve  more  than  230,000 
households  in  some  of  the  fastest  grow¬ 
ing  counties  and  cities  in  the  nation,  all 
located  in  metro  Chicagoland.  Our 
work  is  cut  out  for  us:  V/e  plan  to 
expand  distribution  with  more  new 
puolications  to  400,000  households  by 
Year  2001 .  We  know  the  value  of  our 
markets,  and  we  need  a  top-notch, 
innovative  marketer  to  help  realize  the 
revenue  potential  of  the  marketplace. 

Are  you  ready  to 
step  up  to  the  challenge? 

Sun  Publications  is  a  subsidiary  of 
Copley  Chicago  Newspapers,  pub¬ 
lisher  of  four  award-winning  dailies 
and  three  shopper  publications  in  addi¬ 
tion  to  our  community  weeklies  in 
northern  Illinois.  Company-wide  circula¬ 
tion  and  distribution  is  fast  growing. 
Over  600,000  households  in  northern 
Illinois  receive  a  Copley  publication  at 
least  once  weekly. 

Our  position  is  responsible  for  manag¬ 
ing  regional  sales  staffs,  setting  goals, 
monitoring  performance  and  budget¬ 
ing  for  success.  As  a  viable  candidate, 
you  will  have  a  strong  marketing  and 
advertising  sales  management  back¬ 
ground,  and,  by  nature,  aggressive  in 
securing  revenue  growth  via  new  busi¬ 
ness  development.  We  well-resource 
this  position  with  superior  community 
news  products;  qualified  sales,  creative 
and  support  staff;  essential  research 
and  marketing  support;  and  the  respect 
and  recognition  that  you  would  expect 
as  a  Seniar  manager  in  a  progressive 
company. 

Here' s  what  we'  re 
looking  for  in  a  candidate: 

Minimum  B.S.  or  B.A.  degree  in  a 
related  field  plus  5  years  experience  in 
newspaper  advertising  sales  manage¬ 
ment.  Experience  in  a  competitive 
marketplace  where  a  successful  track 
record  of  achievement  can  be  proven 
will  be  a  BIG  plus  on  your  resume. 

Here's  what  we  offer: 

A  market-competitive  salary/ commission 
program  in  the  $65  -  $85K  range; 
a  complete  benefit  package;  401  (k); 
an  attractive  work  environment  of 
dedicated  visionaries;  and  resources 
and  direction  ample  ta  succeed  in  the 
job. 

To  apply,  please  fax  or  mail  your 
resume  with  cover  letter  indicating  your 
interest  to: 

Sun  Publications/ 

Copley  Chicago  Newspapers 
Attention:  Patty  Stephens 
Human  Resources  Manager 
P.O.Box  269 

Naperville,  IL  60566-0269 
Fax:  (630)416-5166 


_ ADVERTISING _ ! 

ADVERTISING  MANAGER  i 

I  The  Selma  Times  Journal,  an  award 
winning  daily,  seeks  a  promation- 
I  minded  leader  with  excellent  communi- 
I  cation  skills  who  has  the  ability  to  train, 
j  coach  and  motivate  a  sales  team.  The 
person  chosen  to  become  advertising 
I  manager  will  be  in  a  unique  position  to 
1  land  a  publisher's  position  with  Boone 
Newspapers,  Inc.,  aperating  weekly 
and  daily  publications  in  35  com¬ 
munities.  Excellent  salary,  incentives, 
benefits,  profit  sharing,  health  and 
dental  plan.  Send  resume  to  E.  Wilson 
Koeppel,  publisher.  The  Selma  Times 
Journal,  P.O,  Box  611,  Selma,  AL 
36702  or  E-mail: 

ewkoeppel@zebrra .  net 

ADVERTISING  SALESPERSON,  mini¬ 
mum  2  years  experience,  needed  by 
Zone  5  group  to  become  part  of  man¬ 
agement  with  superb  profit-sharing,  com¬ 
missions  and  best  benefits.  $45,000 
base  salary.  Must  be  strong  on  layouts, 
have  a  love  for  selling  and  working 
with  people,  and  able  to  inspire  a 
small-town  staff  in  Heartland  America. 
Send  letter  that  describes  your 
accomplishments  and  goals,  along  with 
resume  to  Box  08618,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  SALES  MANAGER 

Sun  Publications,  a  division  of  Copley 
Newspapers,  is  currently  seeking  an 
advertising  sales  manager  for  its  new 
I  concept  publications  in  the  northern  sub¬ 
urbs  of  Chicago.  Responsibilities 
include  overseeing  the  sales  represen¬ 
tatives  for  these  products  as  they  iden¬ 
tify,  develop  and  service  accaunts  in 
assigned  geographic  territories,  devel¬ 
oping  additional  revenue  opportuni¬ 
ties,  making  marketing  presentations 
and  participating  in  local  community 
organizations. 

We  require  two  years  of  sales  experi¬ 
ence,  preferably  in  print  media 
advertising,  working  knowledge  of 
advertising  sales  techniques,  including 
cold  calling,  the  ability  to  lead  and 
I  develop  employees  in  a  team  environ- 
j  ment,  and  the  ability  to  organize  and 
prioritize  tasks  under  deadlines.  A 
degree  in  marketing  or  business  pre¬ 
ferred.  In  return,  we  offer  a  competitive 
salary  plus  commission  structure  along 
with  a  benefit  package  including 
I  medical,  dental,  401  (k)  and  more. 

Interested  candidates  shauld  submit 
I  resume  with  salary  requirements  to: 

Sun  Publications 
P.O.  Box  269 

Naperville,  IL  60566-0269 
Attn:  Human  Resources  -  Ad  Manager 

Equal  Opportunity  Employer/ 
Employment  contingent  upon  drug 
screening  results. 

ADVERTISING  SALES  MANAGER 
Earn  $  1 OOK  guaranteed  first  year! 

I  Growing  suburban  publisher  in  very  cam- 
j  petitive  New  York  market,  will  pay  top 
dollar  for  a  sales  star  with  lats  of 
I  energy  and  a  winning  track  recard  to 
!  lead  aur  sales  team.  You  must  be 
strong  motivator  and  creative  promoter 
who  can  hire,  train,  and  sell  major 
accounts  in  a  competitive  marketplace. 
Send  resume  and  salary  history  to  Box 
08656,  Editor  &  Publisher. 


_ ADVERTISING _ 

CLASSIFIED  MULTI-MEDIA  AND  NEW 
BUSINESS  DEVELOPMENT 
SALES  MANAGER 

Live  and  work  in  sunny  South  Florida! 
Spend  your  free  time  in  trendy  South 
Beach,  strolling  famous  Las  Olas  Bau- 
levard  in  Ft.  Lauderdale,  shapping  at 
one  of  the  world's  largest  outlet  malls 
or  cheering  four  professional  sparts 
teams.  Not  to  mention  weekends  relax¬ 
ing  in  Key  West  or  visiting  Mickey 
Mouse  at  Disney  World. . . 

The  Sun-Sentinel,  a  major  daily  news- 
aper  with  a  circulation  of  375,000, 
as  a  challenging  position  open  for 
someone  with  previous  publishing  ex¬ 
perience  to  supervise,  coordinate 
and  develop  existing  ancillary  classified 
business  (including  niche  publications 
and  multi-media  initiatives).  Will  also 
be  responsible  for  exploring  new 
business  opportunities  related  to  the 
classified  core  product. 

The  successful  candidate  will  have  a  col¬ 
lege  degree  or  equivalent  related 
experience,  and  experience  or 
exposure  to  classified  advertising  and 
niche  magazines.  Must  also  have 
strong  planning  and  detail  skills.  Man¬ 
agement  experience  preferred. 

The  Sun-Sentinel,  a  division  of  Tribune 
Company,  offers  excellent  opportuni¬ 
ties  to  advance  within  the  media  com¬ 
pany  most  respected  by  its  peers, 
according  to  Fortune  Magazine.  In 
addition  we  offer  a  competitive  salary 
and  a  comprehensive  benefits  program 
(including  Employee  Stock  Ownership 
and  Employee  Stock  Purchase  Plans). 

Please  send  your  resume,  including 
salary  requirements  to  M.  Callahan, 
Human  Resaurces,  Sun-Sentinel,  333 
SW  12  Avenue,  Deerfield  Beach,  FL 
33442,  or  E-mail: 

mcallahan@tribune.com 
The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  We  support  a  drug-free, 
smoke-free  work  environment.  EOE 


CLASSIFIED  TRAINING  DIREaOR 

Looking  for  a  more  challenging  and 
rewarding  career?  Our  company 
needs  an  energetic  person  with  a  win¬ 
ning  attitude.  You  must  have  experi¬ 
ence  with  inbound/outbaund  newspa¬ 
per/media  telemarketing,  outside 
sales,  Internet  marketing  and  superiar 
customer  service  skills. 

You  will  help  write  and  teach  a  series 
of  cutting-edge  training  programs  for 
newspapers  nationwide.  Qualified 
candidates  should  have  at  least  3-5 
years  of  classified  supervisory/ 
management  experience  with  a 
thorough  understanding  of  the 
classified  sales  process  and  powerful 
communication  and  presentation  skills. 

This  is  an  exciting  opportunity  to  join  a 
fast  growing  newspaper  training  orga¬ 
nization.  No  relocation  required. 
Please  send  yaur  resume  ta  Kelly 
Enstad,  president,  PraMax  Training  & 
Consulting,  Inc.,  483  N.  Walnut  Bend, 
Cordova,  TN  38018.  Fax  to  (901) 
759-2313  or  E-mail  to: 

PMaxTrain@aol.com 


j _ ADVERTISING _ 

I  CLASSIFIED  ADVERTISING 
SALES  MANAGER 

j  New  England  daily  and  Sunday  news- 
i  paper  in  50,000  circulation  range 
is  seeking  a  highly  motivated, 
enthusiastic  telephone  sales  pro¬ 
fessional  who  has  the  ability  ta  lead 
and  caach  a  sales  team  of  inside 
advertising  telephone  sales  represen¬ 
tatives.  This  person  will  also  be 
responsible  for  the  day  to  day  man¬ 
agement  of  the  classified  ad  depart¬ 
ment. 

The  successful  candidate,  with  proven 
leadership  ability,  will  motivate  and 
guide  aur  inbound  and  outbound  sales 
team  to  achieve  goals  related  to 
increased  sales,  customer  satisfaction 
and  staff  development.  This  individual 
will  develop  market  presentations, 
special  sales  incentives  and  work  on  a 
variety  of  projects  aimed  at  maximiz¬ 
ing  market  potential. 

Qualifications  include  experience  in 
managing  people  within  a  telephone 
sales  environment,  a  positive  sales 
I  management  style,  along  with  strong 
verbal  and  written  communication 
skills.  Newspaper  sales  management 
experience  is  preferred,  but  is  not 
necessary. 

We  offer  a  competitive  salary  and 
benefits  package. 

[  Please  send  yaur  resume  and  salary 
requirements  to  Box  08640,  Editor  & 
I  Publisher. 

!  EOE 


CLASSIFIED 

OUTSIDE  SALES  MANAGER 

The  Gazette  in  Colorado  Springs,  CO, 
has  an  excellent  career  opportunity  in 
classified  advertising  far  an  Outside 
Sales  Manager.  This  position  will 
include  responsibility  for  the 
automotive,  real  estate/home  builder, 
and  new  business  account  executive 
sales  teams.  The  successful  candidate 
will  have  demonstrated  excellent  com¬ 
munication,  leadership,  training,  and 
account  development  skills  and  be  able 
I  to  drive  revenue  and  build  large  and 
'  small  accounts.  Requires  solid  skills  in 
budgeting,  planning  and  developing 
sales  strategies  in  suppart  of  company 
goals.  Must  be  PC  literate  and  online 
savvy.  Three  years  advertising  man¬ 
agement  experience  and/or  sales 
management  experience  required.  The 
i  Gazette,  a  fast-paced,  innovative 
I  media  company  provides  a  complete 
benefit  and  compensation  package 
i  with  personal  grawth  and  advance- 
1  ment  opportunities  for  the  right  candi- 
j  date.  The  Gazette  is  a  Freedam  Cam- 
I  munications  company  within  a  national 
network  of  media  entities.  For 
immediate  consideration,  please  send 
resume  including  salary  history  by 
October  10,  1998  to  The  Gazette, 
Human  Resources,  30  5.  Prospect,  Col- 
1  orado  Springs,  CO  80903  or  FAX  to 
I  (719)636-0161. 


Editor  &  Pi  bi.ishkr; 

The  communication  link  of  the  newspaper 
industry  every  week  since  1884. 
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rjuA-SSIFIED 


HELP  WANTED 


_ ADVERTISING _ 

DISPLAY  ADVERTISING  MANAGER 

A  Zone  6  major  doily  is  looking  for  a 
Display  Advertising  Manager  to 
manage  a  sales  staff  of  50.  This  is  an 
opportunity  for  a  hands-on,  dynamic 
individual  to  join  a  highly  successful 
multi-media  company  in  a  growing 
market. 

Qualified  candidates  must  have  proven 
newspaper  sales  management  back¬ 
ground  with  at  least  5  years  in  man-  j 
agement  and  a  college  degree  in  Busi¬ 
ness,  Marketing  or  related  field.  If  you 
are  a  strong  leader,  can  build  a  suc¬ 
cessful  sales  and  management  team, 
can  deliver  the  sales  strategies  and  the 
motivation  for  your  teams  to  excel,  and 
can  provide  the  vision  and  direction  to 
meet  long-term  goals,  you  are  the  right 
candidate. 

We  offer  an  excellent  salary  and  bonus 
packages,  as  well  as  full  benefits  includ¬ 
ing  401  |k).  Our  compensation  is 
enhanced  by  the  quality  of  life  and  low 
cost  of  living  this  beautiful  city  has  to 
offer.  Reply  to  Box  08647,  Editor  & 
Publisher. 

Equal  opportunity,  drug-free  employer 


PRIVATELY  OWNED,  award  winning 
Massachusetts  weekly  newspaper 
group  seeks  experienced  ad  director  to 
take  this  well  run  department  to  the 
next  level.  A  career  move.  Send 
resume  to  Link  McKie,  publisher. 
Journal  Transcript  Newspapers,  P.O. 
Box  9103,  Revere,  MA  02151-9103 
or  fax  to  (781)  662-451 9  or  E-mail  to: 

Terrican@yahoo.com 

RETAIL  ADVERTISING  MANAGER 

The  Patriot  Ledger,  a  76,000  daily 
evening  and  93,0OO  weekend  morning 
newspaper  serving  the  market  south  of 
Boston  seeks  an  experienced  Retail 
Advertising  Manager. 

This  person  will  report  to  the  Advertis¬ 
ing  Director  and  will  be  responsible  for 
managing  the  daily  functions  of  the 
retail  sales  department.  Primary 
emphasis  will  be  on  coaching  and 
developing  an  outside  sales  staff.  The 
ideal  candidate  should  be  results 
oriented  with  experience  working  in  a 
highly  competitive  market.  Require¬ 
ments  include  a  broad  range  of  sales/ 
marketing  management  experience 
and  proven  expertise  in  the  devel¬ 
opment  of  accounts  of  all  sizes. 

Strong  leadership,  communication, 
organization  and  analytical  skills  are 
essential.  College  degree  in  market¬ 
ing/  management  preferred. 

We  offer  an  excellent  compensation 
and  benefit  package. 

Please  send  your  resume  and  cover  let¬ 
ter  to  The  Patriot  Ledger,  Human 
Resources  Manager,  400  Crown  Col¬ 
ony  Drive,  Quincy,  MA  02169  or  by 
Fax  to  (6 17)  786-7259. 

EOE 


_ ADVERTISING _ 

REGIONAL  SALES  MANAGERS  I 
NEEDED.  Mid-West  Area  (Zone  7/5).  j 
Keister-Williams  Newspaper  Services  ! 
needs  newspaper  experience,  ad  sales, 
and  ability  to  travel.  We  are  con¬ 
tracted  by  newspapers  to  maintain  ads 
on  their  weekly  church  pages  and 
other  specials.  Challenging  position 
has  many  rewards.  You  sell  new  and 
service  our  existing  accounts.  We  fur¬ 
nish  accounts,  pay  salary  plus  expense 
allowance,  and  assist  on  ad  sales.  Job 
offers  much  independence.  We  are  the 
I  “First  in  Sponsored  Religious  Messages" 

I  since  1 939  -  contact  us  about  Full  and  1 
Part  time  positions. 

(800)  293-4709  or  j 

FAX  (804)  293-4884  | 


TREMENDOUS  OPPORTUNITY  I 

! 

CLASSIFIED  SALES  A4ANAGER 
REAL  ESTATE 

I 

How  good  are  you?  We'd  like  to 
know.  We  can  only  offer  you  the  most 
competitive  challenge  you  have  ever 
experienced.  Passion,  commitment  and  j 
strong  leadership  to  direct  our  outstand-  I 
ing  sales  team  is  a  must!  We're  a  I 
j  leader  in  the  newspaper  industry!  We  I 
I  need  a  strong  manager  that  is  excellent  | 
I  in  strategic  leadership  and  recognizes  j 
I  they  are  only  as  successful  as  their  ; 
i  salespeople.  We  need  an  individual  | 
that  can  interact  very  well  with  | 
customers  and  grow  strategic  part¬ 
nerships.  This  is  a  very  high  profile 
p>osition  within  our  company.  Suc¬ 
cessful  track  record  in  managing  a  real 
estate  team  is  absolutely  necessary, 
j  Please  reply  to  Box  08638,  Editor  & 

1  Publisher. 


j _ CIRCULATION _ 

CIRCULATION  MANAGER 

Liguori  Publications,  the  world's  largest 
I  Catholic  publisher,  seeks  an  aggressive 
individual  to  manage  the  circulation  of 
!  Liguorian,  an  85-year-old  magazine 
I  serving  over  265,000  subscribers 
j  in  the  Catholic  market.  Primary  re¬ 
sponsibilities  include  subscription 
analysis  and  the  development  and  im¬ 
plementation  of  strategies  to  increase 
circulation.  Candidate  will  work  closely 
with  Telephone  Sales  and  Marketing 
to  reach  new  readers.  Qualified 
candidates  with  a  minimum  of  five 
years  experience  must  demonstrate 
an  expertise  in  all  aspects  of  circulation,  a 
proven  record  in  sales  and  marketing, 
and  a  drive  to  succeed. 

We  offer  a  competitive  salary;  an 
excellent  benefits  package  that  includes 
medical,  dental,  life,  AD&D,  and  LTD 
insurance,  401  (k),  retirement  and 
more;  and  a  beautiful  working  environ¬ 
ment  on  the  southern  edge  of  St.  Louis. 

j  Please  send  resume  to  Personnel 
I  Coordinator,  Liguori  Publications,  One 
I  Liguori  Drive,  Liguori,  MO  63057. 


Often  the  test  of  courage  is  not  to  die, 

1  but  to  live 

I  Conte  Vittorio  AlFieri 


_ CIRCULATION _ 

RETAIL  SALES  MANAGER 
SINGLE  COPY  SALES 

The  Sarasota  Herald-Tribune  is  cur¬ 
rently  in  search  of  a  seasoned  veteran 
to  become  our  Single  Copy  Sales 
Manager.  You  will  be  responsible  for 
increasing  single  copy  sales  in  our 
entire  market  through  imaginative  sales 
approaches  and  increasing  both  our 
over-the-counter  and  newsstand  sales 
locations.  You  will  also  be  responsible 
for  budgeting,  cost  controls,  and 
motivating  and  training  4  district  man¬ 
agers  and  39  independent  contractors. 
As  a  candidate,  you  must  have  at  least 
5  years  experience  in  circulation,  with 
at  least  3  years  in  single  copy  sales. 
An  excellent  salary,  bonus  plan,  and 
full  company  benefits  are  offered  for 
this  high  profile  position  to  the  right 
individual.  To  apply,  please  send  a  let¬ 
ter  stating  your  ideas  for  growing 
single  copy  soles,  salary  expectations, 
and  resume  to: 

Stan  Whitty 

Director  of  Operotions/Distribution 
Sarasota  Herald-Tribune 
801  S.  Tamaimi  Trace 
Sarasota,  FL  34236 
Resume  must  be  received  by 
10/10/98  for  consideration.  EOE. 

A  drug  free  workplace. 

We  recognize  and  appreciate  the 
benefits  or  diversity  in  the  workplace. 
People  who  share  this  belief  or  reflect  a 
diverse  background  are  encouraged  to 
apply. 


ART/GRAPHICS 


_ CIRCULATION _ 

I  THE  TUSCALOOSA  NEWS,  a  new 
!  York  Times  newspaper,  is  seeking  a 
j  Home  Delivery  Zone  Manager  to  direct 
'  daily  in-county  operations.  Lead  team 
I  of  District  Managers,  assistant  DMs 
j  and  contractors  to  excellence  in  home 
j  delivery  service  and  sales.  Minimum  of 
j  3  years  in  Circulation  management, 

I  preferably  at  the  Zone  Manager  level 
I  or  above.  Send  cover  letter,  resume 
j  and  salary  history  to  John  Stewart, 
operations  manager.  The  Tuscaloosa 
j  News,  2001  6th  Street,  Tuscaloosa,  AL 
I  35401 .  We  value  diversity  in  the 
I  workplace. 


COMMUNICATIONS 

j  THE  NATURE  CONSERVANCY'S  MD/ 
j  DC  Chapter  seeks  a  Communica¬ 
tions  Associate  responsible  for  man- 
I  aging  and  implementing  all  commu- 
j  nications  and  public  relations  activities 
including  media  relations,  publi- 
;  cations,  internal  communications  and 
i  membership  out-reach.  Requirements 
j  include  an  undergraduate  degree, 

I  3-5  years  experience  in  communi- 
j  cations,  excellent  writing,  editing,  and 
communication  skills,  experience  with 
!  media  and  publication  production.  Send 
j  resume  to  The  Nature  Conservancy,  2 
Wisconsin  Circle,  Suite  300,  Chevy 
j  Chase,  MD  2081 5. 

I 

I  EOE 


ART/GRAPHICS 


Graphic  Design 


Muscle  Media  is  the  nation's  fastest-growing  strength 
training  magazine.  We  research  and  report  on  the  most 
effective  weight-trainingtechniques,  nutrition  programs, 
fitness  trends  and  the  use  of  new  supplements. 

Muscle  Media  is  looking  for  the  best  Magazine 
Graphic  Designer  in  the  country  to  join  our  progres¬ 
sive  design  team.  The  best  will  have  a  minimum  of 
3  years'  experience,  master  knowledge  of  magazine 
design  principles,  and  expert  proficiency  in 
Photoshop,  Quark,  and  Illustrator.  The  best  will 
possess  the  talent  to  work  on  several  projects  at  any 
one  time  and  the  passion  to  design  cutting-edge 
creative  layouts,  features  and  other  collateral  for 
this  exciting  and  up-and-coming  magazine. 

The  best,  like  Muscle  Media,  is  committed  to  edito¬ 
rial  and  design  excellence. 


MEDIA 


Attn:  Human  Resources 
555  Corporate  Circle 
Golden,  CO  80401 
Fax-*  303/279-2938 
E-mail:  mdavis^eas.com 


EOE 
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HELP  WANTED 


_ EDITORIAL _ 

63,000  CIRCUIATION  daily  in  Upsfate 
Soufh  Carolina  seeks  candidafe  who 
can  write  snappy  headlines,  edit  copy 
for  grammar,  clarity  and  style,  and 
produce  well-designed  news  pages. 
The  Herald-Journal  is  part  of  the  New 
York  Times  Regional  Newspaper 
Group.  At  least  two  years  of  experi¬ 
ence  preferred.  Will  consider  candi¬ 
dates  with  plenty  of  time  on  a  college 
newspaper.  Prefer  people  who  know 
QuarkXPress  and  Microsoft  Word,  but 
willing  to  train  the  right  person.  Send 
cover  letter  and  resume  —  with 
references  —  to  Robert  Hainer,  assistant 
news  editor,  Herald-Journal,  P.O.  Box 
1657,  Spartanburg,  SC  29304-1657. 
Applications  may  also  be  faxed  to: 

robhainer@yahoo.com 


AGGRESSIVE  and  insightful  reporters 
needed  for  two  positions  at  growing 
22,0(X)-circulation  Bay  Area  daily  bent 
on  building  a  better  newspaper. 
Rewards  of  opportunity  come  to  expe¬ 
rienced  and  perceptive  people.  West 
Coast  applicants  only.  Send  resume, 
clips  and  references  to  Kathleen 
L'Ecluse,  city  editor.  Daily  Republic, 
Box  47,  Fairfield,  CA  94533. 


ARE  YOU  EAGER?  The  Huron  Daily 
Tribune  is  continuing  its  search  for 
hard-working  writers.  You'll  get  a 
chance  to  do  everything  on  the  news 
side  of  our  six-day-a-week  small- 
market  newspaper.  You  won't  get  rich, 
but  you'll  get  experience  you  won't  get 
anywhere  else.  Send  resume  and  writ¬ 
ing  samples  to  Mark  Ranzenberger, 
Huron  Daily  Tribune,  21 1  N.  Heisterman, 
Bad  Axe,  Ml  48413. 

Call  (800)  322-1184 

ASSIGNMENTS  EDITOR  -  Suburban 
Philadelphia  daily  needs  a  sharp, 
aggressive  assignments  editor  who  can 
get  interesting,  well-written  stories  into 
the  paper.  The  good  candidate  is  an 
idea  person  who  can  get  things  done. 
Send  letter,  resume  and  clips  to  Lanny 
Morgnanesi,  The  Intelligencer  Record, 
Box  858,  Doylestown,  PA  18901. 
E-mail  at: 

lmorgnanesi@calkinsnewspapers.com 
ASSISTANT  EDITOR 

Publisher  of  gay-male  erotica  seeks 
experience  deadline-oriented  editor.  3 
years  copy  edit  experience  and  strong 
writing  skills  required.  Mac  experience 
preferred  Resume/letter  to  Editor-in- 
Chief,  P.O.  Box  4356,  Los  Angeles, 
CA  90078-4356. 


_ EDITORIAL _ 

ASSISTANT  FEATURES  EDITOR 

The  Olympian,  a  state  capital  daily  on 
beautiful  Puget  Sound,  seeks  an  editor 
with  QuarkXPress  skills  to  direct  our 
popular  weekly  Home  section  and 
some  special  sections.  Efforts  would 
include  assisting  the  features  editor  in 
producing  a  lively,  cutting-edge  daily 
Lifestyles  package  that  engages  our 
readers.  Send  resume,  editing  and 
design  clips  to  editor  Jerre  Redecker, 
The  Olympian,  P.O.  Box  407, 
Olympia,  WA  98501.  The  Olympian 
values  diversity  and  encourages  can¬ 
didates  who  share  that  vision. 


1  ASSISTANT  MANAGING  EDITOR 
The  Daily  Iberian,  a  1 5,000-circulation, 
7-day,  local  news-emphasis  news¬ 
paper  in  the  heart  of  Louisiana's 
Cajun  Country,  seeks  an  assistant 
i  managing  editor  to  be  No.  2 
j  in  the  newsroom,  supervise  the  copy 
!  desk,  design  and  paginate  pages  using 
the  latest  version  of  QuarkXPress  and 
[  help  coach  reporters  and  section 
j  editors.  We  ore  looking  for  a 
1  newsroom  leader  with  the  potential  to 
be  managing  editor  here  or  at  one  of 
our  sister  publications.  Send  resume 
detailing  your  leadership  ability  and 
experiences,  your  three  best-designed 
pages  or  sections,  salary  history  and 
references  to  James  C.  Smith,  manag¬ 
ing  editor.  The  Daily  Iberian,  P.O.  Box 
9290,  New  Iberia,  LA  70562. 

ASSISTANT  NEWS  EDITOR 

!  Aggressive,  award-winning  daily 
j  newspaper  north  of  Houston  needs  an 
I  assistant  news  editor  to  complete  its 
I  copy  desk.  We  need  someone  with 
strong  editing  skills,  a  flair  for  page 
1  design  and  solid  news  judgment. 
We're  looking  for  candidates  with  at 
least  one  year's  experience  at  a  daily 
or  weekly.  Bachelor's  in  journalism  or 
related  area  preferred.  QuarkXPress 
experience  is  desired.  Send  a  resume 
and  clips  to  Editor  Jim  Fredricks,  The 
Courier,  1 00  Avenue  A,  Conroe,  TX 
77301 .  FAX  to  (409)  756-6729  or 
E-mail  to:  courier@lcc.net 


ASSISTANT  NIGHT  EDITOR  -  Sub¬ 
urban  Philadelphia  daily  needs  a 
skilled  journalist/manager  for  its 
universal  desk.  Candidates  must  be 
well-organized,  good  with  people,  and 
fluent  in  QuarkXPress  and  Word. 
Sports  knowledge  a  big  plus.  Send  let¬ 
ter,  resume  and  tearsheets  to  Lanny 
Morgnanesi,  executive  editor.  The 
Intelligencer  Record,  Box  858, 
Doylestown,  PA  1 8901 .  E-mail  is: 
lmorgnanesi@calkinsnewspapers.com 


Fax:  (323)  467-6805 


ASSISTANT  FEATURES  EDITOR 
The  Syracuse  Newspapers  in  Syracuse, 
NY  needs  an  experienced  editor  to  join 
its  award-winning  features  department. 
This  position  requires  strong  editing, 
design  and  planning  skills,  and  the 
ability  to  lead  a  talented  group  of 
reporters.  Send  your  best  material  and 
a  resume  to  Richard  Sullivan,  AME, 
The  Syracuse  Newspapers,  P.O.  Box 
491 5,  Syracuse,  NY  13221. 


i  ASSCXIATE  EDITOR 

I  Award-winning  chain  of  13  weekly 
j  newspapers  in  Queens,  New  York, 
j  seeks  associate  editor  with  good  writ- 
I  ing  skills.  News  reporting  experience 
!  required.  Strong  page  design,  editing 
experience  a  plus.  Will  assign  and  edit 
stories,  and  oversee  special  sections. 
Send  resume,  clips  and  salary  needs  to 
I  Steven  Blank,  Times-Ledger  Newspa¬ 
pers,  41-02  Bell  Boulevard,  Bayside, 
!  NY  11 361. 


_ EDITORIAL _ 

ASSOCIATE  EDITOR 

Workbench,  a  woodworking  and 
home  improvement  magazine  in  the 
August  Home  Publishing  family,  would 
like  to  find  another  editor  to  join  its 
staff.  Serious  candidates  must  have 
excellent  writing  skills  and  enthusiasm 
for  woodworking  and  home  improve¬ 
ment.  Prior  magazine  experience  is  a 
plus.  Relocation  to  Des  Moines,  lA  is 
required.  To  be  considered,  send  cover 
letter,  resume  and  writing  samples  to 
August  Home  Publishing,  Workbench  - 
Dept.  E,  2200  Grand  Avenue,  Des 
Moines,  lA  50312.  Or  fax  to  (515) 
883-1695. 


ASSOCIATE  EDITOR 
Award-winning  alternative  weekly  in 
North  Carolina  (circulation  50,000) 
seeks  a  creative,  highly  skilled  editor  to 
steer  its  arts  coverage  and  help 
manage  its  editorial  department.  Appli¬ 
cants  should  have  an  expansive  knowl¬ 
edge  of  the  arts,  a  sharp  eye  for 
copyediting,  and  a  gift  for  organizing 
and  inspiring  a  diverse  group  of 
writers.  Send  letter,  resume,  references, 
writing  and/or  editing  samples  to  Arts 
Editor,  The  Independent  Weekly,  P.O. 
Box  2690,  Durham,  NC  27715.  Must 
be  postmarked  by  October  1 2.  No 
faxes.  E-mails  or  phone  calls,  please. 

AWARD  WINNING  NEWSPAPER,  The 
Laurens  County  Advertiser,  now  has  an 
opening  for  a  MANAGING  EDITOR. 
Excellent  writing  skills  and  staff  man¬ 
agement  experience  a  big  plus.  Nice 
working  conditions  and  above  average 
pay  commensurate  with  experience. 
Send  resume  to: 

Marc  Brown 

Advertiser  Printing  Company 

P.O.  Box  490 
Laurens,  SC  29360 
(864)984-2586 

BUILDING  TOP  NOTCH  NEWS  TEAMS 
Four  daily  papers,  10,000  -  19,000 
circulation,  in  Michigan's  beautiful 
Upper  Peninsula,  now  accepting 
applications  for  News  Editor,  Copy 
Editor,  Reporters  and  Photographers.  If 
you  would  like  to  be  a  part  of  the  news 
teams  we  are  assembling,  send  letter, 
salary  history,  and  resume  to  John 
Elchert,  publisher.  The  Daily  Mining 
Gazette,  P.O.  Box  368,  Houghton,  Ml 
49931 ;  or  E-mail: 

gazpub@upgroup.com 

BUSINESS  REPORTER 

The  Journal,  a  20,000-daily  circulation 
paper  in  the  heart  of  West  Virginia's 
Eastern  Panhandle  is  seeking  a  busi¬ 
ness/enterprise  reporter  to  join  its 
growing  staff.  The  successful  candidate 
will  demonstrate  an  ability  to  cover  a 
business-oriented  beat  mixing  breaking 
news  with  in-depth  trend  and  issue- 
oriented  pieces.  West  Virginia's  East¬ 
ern  Panhandle  is  the  fastest  growing 
area  in  the  state  and  is  located  about 
65  miles  from  the  nation's  capital  and 
Baltimore,  MD.  Send  resume  and  clips 
to  Maria  Lorensen,  editor.  The  Journal, 
207  W.  King  Street,  Martinsburg,  WV 
25401. 


_ EDITORIAL _ 

BUSINESS  REPORTER 

Our  region's  telecommunications 
industry  is  in  full  bloom,  driven  by  wire¬ 
less  communications  companies  such 
as  Qualcomm.  The  San  Diego  Union- 
Tribune  seeks  an  aggressive,  experi¬ 
enced  business  reporter  who  can  cap¬ 
ture  the  dynamic  growth  of  this  indus¬ 
try  with  compelling  stories  of  people, 
strategies  and  trends.  Please  send 
resume  and  clips  to  Steve  Prosinski, 
senior  editor  for  business  and  sports. 
The  San  Diego  Union-Tribune,  P.O. 
Box  191,  San  Diego,  CA  921 1 2. 


BUSINESS  REPORTERS 

Gannett  Suburban  Newspapers,  pub¬ 
lisher  of  ten  daily  newspapers  covering 
Westchester,  Rockland  and  Putnam 
counties,  has  a  unique  opportunity  for 
four  business  reporters  who  want  to 
work  with  an  award-winning  staff  in 
the  competitive  business  market  of  sub¬ 
urban  New  York.  As  recently  as  this 
year,  this  staff  won  awards  for  busi¬ 
ness  coverage  from  AP  and  SABEW. 

The  successful  candidates  should  be 
I  aggressive  journalists  with  a  minimum 
of  three  years  daily  newspaper  experi¬ 
ence  and  strong  clips  that  show  skills  in 
story-telling  and  understanding  of  busi¬ 
ness.  The  beats  include  markets, 
healthcare,  local  economy,  retail,  small 
business  and  technology. 

At  Gannett  Suburban  Newspapers,  our 
benefits  are  generous  and  include 
pension  and  401  (k)  plans.  Gannett 
maintains  policies  and  practices  that 
reflect  commitment  to  work/life 
I  balance.  In  fact,  for  the  twelfth  con¬ 
secutive  year.  Working  Mother  maga¬ 
zine  has  named  Gannett  one  of  the 
1 00  best  companies  for  working 
mothers. 

We  value  diversity  in  our  work  force 
and  encourage  those  of  diverse  back¬ 
grounds  and  those  who  share  this 
value  to  apply.  Gannett  maintains  a 
safe  drug  free  workplace  and  pre¬ 
employment  drug  testing  is  required. 

Please  send  cover  letter,  resume  and 
your  five  strongest  clips  to: 

Gannett  Suburban  Newspapers 
c/o  Frank  Brill 

Deputy  Managing  Editor/Business 
One  Gannett  Drive 
VThite  Plains,  NY  10604 

BUSINESS  REPORTER 
The  Daily  Record,  a  subsidiary  of  Gan¬ 
nett  Co.,  Inc.,  which  has  sales  of  over 
$4  billion  annually,  is  seeking  a  busi¬ 
ness  writer.  VVe're  a  53,000- 
circulation  daily  in  a  northern  New 
Jersey  county  teeming  with  Fortune 
500  companies  and  thousands  of 
interesting  small  businesses.  We  have 
an  opening  on  our  three-person  busi¬ 
ness  staff  for  a  reporter  with  a  proven 
ability  to  get  past  the  PR  departments 
to  dig  out  interesting  stories  and  trend 
pieces.  We  offer  a  competitive  salary 
plus  a  comprehensive  benefits  package 
including  pension  and  401  (k).  Send 
resume,  three  great  clips  and  your 
salary  requirements  to  Editor  Bill  Don- 
nellon,  800  Jefferson  Road,  Parsip- 
pany,  NJ  07054.  EOE  M/F/V/HR. 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

CITY  EDITOR;  Award-winning,  hard- 
news-driven  Howard  newspaper  in  Cor¬ 
ning,  NY,  is  looking  for  a  city  editor  — 
No.  3  in  the  newsroom  —  who  knows 
how  to  spot  and  cover  news,  believes 
that  "nothing  is  too  big  and  nothing  is 
too  small”,  is  well-organized,  pays 
close  attention  to  detail,  can  be  a 
mentor  and  teacher  to  entry-level 
reporters  and  has  a  commitment  to 
excellence.  Salary  mid-20s.  If  you  are 
up  to  a  challenge  that  will  prove  to  be 
a  rewarding  career  move,  send 
resumes  to  Managing  Editor  Mike 
Gossie,  The  Leader,  P.O.  Box  1017, 
Corning,  NY  14830.  No  phone  calls, 
please. 

CITY  EDITOR 

The  Porterville  (CA)  Recorder,  an 
1 1 ,000-circulation  PM  paper  in  the 
southern  San  Joaquin  Valley,  is  seek¬ 
ing  an  aggressive,  ambitious  city 
editor.  This  job  is  the  Number  2  slot  in 
the  newsroom,  supervising  local  cov¬ 
erage  and  directing  staff.  Some  page 
design  required.  Apply  by  October  9 
to  Gary  West,  115  E.  Oak  Avenue, 
Porterville,  CA  93257. 


CITY  REPORTER:  The  Alexandria  Daily 
Town  Talk,  40,000  circulation  daily  in 
central  Louisiana,  has  opening  for  a 
lead  city  beat  reporter  to  cover  city 
government  and  municipal  issues.  Five 
years  or  more  reporting  experience 
preferred.  Send  resume  and  clips  to 
Joy  L.  Williford,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306  or  E-mail  to: 
personnel@thetowntalk.com 

COPY  DESK  CHIEF 

Desk  team  leader  needed  for  23,500 
daily  located  30  minutes  from  Balti¬ 
more.  The  competition  took  our  desk 
chief.  His  replacement  will  possess 
excellen*  grammar  and  spelling  skills 
and  be  able  to  juggle  multiple  tasks. 
Knowledge  of  QuarkXPress  and 
Photoshop,  and  familiarity  with  pagina¬ 
tion  helpful.  Must  have  one  year's 
management  experience  or  five  years 
as  a  copy  editor.  Send  your  three  best 
pages,  resume,  and  why  you  would  be 
the  best  candidate  to  Jim  Lee,  Carroll 
County  Times,  201  Railroad  Avenue, 
Westminster,  MD  21157.  No  phone 
calls. 

COPY  DESK  CHIEF 

Santa  Cruz  County  (CA)  Sentinel, 
located  in  beautiful  Monterey  Bay,  80 
miles  south  of  San  Francisco,  is  seeking 
a  supervisor  for  our  night  copy  desk, 
production  team.  Sentinel  is  fully 
paginated,  using  a  QuarkXPress-based 
program.  Must  have  minimum  5  years 
desk,  some  supervisorial  experience. 
Must  be  PC,  QuarkXPress  savvy. 
Salary  competitive.  Sentinel  is  a 
28,000  daily.  Contact  Managing 
Editor  Don  Miller,  at  P.O.  Box  638, 
Santa  Cruz,  CA  95061  or  E-mail: 

Dmiller@santa-cruz.com 
No  phone  calls,  please 

COPY  EDITOR/PAGE  DESIGNER  for 
22,000  Northern  California  daily. 
Send  resume  and  clips  to  Henry 
Acevedo,  news  editor,  Times-Stondard, 
930  Sixth  Street,  Eureka,  CA  95502. 


I _ EDITORIAL _ 

1  COPY  EDITOR/PAGE  DESIGNER 

I 

j  The  Observer-Dispatch  in  Utica,  NY,  a 
I  50,000  Gannett  daily,  is  seeking  a 
j  news  copy  editor/page  designer  who 
i  possesses  strong  editing  and  pre¬ 
sentation  skills.  Responsibilities  include 
selecting  local  and  wire  stories  that 
reflect  reader  interests;  editing  stories 
for  thoroughness,  clarity  and  accuracy; 
and  designing  and  paginating  visually 
appealing  pages.  Please  send  resume 
and  a  half-dozen  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 

COPY  EDITOR  -  20K/28K  daily  in 
university  city  in  gorgeous  northern 
i  WV  needs  experienced  copy  editor 
with  strong  news,  word  and  story  skills 
who  knows  or  wants  to  learn  QuarkX¬ 
Press  and  design.  Pay:  competitive. 
Benefits;  good  -  free  medical,  401  (k). 
Quality  of  life:  excellent  -  cool  town 
with  low  crime,  lots  of  access  to  nature. 
Resume,  clips  to  Mark  Stacy,  news 
1  editor.  The  Dominion  Post,  1251  Earl 
I  L.  Core  Road,  Morgantown,  WV 
i  26505. 


;  COPY  EDITOR/PAGE  DESIGNER 
I  Morning  daily  striving  for  excellence 
seeks  editor  who  is  good  with  words 
j  and  page  design.  Experience  with 
Macintosh  QuarkXPress  preferred.  We 
welcome  new  ideas  to  foster  understand- 
i  ing  and  interest  among  our  readers. 

I  Region  offers  mix  of  cultural  and 
1  recreational  offerings.  Send  resume, 
j  samples  of  work  to  Stephen  Bennett, 
managing  editor.  The  Post-Star,  P.O. 
Box  21 57,  Glens  Falls,  NY  1 2801 . 


_ EDITORIAL _ 

COPYEDITOR 

Live  in  a  beautiful  place  and  work  for 
an  award-winning,  McClatchy  owned 
newspaper.  If  you  can  aggressively 
handle  copy,  write  crisp  headlines  and 
design  pages  creatively.  The  Island 
Packet  on  Hilton  Head  Island  can  offer 
you  an  exceptional  opportunity.  Send 
cover  letter  and  resume  to  Fitz  McAden, 
executive  editor.  Fax:  (843)  842-8314; 

I  postal  address:  P.O.  Box  5727,  Hilton 
i  Head  Island,  SC  29938.  E-mail  address: 

I  fmcaden@islandpacket.com 


COPY  EDITOR 

New  state-of-the-art  computer  system 
necessitates  staff  expansion  at  medium- 
size  daily  14  miles  from  NYC.  Seeking 
QuarkXPress-sawy  copy  editors  with  at 
least  2  years  daily  newspaper  experi¬ 
ence.  New  ownership.  Competitive 
salaries.  Send  resume  and  layout  sam¬ 
ples  to  Kathie  Adams,  AME,  North 
Jersey  Herald  &  News,  988  Main 
Avenue,  Passaic,  NJ  07055.  Candi¬ 
dates  from  Zone  1  &  2  preferred. 


j  COPYEDITOR 

j  The  Hutchinson  News,  a  40,000- 
:  circulation  daily  newspaper,  has  an 
j  immediate  opening  for  an  entry-level 
j  copy  editor.  Candidates  should  have 
:  the  following  experience: 

i  ‘Text  editing,  wire  editing  and 
headline  writing 

•  Design  of  news  and  feature  pages 
I  ‘QuarlOCPress 

Send  resume,  references,  and  exam¬ 
ples  of  your  work  to  Kathy  Beshears, 
P.O.  Box  1 90,  Hutchinson,  KS  67504- 
01 90.  Deadline  to  apply:  October  8. 


_ EDITORIAL _ 

I  COPYEDITOR 

I  Real  Fans  Sports  Network,  an  AOL 
!  Company,  seeks  sports  copy  editor 
j  with  sense  of  humor.  Five-to-Ten  years 
!  editing  experience  preferred.  Must 
1  have  Web/HTML  experience  and  be 
!  willing  to  relocate  to  Chicago  area.  Com- 
'  petitive  salary. 

!  COMMUNITY  EDITOR 

I  Real  Fans  Sports  Network  seeks 
'  creative  person  to  edit  and  post  online 
j  newsletters  for  AOL  and  Internet  sports 
I  community.  Knowledge  of  HTML,  AOL, 
i  or  the  Internet  helpful.  Strong  editorial 
j  or  journalistic  background  essential. 

I  Sports  knowledge  a  must. 

,  Fax  resume  and  editing  clips  (no  more 
I  than  five)  to  (847)  869-3673,  E-mail 
i  rpeterson@extremefans.com  or  mail  to 
1  Rob  Peterson,  Real  Fans  Sports 
j  Network  Senior  Editor,  1 840  Oak 
'  Avenue,  Evanston,  IL  60201 . 


j  COPY  EDITORS/PAGE  DESIGNER 

;  The  News  &  Advance,  a  40,000- 
circulation  daily  in  Central  Virginia,  is 
looking  for  a  PAGE  1  EDITOR  with 
!  strong  design  and  layout  skills.  Desk 
;  experience  with  QuarkXPress  is  a  must. 
We  are  also  looking  for  a  COPY 
EDITOR  for  the  news  desk  and  a 
!  SPORTS  COPY  EDITOR,  and  we 
i  anticipate  an  opening  for  a  LIFESTYLE 
COPY  EDITOR  at  the  beginning  of  the 
;  year.  We're  looking  for  people  with 
several  years  experience  for  the  copy 
i  editing  jobs  but  will  consider  qualified 
i  beginners.  Send  cover  letter,  resume 
and  work  samples  to  Joe  Stinnett, 
■  managing  editor.  The  News  & 
Advance,  Box  10129,  Lynchburg,  VA 
24506. 


EDITORIAL 


EDITORIAL 


EDITORIAL 


UheDti^fnian^lilot 


(circulation:  201 ,000) 
has  the 

following  openings: 


PUBLIC  LIFE  TEAM  LEADER  Leads  a  team  of  seven  reporters  which  covers  public  affairs  in 
I  the  five  major  South  Hampton  Roads  cities  as  well  as  major  regional  decisions  and  grassroots  civic 
efforts.  The  team  covers  elections,  politics,  government  and  community  activities  as  exercises  in  civic 
problem-solving,  seeking  to  create  a  news  report  that  helps  residents  govern  themselves  and  improve 
their  communities.The  team  leader  directs  and  plans  coverage  and  edits  copy  daily.The  leader  helps 
plan  the  execution  of  the  paper's  twice-a-year  election  coverage,  coordinates  the  team's  weekly 
page  dedicated  to  assessing  public  efforts.  The  leader  also  plans  and  helps  execute  several  team-wide 
projects  each  year. 

ASSISTANT  CITY  EDITOR  Works  with  reporters  and  correspondents  and  inspire  them  to  grow. 
Coordinating  and  organizing  skills  needed.  Also  a  willingness  to  learn  and  accept  new  challenges. 
The  editor  assigns  and  edits  stories,  assembling  a  daily  report  built  around  this  question:  What's 
happening  in  this  city  today  that  ought  to  be  in  tomorrow's  Pilot?  The  job  may  include  some  page  design 
work,  but  the  newsroom  can  train  qualified  leaders  in  layout  and  headline  writing  skills.  A  minimum  of 
five  years  experience  as  a  reporter  or  copy  editor  at  a  daily  newspaper  is  required. 

COLLEGE/PRO  SPORTS  WRITERSTEAM  LEADER  Supervises  10  sports  writers,  coordinating 
coverage  of  area/regional  collegiate  and  professional  sports.  Works  with  reporters  to  generate  story 
ideas  and  to  coach  and  edit  the  team  and  its  work.  The  editor  co-ordinates  special  sections  for 
basketball  and  football,  and  special  packages  for  baseball  and  hockey  teams  as  well  as  line  up 
stringers  for  basketball,  baseball,  hockey  and  soccer  games.  The  position  requires  more  than  just 
basic  editing  skills.  You  must  get  a  diverse  group  of  writer/reporters  to  help  find  better  ways  to  cover 
their  beats  and  improve  the  daily  sports  report  in  the  face  of  shrinking  resources. 

Send  resume,  cover  letters  and  supporting  documents  to  M.L.  Lake,  Recruitment  Director,  The 
Virginian-Pilot,  150  West  Brambleton  Avenue,  Norfolk,  VA  23510.  Phone:  (757)  446-2538,  E-mail: 
Lake@pilotonline.com.  Application  deadline:  October  9 
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HELP  WANTED 

EDITORIAL 

COPYEDITORS 

Back  to  Iowa.  .. 

Bring  your  newspaper  career  back  to 
Iowa,  with  the  Quad-City  Times,  a 
57,000  daily  and  80,000  Sunday 
circulation  daily  in  Davenport,  lA.  We 
need  copy  editors  with  QuarkXPress 
experience  who  are  interested  in  work¬ 
ing  closely  with  content  reporters  and 
editors.  Put  your  design  skills  to  work 
on  news  pages  that  hove  o  measurable 
impact  in  the  community  that  shows 
everyday.  Our  pages  investigate, 
instigate  and  celebrate  the  community, 
and  on  occasion,  change  laws  and 
lives.  We  are  the  premier  daily  in  a 
300,000  metro  area  on  the  banks  of 
the  Mississippi  River.  Schools  are 
great.  So  is  our  river  view. 

Please  apply  to: 

Human  Resources 

Attn:  Back  to  Iowa 

Quad-City  Times 

500  E.  3rd  Street 
Davenport,  lA  52801 
EOE 

COPY  EDITORS 

Orlando,  FL-based  Golfweek,  Amer¬ 
ica's  Golf  Newspaper,  will  have  two 
openings  on  its  copy  desk  in  January. 

•ASSISTANT  BUSINESS  EDITOR  -  Edits 
and  coordinates  copy  flow  for  weekly 
business  section  and  trade-only  busi¬ 
ness  bi-weeklies.  Minimum  5  years 
experience  on  daily  newspaper  busi¬ 
ness  desk  or  specialty  business  pub¬ 
lication. 

•COPY  EDITOR  -  News  and  competi¬ 
tion  departments.  Minimum  5  years 
experience  on  daily  sports  desk.  Love 
of  golf  a  plus;  passion  for  serious  jour¬ 
nalism  more  important. 

Both  positions  require  QuarkXPress 
layout  skills.  Candidates  must  be  com¬ 
mitted  to  accuracy  and  uncluttered  writ¬ 
ing;  demonstrate  savvy  news  judgment- 
have  knack  for  cajoling  best  from 
reporters. 

Golfweek  is  the  national  leader  in 
covering  all  facets  of  pro  and  amateur  golf 
and  the  golf  business.  Competitive  salary 
and  benefits.  Send  resume,  salary  his¬ 
tory,  cover  letter  to  Dave  Seanor, 
editor,  Golfweek,  7657  Commerce 
Center  Drive,  Orlando,  FL  3281 9. 

E-mail:  dseanor@golfweek.com 

DAY  NEWS  EDITOR 

The  Dominion  Post,  a  20K  (26K  Sun¬ 
day)  in  Morgantown,  WV,  needs  a 
strong,  innovative  editor  to  join  its 
news  management  team.  This  editor 
will  supervise  dayside  operation,  driv¬ 
ing  coverage  and  coordinating  news 
and  feature  planning.  Pay  competitive, 
benefits  excellent.  Previous  manage¬ 
ment  experience  required.  Resume, 
clips  to  Dennis  D.  Dible,  editor.  The 
Dominion  Post,  1251  Earl  L.  Core 
Rood,  Morgantown,  WV  26505. 


_ EDITORIAL _ 

DESIGN  EDITOR 

The  Chillicothe  Gazette  has  on 
immediate  opening  for  the  person 
ready  to  be  our  top  designer.  Duties 
include  Page  lA  layout,  graphics  and 
special  sections.  We're  looking  to 
freshen  the  design  of  our  1 6,600,  six- 
day  paper.  Send  resume  ond  samples 
to  Managing  Editor,  Chillicothe  Gazette, 
50  W.  Main  Street,  Chillicothe,  OH 
45601 . 

DO  YOU  KNOW  THAT  SLOWING 
YOUR  PACE  MAY  CAUSE  YOU  TO 
LIVE  LONGER? 

Well,  give  yourself  that  well  deserved 
slower  pace  and  come  work  in 
PARADISE 

The  St.  Kitts-Nevis  Observer  is  seeking 
o  well  rounded  Journalist  to  fill  the  post 
of  Bureau  Chief.  Applicants  must  be 
reliable,  honest,  dedicated  and  ascribe 
to  the  high  ideals  of  Professional  Jour¬ 
nalism.  Candidates  with  o  masters 
degree  in  Journalism  and  o  track 
'  record  of  stability  should  send  opplico- 
I  tions  and  resume  to  The  St.  Kitts-Nevis 
Observer,  Government  Rood,  Chor- 
j  lestown,  Nevis  W.l.  or  Fox  to:  (869)  469- 


EDITOR  NEEDED  for  award-winning, 
10,000  circulation  weekly  newspaper 
in  coastal  southeastern  location.  Major 
1  growth  area  with  terrific  potential.  We 
i  ore  looking  for  on  enthusiastic,  hands- 
on  editor  who  values  community 
involvement,  con  produce  o  lively 
paper,  and  direct  o  talented  staff  of 
three  plus  stringers  and  part-timers. 

I  Experience  In  weekly  newspaper  edit¬ 
ing  and  QuarkXPress  is  essential. 
Good  pay  and  benefits  package.  Send 
resume  and  work  samples  to  Box 
j  08649,  Editor  &  Publisher. 

j  EDITOR/EDUCATIONAL  MAGAZINE 

!  Bi-weekly  magazine  seeks  experienced 
journalist  to  cover  issues  and  articles  in 
higher  education.  Responsible  for 
assignment  of  articles  and  layout. 
Applicant  must  have  a  strong  news 
judgment  and  excellent  page  design 
skills.  Able  to  work  with  editors  and 
!  graphic  art  department.  Two  to  three 
years  experience  in  Higher  Education, 

I  or  covering  education  required.  Part 
]  time  position  with  flexible  hours  in 
I  Northern  NJ  area.  To  apply  send 
resume  and  several  clips  to  Box 
08631 ,  Editor  &  Publisher. 

EDITQR/REPORTER 

Growing  15-year-old  newsletter  com- 
i  pony  seeks  industrious,  talented 
journalist  for  on  emerging  financial 
services  beat.  Develop  sources,  dig  for 
news  and  produce  fresh,  clean  copy  on 
government  and  market  developments. 
This  is  on  excellent  career  opportunity 
in  o  dynamic  company  that  publishes 
best-of-closs  newsletters.  Seasoned 
pros  and  journalists  with  limited  creden¬ 
tials  ore  invited  to  apply.  Send  resume, 
salary  requirements  and  one  published 
sample  to  Managing  Editor,  Inside 
Mortgage  Finance  Publications,  P.O. 
I  Box  42387,  Washington,  DC  2CX)1 5. 


Our  client  needs  a  #1  Editor  to  run  o 
newsroom  for  o  25-30,000  doily.  The 
individual  we  seek  must  have  strong, 
solid  graphics  and  coaching  skills.  This 
position  is  located  in  Zone  2,  in  o  rural 
area  within  100  miles  of  a  major 
metropolitan  city.  If  you  ore  looking  for 
o  challenging  and  also  rewarding  posi¬ 
tion  os  on  Editor,  and  feel  that  you 
have  the  qualifications  needed  to  run  o 
newsroom  in  an  excess  of  25  people, 
then  contact  GOOD  NEWS,  Suite  245 
North,  Alpine  Center,  Bettendorf,  lA 
52722  or  fox  to  (319)  359-8539.  All 
resumes  must  have  salary  information 
in  order  to  be  considered. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


New  Times  is  looking  for  editors  at  oil 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  Son  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  is  an  immediate 
opening  for  on  associate  editor  in 
Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  on  extensive 
editing  test. 

Send  o  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls  or  E-mail,  please 

EDITOR 

SR.  NEWS  ROOM  EDITOR 
Editor  &  Publisher,  the  leading  inde¬ 
pendent  voice  of  the  newspaper  indus¬ 
try,  seeks  on  aggressive  editor  with  the 
following  qualities:  sense  of  urgency, 
accuracy,  curiosity,  creativity,  multitask¬ 
ing,  self  starter,  internal  and  external 
responsiveness,  technical  competence 
and  integrity.  Reporting  to  the  Sr.  VP/ 
News,  this  editor  oversees  multiple 
print  and  electronic  publications 
located  in  the  medio  capital  of  the 
world.  A  rare  opportunity  for  o 
talented,  energetic  editor.  E-mail  letter 
and  resume  to:  Boxl@mediainfo.com 
or  moil  to  Sr.  VP/News,  Editor  &  Pub¬ 
lisher,  1 1  W.  1 9th  Street,  New  York, 
NY  10011.  No  colls,  please. 


Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


Unique  opportunity  to  put  your  stamp 
on  o  start-up  venture.  Savvy  editor  with 
track  record  of  success  sought  for  new 
weekly  community  newspaper  in 
affluent  suburb  of  one  of  Southeast's 
most  vibrant  cities.  Will  be  heavily 
involved  in  launch  —  staffing,  planning, 
operations,  and  editorial  mission. 
Owner  with  extensive  publishing  back¬ 
ground  will  provide  state-of-the-art 
tools  and  fair  budget.  Successful  can¬ 
didate  in  turn  must  be  committed  to  con¬ 
sistently  producing  quality,  sophisti¬ 
cated  community  journalism.  Competi¬ 
tive  salary  and  benefits.  Send 
resume  and  cover  letter  that  discusses 
what  you  believe  are  important  compo¬ 
nents  of  a  respected  community  news¬ 
paper  to  Box  08650,  Editor  &  Pub¬ 
lisher. 

ENTERTAINMENT  EDITOR 
For  Cityview,  on  alternative  news¬ 
weekly  in  Des  Moines.  Write  lots 
and  court  freelancers  to  do  the  some. 
Pen  inventive  entertainment  stories  with 
o  populist  slant:  book  reviews,  theater, 
art,  flicks,  music,  calendar  listings, 
j  Flexible  hours,  laid-back  work  environ- 
I  ment,  chance  to  write  adventurously 
without  the  Gods  of  AP  style  breathing 
down  your  neck.  Fox  resume,  clips  to 
Jennifer  Wilson,  (51 5)  288-0309. 

EXECUTIVE  EDITOR 

Extraordinary  opportunity  for  o  top¬ 
flight  journalist/editor  with  on  under¬ 
standing  of  news,  history  and 
business.  An  award-winning  statewide, 
paid  circulation  weekly  newspaper,  the 
Connecticut  Jewish  Ledger,  is  seeking 
the  right  candidate  for  its  top  editorial 
position.  Requirements  include  o  strong 
I  news  background  plus  an  understand- 
I  ing  of  the  importance  and  vitality  of 
i  well-told  feature  stories.  The  executive 
I  editor  is  responsible  for  leading  and 
directing  o  relatively  small  but  very  pro- 
j  fessionol  editorial  staff  that  covers  hard 
and  soft  news,  and  develops  features, 
i  involving  every  local  or  statewide  sub- 
I  ject  that  affects  the  newspaper's  sub- 
I  scribers.  On  its  editorial  pages,  the 
I  Ledger  comments  directly  and  freshly 
'  upon  state,  notional  and  international 
issues;  these  pages  are  the  responsibil¬ 
ity  of  the  Executive  Editor.  An  interest 
in  and  knowledge  of  history  is  vital, 
and  a  scholarly  approach  to  strong 
editorial  writing  is  desired,  coupled 
with  o  journalist's  ability  to  meet 
deadlines.  The  Executive  Editor  is 
expected  to  work  cooperatively  and  in 
tandem  with  the  general  manager,  and 
both  executives  report  only  to  the  pub¬ 
lisher.  This  is  o  career  opportunity  for 
on  accomplished  journalist/editor  with 
on  interest  in  Jewish  life  and  history. 
The  Ledger  is  a  consistent  winner  of  Con¬ 
necticut  and  New  England  press 
awards  in  general  categories,  while 
maintaining  its  focus  on  Jewish  life  and 
religiosity  and  the  forces  that  may 
affect  its  statewide  constituency.  Execu¬ 
tive  Editor  candidates  should  hold  a 
I  degree  in  journalism  or  equivalent, 
and  hove  experience  in  reporting,  edit¬ 
ing  and  management.  Send  cover  letter 
and  resume  to  Michael  Bradley,  Pub¬ 
lisher's  Consultant,  Connecticut  Jewish 
Ledger,  924  Farmington  Avenue,  West 
Hartford,  CT  06107. 
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HELP  WANTED 

EDITORIAL 

EXPERIENCED  REPORTERS 
Hard-hifting,  109-year-old  legal  daily 
seeks  enterprising  journalists  who 
share  our  commitment  to  hard  news, 
high  standards,  stories  that  make  a  dif¬ 
ference.  Whether  it's  the  wheels  of  jus¬ 
tice  or  railroaded  legislation,  venture 
capital  or  capital  offenses,  we  cover 
the  broad  reach  of  the  legal  system 
throughout  Georgia.  We  hire  the  best 
and  the  brightest,  and  help  them  thrive. 
We  trust  our  reporters  to  develop  their 
own  story  ideas,  to  follow  the  news 
wherever  it  takes  them.  We  don't 
worry  about  artificial  space  limits  or 
anybody's  chamber  of  commerce.  We 
produce  smart  journalism  for  a 
sophisticated  readership.  If  you're 
ready  to  make  a  move,  come  make  a 
difference.  Send  resume,  clips  to 
Charles  Carter,  190  Pryor  Street, 
S.W.,  P.O.  Box  343,  Atlanta,  GA 
30303.  Fax  (404)  523-5924. 

ccarter@counsel.com 

Editorial 

BUSINESS  REPORTER 

The  American  Banker/Bond  Buyer 
newsletter  division  is  seeking  a  reporter 
with  1  -3  years  daily  newspaper  expe¬ 
rience,  preferably  business  or  finance- 
related,  to  cover  Wall  Street.  Must  be 
willing  to  dig  for  a  story  and  able  to 
write  under  weekly  deadline  pressure. 
Please  send  resume,  cover  letter  and  a 
few  clips  to  American  Banker/Bond 
Buyer  Newsletter  Group,  Dept  MS, 
One  State  Street  Plaza,  New  York,  NY  j 
1 0004.  No  phone  calls,  please.  | 

EOEM/F/D/V  j 

FORTUNE  500  company  seeks  tech¬ 
nical  writer  to  produce  capabilities 
brochures,  a  semi-monthly  news¬ 
letter  that's  distributed  worldwide, 
news  releases  and  other  marketing 
materials.  Send  resume  and  clips 
ASAP  to  Technical  Writer,  USFilter, 
40-004  Cook  Street,  Palm  Desert,  CA 
9221 1  or  Fox  materials  to 
(760)  341-9368 

FREELANCE  Business  Writers  needed 
to  cover  black  business  news  &  events 
(Career  finance,  marketing,  etc.).  Send 
writing  samples  to  The  Network 
Journal,  1 39  Fulton  Street,  Suite  407, 
New  York,  NY  10038. 

FUTURES  WORLD  NEWS,  an  interna¬ 
tional  financial  and  commodity 
newswire,  seeks  editor/ reporter  for 
Washington,  DC  bureau.  Edit  market- 
sensitive  spot  news,  track  breaking 
news  developments,  and  some  report¬ 
ing.  Editing,  financial  news  experience 
preferred.  Resume,  cover  letter  to  Bill 
Watts,  bureau  chief,  FWN,  1 000  Ver¬ 
mont,  NW,  Suite  810,  Washington, 
DC  20005.  Fax:  (202)  842-3658. 

E-mail:  bwatts@fwn.com 

G.A.  REPORTER  for  220,000  daily. 
Join  a  newspaper  that  values,  nurtures, 
rewards  good  writing.  Although  this  is 
a  lifestyles  position,  expect  your  work 
to  regularly  run  on  Page  lA.  Send 
resume,  clips  to  Pat  Waters,  features 
editor,  Omaha  World-Herald,  1 334 
Dodge  Street,  Omaha,  NE  68102. 

Questions:  (402)  444-1050 


_ EDITORIAL _ 

GOLF  &  TRAVEL,  an  award-winning 
5x/year  glossy  magazine,  wants  to 
add  a  dynamic,  high-concept  writer/ 
reporter  to  its  team.  Candidate  will 
report/ write  departments  and  features; 
opportunity  to  manage/edit  stories 
soup  to  nuts.  You  should  brim  with  out- 
side-the-box  ideas,  be  a  seasoned 
reporter  and  writer  with  a  strong,  tight  ■ 
voice.  You  don't  have  to  be  a  good  ! 
golfer,  but  you've  got  to  love  the  game. 
We're  a  small,  innovative  and  growing 
media  company.  Full-time  position  with 
benefits.  Pay  is  competitive;  salary 
and  job  location  are  negotiable. 

I  Send  resume/clips/tightly  concepted 
cover  note:  49  W.  45th  Street,  6th 
Floor,  New  York,  NY  10036.  We 
will  respond  only  to  those  we  deem 
appropriate. 

GOLFWEEK.COM 

WEB  SITE  EDITOR 

Orlando,  FL-based  Golfweek,  Amer¬ 
ica's  Golf  Newspaper,  will  have  an 
opening  on  its  copy  desk  in  January: 

j  Web  Site  Editor  -  Exciting  opportunity 
j  to  be  on  board  for  the  launch  of 
!  Golfweek's  Internet  site.  Minimum  1 
j  year  experience  on  a  daily  sports  copy 
!  desk,  sports  layout  desk  or  sports  photo 
j  desk.  NewsEditPro  editing  skills,  QuarkX¬ 
Press  layout  skills  and  Photoshop  imag¬ 
ing  skills  are  all  pluses.  Passion  for  golf 
beyond  the  professional  tours  is  essen¬ 
tial.  Evenings  and  weekends  shift. 

Golfweek  is  the  national  leader  in  cov-  ] 
ering  all  facets  of  pro  and  amateur  golf  | 
and  the  golf  business.  Competitive  j 
salary  and  benefits.  Send  cover  letter,  | 
resume  and  salary  history  to  Ken  Car-  j 
penter,  deputy  editor/ special  projects,  ! 
Golfweek,  7657  Commerce  Center 
Drive,  Orlando,  FL  32819-8923.  Or  j 
E-mail  to:  kcarpenter@golfweek.com  ' 

GOVERNMENT  EDITOR 

Groundbreaking  political  coverage. 
Strong  investigative  reporting.  New 
ways  of  helping  citizens  interact  with 
government.  Those  are  hallmarks  of 
The  Charlotte  Observer  and  we  are 
looking  for  somebody  to  lead  the  effort 
into  the  next  century.  This  editor 
oversees  coverage  from  Washington  to 
City  Hall,  and  will  lead  our  effort  to 
find  fresh  approaches.  Successful  can¬ 
didates  will  have  reporting  experience, 
at  least  3  years  of  editing  experience, 
and  show  strong  leadership  and  entre¬ 
preneurial  skills. 

Send  resume  to: 

Jim  Walser,  Senior  Editor 
The  Charlotte  Observer 
P.O.  Box  30308 
Charlotte,  NC  28230-0038 
jwalser@chaHotte.com 

HIGH  ENERGY  REPORTER,  capable  of 
producing  clean,  crisp  copy  and  qual¬ 
ity  photographs,  for  fast-growing 
weekly.  Expect  solid  assignments  on 
major  issues  in  rapidly  developing 
Caribbean  islands.  Salary  $300/week. 
Serious  applicants  only.  Resume,  clips 
to  Box  08652,  Editor  &  Publisher. 


_ EDITORIAL _  I 

IMMEDIATE  OPENING  for  aggressive, 
enterprising  reporter  to  cover  critical  j 
issues  dealing  with  our  culturally  i 
diverse  community.  Beat  also  includes  ! 
health  and  religion.  Spanish  or  south-  j 
east  Asian  languages  helpful.  Send 
resume,  clips  to  John  Lechliter,  ME,  The  j 
Garden  City  Telegram,  310  N.  7,  ; 
Garden  City,  KS  67846.  Respond  by  ! 
October  1 6.  I 

LOCAL  NEWS  EDITOR  | 

Independent  daily  seeks  a  bright,  ! 
hands-on,  experienced  editor  to  work  j 
with  ME  to  build  news  staff  that  will  ' 
produce  well  written  local  report. 
Pagination  and  excellent  writing  skills  a  i 
plus.  Competitive  salary  and  benefit  I 
package.  Fax  (203)  846-9897  or  send 
resume  to  ME,  The  Hour,  346  Main  1 
Avenue,  Norwalk,  CT  06851 .  I 

MAGAZINE  EDITOR  ] 

Tired  of  the  daily  grind? 
j  National  monthly  trade  magazine  ' 

I  seeks  quick-learner  with  at  least  five  | 

:  years  experience  research,  writing  and 
j  editing.  Staff  and  freelancer  manage- 
I  ment  experience  a  plus.  Must  be  will- 
I  ing  to  relocate  and  travel.  We  offer  com-  [ 

I  petitive  salaries  and  benefits.  Please 
j  send  resume,  published  writing  clips, 
j  salary  history  and  salary  requirements  ' 
to  Editor/HR  Department,  P.O.  Box 
I  2029,  Tuscaloosa,  AL  35403.  (We  will 
I  be  unable  to  return  writing  samples.) 

MANAGING  EDITOR 
I  Organize  and  direct  the  editorial  con- 
I  tent  on  the  Small  Business  Channel  on 
Intuit's  web  site  for  personal  finance  ; 
and  small  business.  You  should  have 
7-h  years  journalism  background,  I 
understand  the  needs/concerns  of 
small  businesses,  worked  in  pub¬ 
lishing/interactive  media,  managed  a 
staff.  Please  reference  Job  #10324EP  ' 
when  responding  to: 

intuitcareers@intuit.com 

or  fax  to  (650)  944-6644 

MANAGING  EDITOR:  Southern  Voice, 
Atlanta's  lesbian  and  gay  newspaper, 
seeks  a  professional  journalist  with 
experience  managing  people.  Be  well- 
versed  in  newspaper  operation,  work 
well  under  deadlines,  and  thrive  in  a 
team  environment.  Excellent  writing, 
copy-editing  and  communication  skills. 
Proficiency  with  MSWord  and  QuarkX¬ 
Press  preferred,  not  required.  Com¬ 
petitive  salary  and  benefits.  Resume  to 
Personnel,  Southern  Voice,  1095 
1  Zonolite  Road,  Atlanta,  GA  30306. 

I  Fax:  (404)  876-2709 

E-mail:  editor@sovo.com 
[  No  phone  calls,  please  EOE 

I  MANAGING  EDITOR 

I  The  award-winning  Los  Angeles  Busi¬ 
ness  Journal  se^s  a  high-energy 
newsroom  manager  to  direct  coverage. 
Candidate  should  have  some  experi¬ 
ence  in  business  journalism  (ex¬ 
perience  at  a  daily  or  business  weekly 
a  plus)  and  be  comfortable  in  a  highly 
j  competitive,  big-city  environment.  Look¬ 
ing  for  someone  who  understands  the 
challenge  of  turning  facts  and  figures 
into  compelling,  informative  stories.  _ 
Send  resume  and  work  samples  to 
Mark  Lacter,  editor,  Los  Angeles  Busi¬ 
ness  Journal,  5700  Wilshire  Boule¬ 
vard,  #  1 70,  Los  Angeles,  CA  90036. 


_ EDITORIAL _ 

MID-SIZED  Media  General  AM  daily 
seeks  two  local  government  reporters. 
We  need  people  who  can  go  beyond 
meetings  and  get  to  the  news  that 
impacts  our  readers.  Send  resume  and 
clips  to  Jeff  Buchanan,  P.O.  Box  331, 
Danville,  VA  24543  or 

rbnews@gamewood .  net 

MEDICAL  REPORTER 

Leading  academic  medical  center  seeks 
an  experienced  journalist  for  a  medical 
reporting  position  in  a  fast-paced  News 
and  Publications  office. 

Candidates  must  have  a  bachelor's 
degree  in  Journalism,  English  or 
related  field,  and  four  years  of  report¬ 
ing  and  writing  experience. 

The  successful  candidate  must  craft 
medical  news  for  a  lay  audience  and 
possess  well-honed  communication  skills 
to  work  with  physicians,  scientists  and 
local  and  national  news  media.  A 
quick-learner  accustomed  to  juggling 
several  projects  and  meeting  deadlines 
should  be  up  to  the  challenges  this 
position  demands. 

Send  resume,  five  samples  of  your 
work  to  illustrate  versatility,  and  cover 
letter  to  Phillip  Schoch,  director.  News 
and  Publications,  UT  Southwestern 
Medical  Center,  5323  Harry  Hines 
Blvd.,  Dallas,  TX  75235-9060  OR  E- 
mail  to  philip.schoch@email.swned.edu 

UT  Southwestern  is  an  Equal  Opportu¬ 
nity/Affirmative  Action  Employer. 

MUSIC  EDITOR 


New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Ft.  Lauderdale.  Strong  writing 
skills  essential.  Job  entails  planning/ 
editing  music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Andy  Van  De 
Voorde,  P.O.  Box  5970,  Denver,  CO 
80217.  No  calls  or  E-mail,  please. 


'  MID-SIZED  Media  General  owned  AM 
daily  seeks  copy  editors  to  work  on  our 
presentation  desk.  Job  includes  copy 
editing  and  page  design  on  a  QuarkX¬ 
Press-based  pagination  system. 

1  Send  resume  to  Jeff  Buchanan,  P.O. 

I  Box  33 1 ,  Danville,  VA  24543  or 
rbnews@gamewood.net 


It's  a 
Classified 
Secrr  — 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder.  If  you 
doni  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  in  an  envelope  addressed 
to  the  E&P  Classified  Advertising 
Department  with  an  attached  note 
I  listing  the  newspapers  or  companies 
you  do  not  want  the  reply  to  reach.  If 
the  Box  Number  you're  answering  is 
on  your  list,  well  discard  your  reply. 


www.mediainfo.com 
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HELP  WANTED 


_ EDITORIAL _ 

NEWS  EDITOR 

A  capable,  efficient  assistant  editor  is 
sought  for  a  24,000  circulation  daily 
newspaper  in  Waterville,  Maine.  This 
editor  position  involves  extensive 
hands-on  copy  editing  and  the  devel¬ 
opment  of  the  local  news  report.  The 
ideal  candidate  will  have  a  college 
degree  (or  equivalent  experience), 
layout  skills  and  editing  experience. 
Must  be  energetic  and  creative  and  be 
able  to  work  with  reporters  and  bureau 
staffers.  Competitive  salary  and  bene¬ 
fits  plan.  Send  resume  with  cover  letter 
and  samples  to: 

Central  Maine  Newspapers 
Attn:  Human  Resources  -  NE 
274  Western  Avenue 
Augusta,  ME  04330 
or  Fax:  (207)621-5610 


NEWS  INTERNS.  While  active  under¬ 
graduate  students  are  preferred,  we 
have  opened  our  full-time  news 
internships  to  those  less  than  a  year  out 
of  college.  Positions  open  now,  winter, 
spring  and  summer.  The  Peoria  Journal 
Star  is  Illinois'  biggest  daily  outside 
Chicago  and  part  of  the  Copley  group. 
Earn  moderate  pay  and  priceless  expe¬ 
rience. 

Contact  city/ metro  editor 
Jerry  McDowell  at 
(800)  225-5757.  ext.  31 17 


ONLINE  FINANCIAL  WRITER 

DOW  JONES  is  the  world's  premier 
publisher  of  business  news  and 
information  in  every  form  of  media. 
Barron's  Online  is  seeking  a  writer 
with  marked  creative  writing  ability 
who  has  demonstrated  sophistication  j 
and  initiative  in  developing  business 
and  financial  news  coverage. 

The  successful  candidate  will  prepare 
and  write  original  feature  stories. 
Other  duties  may  include  occasional 
electronic  editing  and  online  interview¬ 
ing. 

We  require  a  Bachelor's  degree  plus  5 
years  business  news  and  feature  report¬ 
ing/writing  experience  and  computer  | 
literacy.  Familiarity  with  investment  j 
Web  sites  and  experience  covering 
technology  or  health  care  preferred. 

Competitive  salary,  excellent  benefits 
offered.  Qualified  candidates  may 
respond  with  resume,  clips  and  salary 
requirements  to: 

DOW  JONES 
JD77073 

One  World  Financial  Center 
200  Liberty  Street 
New  York,  NY  10281 
FAX:  (212)416-3759 
E-mail:  joan.daviau@dowjones.com 
Visit  our  website: 
www.dowjones.com/careers 

Equal  Opportunity  Employer 


_ EDITORIAL _ 

POUCE/GENERAL 
ASSIGNMENT  REPORTER 
We're  searching  for  an  aggressive 
reporter  who  can  develop  law  enforce¬ 
ment  sources  and  produce  quality  work 
on  deadline.  Send  resume,  letter  and 
clippings  of  your  best  work  to  Jim 
Hendricks,  managing  editor.  The 
Albany  Herald,  P.O.  Box  48,  Albany, 
GA  31 702  or  Fax  to  (91 2)  888-9357. 

PREMIER  FAIRFIELD  COUNTY  newspa¬ 
per  has  an  opening  for  a  Weekend 
Editor  in  our  Features  Department.  The 
Weekend  Editor  is  responsible  for  all 
:  phases  of  the  production  of  the  highly 
successful  Weekend  entertainment  sec¬ 
tion  —  from  conceptualization  to  assign¬ 
ments,  coaching  writers,  editing  and 
electronic  production.  The  position 
j  includes  an  opportunity  to  write  highly 
visible  cover  stories. 

The  ideal  candidate  must  be  a  strong 
writer  as  well  as  a  creative  thinker  and 
excellent  line  editor.  A  knowledge  and 
appreciation  of  popular  culture  and  a 
zest  for  cultural  and  leisure  activities  is 
a  must.  A  knowledge  of  effective 
design  and  proficiency  in  QuarkXPress 
are  important  assets  for  this  position. 
The  Weekend  Editor  must  thrive  on 
working  in  a  collaborative  atmosphere 
and  meeting  tight  deadlines.  Candi¬ 
dates  must  have  at  least  two  years 
experience  in  an  editing  position  on  a 
daily  newspaper  or  the  equivalent.  We 
1  are  a  TIMES  MIRROR  newspaper  with 
I  benefits  and  401  (k)  plan. 


ments  to: 


The  Advocate/Greenwich  Time 
75Tresser  Blvd. 
Stamford,  CT  06904 
Attn:  Linda  Matys  O'Connell 
Features  Editor 


PUBUC  AFFAIRS  REPORTER 
Experienced  public  affairs  reporter  for 
I  specialty  daily  covering  Minnesota 
;  State  Capital  for  political  insiders.  Writ¬ 
ing  assignments  include  in-depth  anal¬ 
yses,  investigative  reporting  and 
detailed  day-to-day  coverage  of  gov¬ 
ernment.  Requires  several  years  of 
experience  covering  government  and 
politics,  and  a  demonstrated  record  of 
i  attention  to  detail,  persistence  in 
'  newsgathering  and  eloquence  in  writ¬ 
ing.  Good  benefits,  salary  in  mid-30s. 

To  start  November  16.  Resume,  six 
clips,  three  references  by  October  16 
to  Managing  Editor  Bill  McAllister,  St. 
Paul  Legal  Ledger,  332  Minnesota 
Street,  #W-1 22,  St.  Paul,  MN  55101 . 


REPORTER  NEEDED 

I  The  Evening  Sun  in  Hanover,  PA,  a 
:  21  ,(XX)-circuiation  award-winning  after- 
j  noon  newspaper  in  southcentraf  Penn- 
j  sylvania,  needs  a  reporter  who 
can  tell  a  story  as  well  as  find  one, 
whose  interests  aren't  confined  to  the 
features  beat  and  isn't  afraid  to  tackle 
the  tough  stuff.  Pay  commensurate  with 
I  experience,  401  (k)  plan,  great  working 
I  environment.  Send  resume  and  clips  to 
I  Lori  Goodlin,  editor,  1 35  Baltimore 
'  Street,  Hanover,  PA  1 7331 . 


_ EDITORIAL _ 

REPORTER  wanted  for  weekly  business 
newspaper  serving  Greater  Hartford 
(CT).  We're  looking  for  someone  to 
join  our  staff  of  five,  plus  freelancers. 
Experience  in  covering  news  and/or 
business  beats  will  be  helpful,  but  we'll 
consider  recent  graduates  with  a  flair 
for  digging  and  turning  it  into  interest¬ 
ing  copy.  Must  be  able  to  juggle  many 
tasks.  Knowledge  of  computers  is  essen¬ 
tial.  Send  resume  and  clips  to  Andrew 
W.  Nelson  III,  managing  editor, 
Hartford  Business  Journal,  56  Arbor 
Street,  Hartford,  CT  06 1 06  or  to: 
hbj@ntplx.net 
or  by  fax  (860)  236-9561 

REPORTER-EDITOR:  The  Observer 
Newspapers  in  Herndon,  VA,  seeks 
reporter-editor  to  cover  high  school 
sports  and  other  assignments,  as  well 
as  to  help  paginate  three  weekly  edi¬ 
tions.  College  degree,  experience  with 
photography,  PageMaker  preferred. 
Send  resume  and  cover  letter  to  The 
Observer  Newspapers,  P.O.  Box  109, 
Herndon,  VA  201 72.  E-mail  to: 

observer@dgsys.com 
or  call  Chris  Moore,  or  Tom  Grein  at 
(703)  437-5886. 


_ EDITORIAL _ 

REPORTER:  Award-winning  mid-sized 
daily  on  the  fringe  of  the  Adirondacks 
seeks  general  assignment  reporter  with 
strong  writing  ability.  Prefer  at  least 
one  year's  experience  at  a  weekly  or 
smaller  daily.  Looking  for  writer  who 
j  digs  and  will  uncover  the  fascinating 
angle  -  and  who  can  write  well  under 
deadline  pressure.  Our  region  offers 
great  mix  of  cultural  and  recreational 
activities.  Send  resume  and  writing 
samples  to  Stephen  Bennett,  managing 
editor.  The  Post-Star,  P.O.  Box  2157, 
Glens  Falls,  NY  12801. 


REPORTER 

Daily  newspaper  seeking  experienced 
business  reporter.  Minimum  1  year 
daily  newspaper  experience;  degree  in 
journalism  preferred.  Competitive 
salary  and  benefits.  Must  be  self- 
motivated,  organized,  and  deadline- 
driven.  Send  cover  letter,  resume  and 
clips. 

Phil  VanHulle 
The  Macomb  Daily 
P.O.  Box  707 

Mount  Clemens,  Ml  48046 


It's  Your  People-to-People 
Meeting  Place 


Find  your  editor,  advertising 
manager,  artist,  sales  represen¬ 
tative,  circulation  manager,  pub¬ 
lic  relations  or  production  person 
with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists 
you  want  to  reach,  every  week... 
83,000  strong. 

Rate  information  is  at  the  end  of 
the  Classified  section.  To  increase 
accuracy  and  expedite  placement. 
Fax  your  ad  to  (212)  929-1259, 
e-mail  to  mattw(®mediainfo.com, 
or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street, 

New  York,  NY  10011 
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HELP  WANTED 


_ EDITORIAL _ 

REPORTER;  Cover  cops  and  courts  and 
write  features  about  fascinating  people 
at  16,000-circulation  in  the  Sierra 
foothills  of  California.  Send  resume, 
clips  to  John  Seelmeyer,  editor.  The 
Union,  1 1 464  Sutton  Way,  Grass 
Valley,  CA  95945. 

johns@theunion.com 

REPORTER 

Immediate  opening  at  aggressive, 
small  daily  for  self-starter.  One  year  pro¬ 
fessional  experience  preferred,  but 
sharp  recent  journalism  grad  welcome. 
Familiarity  with  QuarkXPress,  photo 
skills  desired.  Applicants  from  north¬ 
east  only.  Cover  letter,  resume,  six  best 
clips  to  Ronald  W.  Hosie,  editor.  The 
Malone  Telegram,  387  E.  Main  Street, 
Malone,  NY  1 2953;  FAX  (51 8)  483- 
8579;  E-mail: 

telegram@northnet.org 

REPORTERS 

The  Times  Herald-Record,  a  100,(XX) 
circulation  newspaper  in  the  beautiful 
Hudson  Valley,  has  openings  for  edu¬ 
cation  and  work  and  money  reporters. 
We're  seeking  good  reporters  and 
writers  who  are  adaptable,  team- 
oriented  and  committed  to  telling  mean¬ 
ingful  and  useful  stories.  The  Record  is 
located  an  hour  from  NYC.  Send  cover 
letter,  resume  and  work  samples  to 
Executive  Editor  Bill  Steinauer,  Times 
Herald-Record,  P.O.  Box  2046,  Mid¬ 
dletown,  NY  10940.  Women  and 
minorities  are  encouraged  to  apply. 

REPORTER 

The  Vindicator,  a  90,000  PM  daily,  is 
looking  for  an  experienced,  self- 
motivated  reporter  to  tackle  the  highly 
energized  news  environment  of  north¬ 
east  Ohio.  If  you've  got  solid  reporting 
and  writing  skills,  an  interest  in  data- 
based  reporting  and  a  knack  for  meld¬ 
ing  words  with  graphics  and  pictures, 
send  cover  letter,  resume  and  clips  to 
Anthony  G.  Paglia,  senior  regional 
editor.  The  Vindicator,  P.O.  Box  780, 
Youngstown,  OH  44501-0780.  No 
phone  calls,  please. 


REPORTER 

The  Roanoke  Times,  a  100,000- 
circulation  daily  at  the  foot  of  the  Blue 
Ridge  Mountains  of  Virginia,  is  looking 
for  an  innovative  reporter  with  three  to 
five  years  experience  to  cover  a  fast¬ 
growing  rural  county.  We  depend  on 
county  reporters  to  give  our  readers  a 
sense  of  what  it's  like  to  live  there.  That 
means  writing  about  the  county's  peo¬ 
ple  and  the  issues  that  are  important  to 
them.  It's  a  chance  to  cover  a  variety  of 
subjects:  cops,  courts,  government,  etc. 
We  are  an  aggressive  newspaper  that 
values  storytelling.  The  reporter  must 
be  a  team  player  who  is  able  to 
balance  daily  beat  coverage  and 
enterprise  stories.  Send  resume,  and 
clips  to  Michael  Stowe,  metro  editor. 
The  Roanoke  Times,  P.O.  Box  2491, 
Roanoke,  VA  24010. 

EOE 


_ EDITORIAL _ 

REPORTER 

We're  looking  for  an  aggressive 
reporter  with  an  aversion  to  writing 
boring  copy.  Reporter  will  write  for  the 
Bonita  Banner,  a  30,000-circulation 
twice-weekly,  and  the  Naples  Daily 
News,  a  50,000-circulation  daily. 
We're  in  a  competitive  market  in  one 
of  the  country's  fastest-growing  areas, 
and  both  papers  are  consistently 
judged  amongst  the  state's  best  in  their 
circulation  classes.  Send  resume,  clips 
to  Todd  Pratt,  Bonita  Banner,  P.O.  Box 
40,  Bonita  Springs,  FL  341 33  or; 

tjpratl@naplesnews.com 

REPORTER/WRITER:  If  you're  an  expe¬ 
rienced  journalist  with  interviewing  and 
writing  skills  that  produce  top-quality 
features,  there  could  be  a  place  for  you 
in  the  Nashville  office  of  the  world's 
biggest-selling  country  music  maga¬ 
zine.  Fax  resume  and  salary  require¬ 
ments  to  COUNTRY  WEEKLY,  Person¬ 
nel  Department  (561 )  540-1086. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
I  between  magazine-style  reporting  and 
i  the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe- 
I  nix,  Houston  and  Ft.  Lauderdale. 

1  New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
I  need  to  put  the  news  in  perspective 
;  and  tell  a  good  story. 

I  Send  all  applications 

(no  phone  colls  or  E-mail,  please)  to: 

I  Christine  Brennan 

I  Executive  Managing  Editor 

New  Times,  Inc. 

!  P.O.  Box  5970 

j  Denver,  CO  802 1 7 

I  Include  a  cover  letter;  a  resume;  your 
I  best  clips;  and  three  well-developed, 
:  tightly  focused  story  ideas  from  your 
j  town  that  you'd  pursue  if  you  had  the 
I  time  and  the  space. 


SEEKING  REPORTER  with  5  years-F 
I  experience  to  cover  business  litigation, 
legal  profession,  utility  deregulation, 
ports.  Send  cover  letter,  resume,  clips 
to  Editor,  Philadelphia  Business  Journal, 
j  400  Market  Street,  Suite  400,  Phila- 
i  delphia,  PA  1 91 06. 


_ EDITORIAL _ I 

SPORTS  COPY  EDITOR  i 

The  Anchorage  Daily  News  has  a  full-  j 
time  position  open  in  our  award  win-  I 
ning  sports  section.  Qualified  appli¬ 
cants  must  have  a  minimum  5  years  j 
daily  editing  experience,  excellent  edit-  j 
ing  and  headline  writing  skills  as  well  | 
as  experience  in  using  color,  graphics,  | 
and  design.  Send  resume,  work  sam¬ 
ples  and  references  to  Anchorage  I 
Daily  News,  Attn:  Human  Resources,  [ 
P.O.  Box  149001,  Anchorage,  AK  i 
99514. 


SPORTS  COPY  EDITOR 

The  Winston-Salem  (NC)  Journal  seeks 
a  sports  copy  editor  with  strong  word 
skills  and  leadership  qualities.  3-5 
years  of  editing  experience  on  dailies 
preferred.  No  page  design  required. 
Send  resume,  references  to  Terry 
Oberle,  sports  editor,  Winston-Salem 
Journal,  P.O.  Box  3159,  Winston 
Salem,  NC  271 02. 

SPORTS  EDITOR:  Dodgertown  isn't  the 
only  exciting  thing  to  cover  in  Vero 
Beach.  We've  got  professional  golf,  I 
tennis  and  bicycling,  great  recreational 
programs  ana  prep  teams  with  amaz¬ 
ing  traditions.  Local  news  is  our  forte, 
and  we  need  an  editor  who  prizes 
local  enterprise  reporting  and  columns. 
Supervisory  experience  helpful.  Send 
resume,  clips  and  your  idea  of  what  a 
sports  section  should  be  to  Larry 
Reisman,  editor.  The  Press  Journal, 
P.O.  Box  1 268,  Vero  Beach,  FL 
32961 . 


SUPER  COPY  EDITOR/PAGE 
DESIGNER  FOR  A  SUPER  PAPER 

The  Missoulian,  the  best  small  daily  in 
the  best  small  town  in  the  Rockies,  is 
looking  for  a  hard-charging,  creative 
copy  editor  and  page  designer  who 
wants  to  create  exceptional  pages  for 
readers.  Should  be  experienced  in 
QuarkXPress  pagination,  copy  editing, 
headline  writing,  graphics,  making 
deadlines  and  comfortable  working 
with  a  solid  team  of  desk  professionals. 
B.A.  or  equivalent  required  and  five 
years  experience  preferred.  Contact: 

Bobbie  Engelstad 
The  Missoulian 
500  S.  Higgins  Street 
Missoula,  MT  59807 
Phone;  (406)  523-5202 
Fax;  (406)  523-5221 
DEADUNE:  October  7, 1 998 


TEAM  LEADER 

The  Fayetteville  Observer-Times,  a 
75,000  morning  daily  in  southeastern 
North  Carolina  needs  a  hard- 
charging,  organized  editor  to  lead  a 
team  that  covers  business,  consumer 
issues,  zoning,  development  and 
transportation.  The  team  leader  also 
will  serve  as  an  assistant  metro  editor 
whose  duties  include  editing  daily 
copy,  working  some  weekends  and 
being  on  a  nighttime  editor  rotation. 
Send  resume,  work  samples  and  one- 
page  summary  of  your  leadership  phi- 
i  losophy  to  Jeffry  Couch,  assistont 
I  managing  editor,  Fayetteville  Observer- 
,  Times,  Box  849,  Fayetteville,  NC  28302- 
!  0849. 


_ EDITORIAL _ 

THE  ARKANSAS  DEMOCRAT-GAZETTE, 
a  statewide  paper  with  275,000  Sunday 
circulation,  is  looking  for: 

TOP  JOURNALISTS;  Aggressive  and 
talented  journalists  to  fill  vacancies  in 
business  and  city  desk  reporting,  news 
photography,  page  design  and  copy 
editing.  Two  years  daily  newspaper 
experience  required,  but  consideration 
will  be  given  to  recent  graduates  with 
applicable  college  degrees. 

LIBRARY  MANAGER:  Position  will  con¬ 
tinue  the  development  of  the  newspa¬ 
per's  electronic  library,  maintain  online 
archives,  supervise  and  direct  the 
activities  of  staff.  Requires  a  degree  in 
Library  Science  or  5  years  media 
library  experience  with  minimum  of  2 
years  supervision. 

Send  a  cover  letter,  resume  and  clips 
to: 

Deputy  Managing  Editor  Frank  Fellone 
Arkansas  Democrat-Gazette 
I  P.O.  Box  2221 

j  Little  Rock,  AR  72203 


THE  ARKANSAS  City  Traveler,  a 
5,500  circulation  daily  in  south  central 
Kansas,  is  seeking  news  professional  to 
fill  Managing  Editor's  position.  Ideal 
applicant  will  have  five  years  report¬ 
ing,  copy  editing  experience  plus 
I  layout  and  design  skills.  We  are  look- 
I  ing  for  a  leader  who  understands  the 
!  importance  of  local  news  and  can 
I  direct  and  train  a  young  staff.  Local 
t  editorials  must  be  strong  on  content 
I  and  community  understanding.  Orga- 
I  nizational  skills,  photography  and 
I  pagination  experience  ore  also  impor- 
I  tont.  This  is  a  management  level  posi- 
'  tion  and  involves  budgeting  and  man- 
j  agement  of  resources.  Send  letter  of 
■  application,  resume  with  references 
and  clips  to  Kim  Benedict,  publisher, 

I  AC  Traveler,  P.O.  Box  988,  Arkansas 
I  City,  KS  67005. 

j  THE  CARROLL  County  Times,  a  23,500 
I  circulation  daily,  seeks  someone  who 
!  knows  what  young  people  are  doing 
!  today,  what's  important  to  them,  and 
I  how  they  see  themselves  in  today's 
I  fast-changing  environment  -  and  can 
1  write  about  it  accurately  and  with 
j  insight  and  originality.  Duties  include 
I  education  and  town  coverage.  Send  let- 
I  ter,  resume  and  3  clips  to  Scott 
'  Blanchard,  city  editor,  Carroll  County 
i  Times,  P.O.  Box  346,  Westminster,  MD 
}  21157.  No  phone  calls,  please. 

;  Deadline:  October  7. 


SEND  E&P  BOX 
I  REPUES  TO: 

'  Editor  &  Publisher 
I  Classified  Ad  Dept., 

I  11  West  19th  St., 

I  New  York,  NY  10011 
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HELP  WANTED 


_ EDITORIAL _ 

THE  PRESS  &  SUN  BULLETIN,  a  Gan- 
neft  newspaper  in  Binghamfon,  in 
picfuresque  and  affordable  upsfafe 
New  York  (66,000  daily,  86,000  Sun¬ 
day)  has  immediafe  apenings; 

•Bureau  reporfer  for  breaking  news 
and  feafures  as  we  expand  our 
regional  coverage. 

•Assistanf  News  Editor  for  newspage 
design  and  wire  editing.  Two  to  three 
years'  experience  a  big  plus. 

•Photo  Editor  to  direct  staff  of  four. 
Great  opportunity  to  enter  manage¬ 
ment  ranks  and  keep  a  hand  in  some 
shooting. 

We  are  committed  to  providing  com¬ 
petitive  salaries  and  training  opportuni¬ 
ties.  We  are  an  Equal  Oppartunity 
Emplayer.  Send  resume  and  work  sam¬ 
ples  to  Gary  Graham,  managing 
editor.  Press  &  Sun  Bulletin,  P.O.  Box 
1 270,  Binghamton,  NY  1 3902-1270. 


WE  NEED  A  newsroom  leader  for  a 
small,  but  up-and-coming  daily  in 
southeastern  Ohio.  The  Coshocton 
Tribune  has  a  combination  of  veterans 
and  young  talent  and  needs  you  to  com¬ 
bine  their  skills.  The  perfect  candidate 
would  create  a  newspaper  satisfying 
the  oldtimers  and  bring  them  into  the 
future  as  well.  This  is  a  good  opportu¬ 
nity  for  a  city  editor  who  is  ready  to 
move  up.  Caring  about  your  com¬ 
munity  and  having  on  interest  in  public 
service  a  must.  Contact  Jahn  Raytis, 
The  Coshocton  Tribune,  34  S.  4th 
Street,  Zanesville,  OH  43701 . 

jraytis@cosmg.com 


MAILROOM 


_ EDITORIAL _ 

THE  POTOMAC  NEWS,  a  medium 
sized  daily  in  Northern  Virginia  seeks 
to  fill  a  position  for  sports  writer-copy 
editor.  Candidate  will  have  writing  and 
desk  responsibilities.  QuarkXPress  and 
page  design  experience  essential, 
j  Apply  to  David  Fawcett,  sports  editor, 
Potomac  News,  P.O.  Box  2470, 
Woodbridge,  VA  22193. 


THE  QUAD-CITY  TIMES,  a  division  of  | 
Lee  Enterprises,  is  seeking  o  Design  j 
Editor.  This  is  o  key  position  in  the  1 
Quad-City  Times'  rebuilding  news- 
raom.  We're  looking  to  dramati¬ 
cally  raise  our  visual  sophistication  i 
and  impact,  and  we  need  a 
national-class  page  and  graphic  i 
designer  and  manager  to  lead  the 
way.  The  successful  applicant  will  have 
side  latitude  to  help  design  the  organi¬ 
zation  to  best  accomplish  these  goals. 
Top  priorities  will  be  growing  the  skills  i 
of  our  staff  of  talented  copy  editors,  i 
overseeing  o  major  redesign  within  the  I 
next  year,  and  working  with  o  small 
new  newsroom  management  team 
intent  on  finding  new  ways  to  serve 
readers  in  the  next  decade.  We  are  a 
premier  daily  in  a  300,000  metro  area 
with  57,000  daily  and  80,000  Sunday 

circulation. 

Please  send  resume  and  page  clips  to; 

Quad-City  Times 
Human  Resource  Department 
Attn:  Jill  DeKeyser 
500  E.  Third  Street 
Davenport,  I A  52801 
EOE 


MAILROOM 


MAHROOM  MANAGER 

Opportunities  Available  in  the  Southeast! 


Ryder  Integrated  Logistics  is  the  nation’s  largest  provider  of 
customized  logistics  services  and  is  continuing  to  expand  our 
national  presence  and  sentice  offerings  in  the  newspaper  industry. 
This  growth  is  creating  several  opportunities  throughout  the 
country  for  all  areas  of  Distribution/Mailroom  Management. 
Currently,  we  have  a  specific  need  for  a  Mailroom  Manager 
within  our  Southeast  Region. 

Supervising  and  directing  a  staff  of  over  85  people  in  an  after 
press  packaging  scenario  you  will  insure  that  all  department 
deadlines  are  met,  while  upholding  our  high  quality  standards. 

A  minimum  of  3  years  newspaper  mailroom  experience 
required;  experience  with  Sheridan  insert  machines  a  plus. 

As  a  member  of  our  dynamic  global  organization,  you  will  enjoy 
highly  competitive  compensation,  excellent  benefits,  and 
performance  based  growth  potential.  For  consideration  for  the 
Southeast  position  or  other  distribution  center  opportunities, 
please  fax  your  resume  with  salary  requirements  and  region 
of  interest,  to  HR  Manager,  Ryder  Integrated  Logistics  at; 

(954)  977-2414.  An  EOE  M/F/H/V.  Drug  testing  is  a  condition 
of  employment  with  Ryder. 


Integrated  Logistics 


An  EOE.  Drug  testing  Is  a  condition  of  employment  with  Ryder. 


_ EDITORIAL _ 

THE  TRIBUNE  has  a  high  energy 
newsroom  in  a  competitive  market  in 
suburban  Phoenix.  This  year  we  won 
AP  Arizona's  top  three  awards  for 
metro  papers  —  general  excellence, 
story  of  the  year,  and  photo  of  the 
year.  If  you  hove  the  experience  and 
skills  ta  help  our  1 05,000  plus  circula¬ 
tion  daily  in  one  of  the  following  posi¬ 
tions,  send  your  resume  and  portfolio 
to  Jim  Ripley,  managing  editor,  120 
W.  1  st  Avenue,  Mesa,  AZ  852 1 0. 

E-mail:  jripley@aztrib.com 

DEPUTY  METRO  EDITOR.  Move  up  to 
be  number  two  on  our  five-editor  metro 
desk  team.  Primary  responsibility  will 
be  for  supervising  urban  affairs  cov¬ 
erage  in  an  area  of  1  million  people. 

LIFESTYLE  WRITER.  Must  be  an  experi-  ' 
enced,  captivating  writer  who  enjoys 
reporting  on  topical  issues,  can  turn  on 
a  dime  and  react  to  breaking  news 
with  human-interest  angles. 

BUSINESS  WRITERS.  Business  is  our 
second  section  and  aur  biz  writers  com- 
ete  fiercely  for  page  1 .  You  should  ! 
ave  at  least  three  years  reporting 
experience,  the  ability  to  break  stories 
and  take  them  beyond  the  numbers. 

EDUCATION  AND  GENERAL  ASSIGN¬ 
MENT  REPORTERS.  We'll  look  closely  1 
at  your  clips  to  see  if  you  know  how  to 
enterprise  and  break  stories  and  write 
for  readers  not  newsmakers. 


TOPIC  EDITOR 

The  Times  Herald-Record,  a  100,000 
circulation  newspaper  in  the  beautiful 
Hudson  Valley,  is  looking  for  an  editor 
who  believes  in  teamwork.  This  mid¬ 
manager,  who  will  work  with  reporters 
in  health  care,  social  issues  and  com¬ 
munity  beats,  needs  to  be  strong  word 
editor  but  also  possess  excellent  people 
and  coaching  skills.  The  Record, 
located  an  hour  from  NYC,  serves  80 
towns  and  36  school  districts.  Send 
cover  letter,  resume  and  work  samples 
to  Executive  Editor  Bill  Steinauer,  Times 
Herald-Record,  P.O.  Box  2046,  Mid¬ 
dletown,  NY  10940.  Women  and 
minorities  are  encouraged  to  apply. 


WEEKLY  EDITOR 
One  of  the  industry's  leading  media  com¬ 
panies  is  seeking  a  Dynamic  Weekly 
Editor  to  spearhead  the  news  division 
of  a  weekly  newspaper  lacated  on  the 
;  west  coast.  This  newspaper  is  undertak- 
,  ing  a  frequency  and  format  change 
;  including  a  complete  content  and 
graphic  redesign.  The  weekly  pro¬ 
fessional  we  are  seeking  must  possess 
a  keen  knowledge  of  the  philosophical 
differences  between  weekly  and  daily 
'  jaurnalism.  In  addition,  this  challenge 
will  require  a  perpetual  desire  ta  suc¬ 
ceed  accompanied  by  strang  lead¬ 
ership  skills.  This  is  an  excellent  oppor- 
I  tunity  for  a  second  in  command  who 
!  wants  to  lead  their  own  news  division. 

We  are  offering  on  attractive  com¬ 
pensation  package  including  an 
j  excellent  employee  benefit  program.  If 
1  you  would  like  to  lead  your  own  news 
!  team  and  live  in  the  sunny  bay  area  of 
I  California,  please  farward  your  resume 
and  caver  letter  outlining  your  weekly 
journalism  and  leadership  skills  to  Box 
08646,  Editor  &  Publisher. 


_ EDITORIAL _ 

!  WEST-CENTRAL  OHIO  daily  seeks  an 
outstanding  general  assignment  reporter 
1  and  sports  writer.  Degree,  QuarkXPress 
1  and  at  least  two  years  reporting 
experience  required.  To  inquire,  contact 
Jonn  Dysert  at  (419)  394-7414  or 
online: 

jdy  sert@hotma  i  I .  com 

WORK  IN  A  dynamic  newsroom  in 
New  York's  capital.  The  Times  Union  in 
Albany  has  several  openings  for 
reporters.  We  are  laoking  for  people 
with  a  minimum  of  several  years'  daily 
newspaper  experience  and  a  proven 
ability  to  cover  a  beat.  Please  send 
about  six  clips,  a  resume  and  cover  let¬ 
ter  to  Jim  Michaels,  executive  city 
editor.  Times  Union,  News  Plaza,  Box 
15000,  Albany,  NY  1221 2. 

INFORMATION  SYSTEMS 


EDITORIAL  SYSTEMS  ANALYST 

The  San  Jose  Mercury  News,  the 
newspaper  of  Silicon  Valley,  has  an 
immediate  opening  for  an  editorial 
systems  analyst.  This  person  will  be 
responsible  for  writing,  testing,  install¬ 
ing  and  maintaining  software  on 
editorial  and  pagination  systems.  You 
will  work  with  users  to  develop  solu¬ 
tions  to  help  them  perform  their  job 
tasks  more  quickly,  more  easily  and 
more  accurately.  You  should  have  a 
four-year  college  degree  and  we'd  pre¬ 
fer  you  also  have  five  years  system  ana¬ 
lyst  experience  at  a  metropolitan  news¬ 
paper. 

You  should  be  solutions-oriented  and 
unintimidated  by  users  but  not 
arrogant  abaut  your  skills.  The  new 
hire  must  have  a  sense  of  humor,  on 
ego  under  control,  be  self-motivated 
and  able  to  work  with  minimal 
supervision.  If  this  is  you,  you  must  be 
able  ta  handle  many  different  assign¬ 
ments  and  jobs,  sometimes  several  at 
once.  The  ideal  candidate  is  comforta¬ 
ble  not  being  locked  into  one  specialty 
or  another.  You  should  understand  the 
difference  between  an  IRQ,  COM  and 
DMA  yet  be  able  to  patiently  explain  to 
a  stressed-out  copy  editor  why  turning 
off  a  computer  in  mid-compute  might 
cause  problems.  You'll  have  to  talk  to 
folds  with  computer  skills  ranging  from 
pretty  savvy  to  technophobes  con¬ 
vinced  the  computer  is  the  way  the 
newspaper  manitors  their  work.  You 
must  have  gaod  Windows95  skills,  a 
strong  programming  aptitude  and  prov- 
!  en  experience  with  Visual  Basic  or  Vis- 
:  ual  Basic  for  Applications. 

We're  not  looking  for  a  network 
I  administrator  but  we'd  rather  not  have 
to  teach  basic  networking  concepts 
(what's  a  mounted  drive?  what  is  IP? 
why  does  Joe  have  a  G:  drive  and  the 
same  stuff  is  on  my  O:  drive?  where  on 
this  machine  is  my  O:  drive?). 

!  Qualified  applicants  should  submit 
their  resume  by  mail,  fax  ar  E-mail  in 
Microsoft  Word  for  Windows  or  text 
I  format  to:  jobs@sjmercury.com 
i  Human  Resources  Department  FAX: 

I  (408)  271-3689  Re:  Editorial  Systems 
1  Analyst,  San  Jose  Mercury  News,  750 
Ridder  Park  Drive,  San  Jose,  CA 
951 90.  Equal  Opportunity  Employer 
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CLASSIFIED 


HELP  WANTED 


INFORMATION  SYSTEMS 

CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  far  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 

E-mail  resume  to:  hr@cnicorp.com 
Please  include  your 
name  on  the  subject  line. 

MARKETING 


DIREaOR,  PUBLISHING  VENTURES 

U.S.  News  &  World  Report  has  an 
immediate  opening  for  a  Director  of 
Publishing  Ventures  in  our  New  York 
based  office.  We  are  currently  seeking 
an  experienced  marketing  professional 
to  develop  and  manage  new  and 
innovative  programs.  Ideal  candidate 
will  have  proven  skills  and  experience 
in  producing  high  quality  custom  pub¬ 
lications,  innovative  and  efficient 
marketing  programs,  and  comprehen¬ 
sive  new  business  plans.  Respon¬ 
sibilities  include  developing  ancillary 
print  products  by  repackaging  edito¬ 
rial  content  into  reprints,  books, 
and  custom  publishing;  negotiat¬ 
ing  licensing  and  permissions  con¬ 
tracts;  overseeing  direct  marketing  and 
fulfillment  for  non-magazine  products, 
direct  mail,  cover-wraps,  and  in-house 
ads.  To  qualify  you  must  have  6-10 
years  publishing  management  experi¬ 
ence  with  a  $3M+  revenue  base  for 
custom  products  as  well  as  5-h  years  af 
direct  marketing.  In  addition,  must 
have  5+  years  in  staff  management, 
with  proven  leadership  skills,  and  the 
ability  to  think  strategically  and  aut  of 
the  box.  International  marketing  expe¬ 
rience  is  a  plus.  We  offer  a  competitive 
salary  and  a  comprehensive  benefits 
package.  MAIL  RESUMES  TO: 
USNEWS  Employment  Manager,  450 
West  33rd  Street,  1 1  th  Floor,  New 
York,  NY  10001.  FAX  RESUMES  TO 
(212)643-7842. 


j  MARKET  RESEARCH 

i  THE  TRIBUNE  in  Mesa,  Arizona,  has 
an  opening  for  a  Market  Research  Ana- 
lyst/Database  Marketing  Manager. 
Requirements  include  five  years  of 
I  experience  in  a  competitive  newspaper 
I  environment,  analytical  and  research 
I  skills,  and  the  ability  to  write  effective 
presentations  and  teach  staff  members 
I  the  usefulness  of  the  gathered  data, 
j  Software  includes  SPSS,  Atlas-GIS, 

I  Geoc  MarketBuilder,  Access  and 
j  Microsaft  Office.  Degree  with  emphasis 
I  on  research,  database  marketing  or 
1  mathematics  preferred.  The  Tribune 
'  offers  a  competitive  salary  and  benefits 
package.  Please  fax  resume  and  salary 
requirements  to  (602)  898-6401  or 
mail  to  The  Tribune,  1 20  W.  1  st  Ave¬ 
nue,  Mesa,  AZ  85210,  Attn:  L.  Bottom- 
I  lee.  No  phone  calls,  please.  An 
[  Equal  Opportunity  Employer. 

!  NEW  MEDIA 

NEW  MEDIA  POSITIONS 
!  ‘PRODUaiON  MANAGER 
j  ‘HTMLPROGRAAAMERS/DESIGNERS 

i  The  Princeton  Packet  Inc.,  a  dynamic 
group  of  award-winning  community 
newspapers  with  a  major  on-line  news 
and  advertising  presence,  has 
i  immediate  openings  for  a  Production 
Manager  and  HTML  Programmers.  Prov- 
j  en  experience  with  HTML,  working 
!  knowledge  of  java  Applets  and  script 
I  required,  knowledge  of  Perl  and  CGI  a 
I  plus.  Hands-on  knowledge  of  Win- 
I  dows  NT  server  and  FTP  software, 
photo  manipulation  software,  scan- 
I  ning,  GIF  animation  and  overall  design 
l  techniques.  Hands-on  supervisory 
experience  necessary  for  Manager 
I  position.  Must  be  able  to  work  well  in 
!  team  environment,  handle  tight 
I  deadlines,  and  be  customer  service 
i  oriented.  Send  resume,  including 
salary  history  and  any  URL's  you  have 
worked  on  to  The  Princeton  Packet  Inc., 
i  (EP),  P.O.  Box  350,  Princeton,  NJ 
08542,  ATTN:  Human  Resources  or 
i  fax  to  (609)  92 1  -8648  or  E-mail  to: 

!  HR@pacpub.com 


!  _ PHOTOGRAPHY _ 

I  THE  COLORADO  SPRINGS  Gazette's 
I  award-winning  photo  staff  is  seeking 
I  an  ambitious  and  creative  picture 
!  editor  with  one  to  two  years  experi¬ 
ence.  The  Gazette  has  a  long  history  of  ' 

I  photojournalistic  excellence,  thanks  to  j 
I  a  talented,  veteran  staff  and  leadership 
I  that  stresses  innovative  visual  thinking.  , 

!  Knowledge  of  Macintosh,  Adobe  - 
Photoshop,  AP  Leaf  System  and  digital 
'  cameras  required.  To  apply,  send  brief  ' 

I  letter,  resume  and  recent  portfolio  by  i 
1  October  1 6  to  Stuart  Wong,  director  of  | 

I  photography,  30  South  Prospect  Street, 

I  Colorado  Springs,  CO  80903.  No  I 
I  phone  calls,  please.  Inquiries  may  be 
made  via  E-mail  to: 

I  stewart@gazette.com  ^ 

;  EOE  MFVD  I 


_ PRESSROOM _ 

I  PRESSROOM  SUPERVISOR 

I 

I  Group  of  28  weeklies  and  2  dailies  is 
seeking  a  Pressroom  Supervisor  to 
i  oversee  the  daily  operations  of  internal 
and  external  printing  clients.  Successful 
!  applicants  must  exhibit  strong  commu- 
I  nication  and  people  skills,  the  ability  to 
!  establish  a  strong  maintenance  pro- 
!  gram  and  able  ta  set  and  maintain 
]  quality  standards.  Send  resume  and 
I  salary  requirements  to  Kelly  Lawson, 

I  Conroe  Courier,  P.O.  Box  609,  Con- 
'  roe,  TX  77305  or  fax  to  (409)  756- 
'  6676. 


_ PRESSROOM _ 

PRESSROOM 

Westward  Communications,  LLC  has 
several  apenings  for  press  operators 
located  on  the  beautiful  Gulf  Coast  in 
Pasadena,  TX. 

Experience  with  Urbanite  preferred, 
however  Community  or  Suburban 
experience  is  acceptable. 

Excellent  benefits  (medical,  life,  AD&D, 
401  (k),  vacation,  sick)  and  pay.  Call 
Don  Alien  at  (71 3)  477-0221 . 


_ SALES _ 

MS  PRESS  SERVICES  seeks  aggressive, 
experienced  professional  as  Director  of 
Sales.  Send  resume  and  salary  require¬ 
ment  to  Search  Committee,  351  Edge- 
wood  Terrace,  Jackson,  MS  39206, 

SALES  MANAGER  IN 
CENTRAL  NEW  ENGLAND 
Niche  publishing  company  is  looking 
for  working  sales  manager  to  lead  staff 
of  six.  You'll  be  expected  to  spend  60 
percent  of  your  time  selling  major 
accounts,  the  balance  working  with 
staff  and  publisher.  Applicants  must 
have  newspaper  sales  monogement 
experience,  vision,  strong  problem  solv¬ 
ing  skills  and  a  proven  track  record. 
Excellent  opportunity  and  compensa¬ 
tion  package.  All  inquiries  confidential. 
Fax  cover  letter  and  resume  to  pub¬ 
lisher's  consultant. 

John  C.  Peterson 
The  Peterson  Group 
Fox:  (203)  457-1384 
Phone:  (203)457-1374 


Positions  Wanted 
Advertisers 

For  quicker  placement,  you  can  Fax  or  e-mail 
your  Positions  Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card  num- 
I  ber  and  expiration  date. 

(212)  929-1259  or  E-mail:  mattw@mediainfo.com 


In  addition  to  our  monthly  feature,  Editor  &  Publisher 
evotes  a  special  Recruitment  Section  once  a  year  to 
highlight  issues  that  affect  both  employees  and  human 
resource  professionals  at  newspapers.  Recruitment 
needs  today  are  ever-changing.  We  cover  many  topics 
including  how  vast  technological  advances  are  creating 
new  positions  and  the  need  for  individuals  with  special¬ 
ized  skills. 

0  place  an  advertisement  in  any  of  these  sections  call 
he  E&P  Classified  Department  (212)  675-4380. 

Ext.  171  or  173. 

1998  Recruitment  &  HR  Features: _ 


Issue  Dates: 

OCTOBER  17 
NOVEMBER  21 
DECEMBER  19 


Space  Deadlines: 

OCTOBER  7 
NOVEMBER  11 
DECEMBER  9 
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POSITIONS 

WANTED 


ADMINISTRATIVE 


COMMUNITY  MINDED,  people/profit 
oriented  publisher  with  solid  track 
record  seeking  position  with  doily  to 
30,000  or  Mid-to-Lorge  weekly.  Strong 
advertising  background.  Reply  to  Box 
08645,  Editor  &  Publisher. 


NEED  A  profitable  publisher  who'll 
care  for  your  staff  &  community?  Expe¬ 
rience  all  facets,  dailies,  weeklies  & 
niche.  Box  08653,  Editor  &  Publisher. 


EDITORIAL 


designer64@hotmail.com  or 
P.O.  Box  80353,  Lincoln,  NE  68502. 


Coll  John  (715)  634-2323 


EDITORIAL 


EXPERIENCED  award-winning  editor/ 
writer  seeks  new  career  challenge  with 
specialty  publication.  Willing  to 
relocate.  (305)  891-2595 


FIFTEEN-YEAR  daily  veteran  now  edits 
award-winning  weekly  chain,  seeks 
metro  daily  beat  or  assignment  editor 
job  on  smaller  fry.  Knows  layout,  photo 
and  community-based  reporting.  Reply 
to  Box  08651 ,  Editor  &  Publisher. 


I  HAVE  15  years  of  writing,  editing 
and  opinion-making  experience  with 
major  metro  newspapers.  Conservative 
to  moderate.  News  and  sports  commen- 
,  tary.  Seek  position  as  columnist.  Reply 
to  Box  083 1 2,  Editor  &  Publisher. 


PUBLISHER'S  CONSULTANT:  Able  to 
develop  or  simply  implement  new 
policies  to  solve  problems  in  advertis¬ 
ing,  circulation,  editorial  and  produc¬ 
tion.  30  years  publishing  experience  in 
weekly,  TMC  and  daily  publications. 
Able  to  pinpoint  and  solve  revenue, 
distribution  or  content  problems  by 
department,  or  isolate  and  correct 
personnel  problems  and  increase 
morale.  Available  for  short  or  long¬ 
term  projects,  or  for  problem  review 
and  analysis.  I  work  as  the  publisher's 
right  hand.  Experienced  in  quick 
turnaround  techniques  and  in  achiev¬ 
ing  long-range  goals.  All  services  confi¬ 
dential.  Call  Michael  Bradley  at  (508) 
563-2835  or  E-mail: 

mbradley@capecod.net 


i  PUBLISHED  FREELANCE  WRITER  FOR 
[  HIRE.  Clips  available  on  request.  Creative 
writing,  features,  investigative  reporting. 
I  Fact,  fiction  —  I  can  do  it  for  you!  Email: 
j  calamity@mcn.net 


TOP  FREELANCE  writer/ researcher 
available.  Located  in  S.  Florida  and 
offering  any  services  to  all  out-of- 
market  publications.  Gabe  (561)  641- 
781 1  or  E-mail:  gabehz@gateway.net 


FREELANCE 


GERMAN-ENGLISH  TRANSLATOR  with 
experience  in  journalism  and  journalistic 
translation  seeks  freelance  work  trans¬ 
lating  newspaper  and  magazine  articles. 
Phone/fax:  (319)  835-3960. 

E-mail:  ajwitter@juno.com 


DESIGNER  WITH  14  years  experience 
in  reporting,  photography,  ad,  page 
and  web  design  available  immediately. 
Excellent  references,  clips  and  attitude. 
QuarkXPress,  everything  Adobe,  Mac, 
PC,  plus  current  web  site. 


JOURNALIST  with  broad  experience 
wants  to  represent  quality  publications 
in  greater  DC.  E-mail  all  your  needs  to 
mike@sysnet.net  or  (301 )  656-0278. 


PRESSRCX>M 


DYNAMIC,  PERSONABLE  gay  journalist 
seeks  reporter  or  editor  position  at 
specialty  publication,  alternative  weekly 
or  progressive  community  weekly.  I'm 
an  experienced,  accurate  writer  look¬ 
ing  for  a  change  from  traditional 
journalism. 


NEWSPAPER  PRESSROOM  manager 
looking  for  career  advancement  facil¬ 
ity.  Over  20  years  experience,  ex¬ 
cellent  references.  Willing  to  relocate. 
Warm  weather  climate  preferred  but 
will  answer  all.  Reply  to  Box  08654, 
Editor  &  Publisher. 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers. 
For  Newspapers,  magazines,  books. 
Jeff  (973)  575-1005 


E&P  EMPLOYMENT  ZONE  CHART 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 


BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 


1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


'AMIERICANI 

mmmm 

■ETOSRESS 

Make  check  payable  to  Editor&  Publisher 
or  charge  to  your  American  Express, 
MasterCard  or  Visa.  Please  supply  name 
on  card,  account  number,  expiration  date 
and  card  holder’s  signature. 


Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TD  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 


Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for;  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

1 1  W.  19th  Street,  New  York,  NY  1001 1 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


OUESTIDNS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  1 73 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 
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Piracy 

Continued  from  page  9 

software,  “newspapers  do  get  set  up  for 
some  really  scary  liabilities,”  said  Rush, 
who  is  the  Washington-based  counsel  to 
the  Nashville  firm  King  &  Sallow. 

“No  matter  what  a  paper’s  size,  because 
of  the  ease  of  copying  we  are  all  vulnera¬ 
ble,”  she  said.  “There  can  be  too  many 
software  programs  on  your  system  with¬ 
out  anyone  really  realizing  it.” 

SPA  litigation  manager  Scott  A. 
Edwards  said:  “The  message  has  been  out 
there  for  quite  some  time,  .so  the  defense 
of  ignorance  of  the  law,  which  is  never  an 
excuse  anyway,  becomes  less  of  a  defense 
the  longer  the  message  is  out  there.  So  we 
have  to  be  more  aggressive.  The  message 
is,  ‘Don’t  copy  the  floppy.’  Keep  purchase 
documentation  and  be  sure  that  what 
you’ve  got  on  the  screen  is  not  pirated.” 

SPA’s  Edwards  and  BHG  newspapers 
attorney  McDonald  said  the  two  sides  are 
in  settlement  talks. 

“Right  now  it’s  purely  at  a  voluntary 
stage,”  McDonald  said.  “We’ve  suggested 
ways  to  alleviate  or  meet  that  fine,  perhaps 
by  efforts  to  bring  other  newspapers  in 
line.  Almost  like,  although  SPA  doesn’t 
use  this  term,  almost  like  community  ser¬ 
vice.” 

AP  Philly 

Continued  from  page  12 

Wire  Service  Guild  president  Kevin 
Keane  spent  two  days  in  Philadelphia  this 
month  to  assess  complaints  from  mem¬ 
bers.  Recently,  the  bureau  had  to  pay  over¬ 
time  to  the  entire  staff  —  an  estimated 
$10,000  to  $20,000  —  for  failing  to  post 
the  work  schedule  16  days  in  advance,  as 
mandated  by  contract. 

“Beyond  what  might  be  a  few  contract 
problems,  minor  contract  problems,  I 
didn’t  see  anything  to  set  off  any  alarms,” 
Keane  said.  About  the  departures,  he  said, 
“I  think  a  fair  amount  of  it  seems  to  be 
coincidental.” 

Legal 

Continued  from  page  14 

shield  law  if  Napoles  is  subpoenaed  or 

deposed.  As  of  Sept.  25,  no  action  had 

been  taken  on  the  subpoena,  according  to 

McCombs. 

Western  did  not  return  several  calls. 

The  McGinnis  matter  also  touched  off  a 
dispute  between  McCombs  and  the 
Ontario,  Calif.-based  Inland  Valley  Daily 
Bulletin,  which  reported  that  McCombs 
declined  comment  on  the  allegation  that 
he  threatened  McGinnis. 

www.mediainfo.com 


McCombs  said  he  denied  the  charge  to 
Bulletin  reporter  Monica  Valencia,  but  his 
denial  was  not  in  her  story. 

Valencia  stood  by  her  story  as  did  her 
editor,  Rob  Wagner,  who  described  her  as 
a  “very  competent  and  reliable  reporter 
who  was  just  doing  her  Job.” 

According  to  Valencia,  who  covers 
Chino,  McCombs  hung  up  on  her  when 
she  attempted  to  question  him.  McCombs 
admitted  he  cut  off  the  conversation,  but 
only  after  she  refused  to  answer  his  ques¬ 
tions,  one  involving  her  editor’s  name. 

The  Bulletin  published  a  letter  from 
McCombs  denying  Western’s  allegations 
and  saying  McCombs  had  attempted  in  a 
“friendly”  visit  to  help  McGinnis  “avoid 
what  I  could  see  from  long  experience  was 
going  to  be  a  great  embarrassment  to 
everybody.”  The  letter  said  he  also  had 
approached  current  schools  superinten¬ 
dent  George  Bloch,  “confidentially,”  in  an 
effort  to  bring  the  sides  together. 

“The  attempt  obviously  blew  up  in  my 
face,”  he  admitted.  “I  told  your  reporter  at 
least  twice  that  I  had  not  threatened 
McGinnis,”  McCombs  wrote. 

McCombs,  who  has  owned  the 
Champion  for  41  years,  has  a  history  of 
community  involvement  that  includes  10 
years  on  the  school  board,  presidency  of 
the  local  Chamber  of  Commerce  and 
United  Way  and  membership  on  the  city 
planning  commission. 

Project 

Continued  from  page  44 
Leaf  picture  desk  is  spread  among  10  edi¬ 
tors  at  their  own  workstations. 

Cascade’s  MSWire  server  will  take  in 
the  wire  copy  stream,  ViewFlow  XTension 
provides  the  dynamic  screen  display  for 
monitoring  status  of  pages  in  XPress,  the 
PhotoTrak  module  will  manage  photo  and 
graphic  assignments,  and  the  company  is 
writing  a  similar  product  called  PageTrak 
for  stories. 

Using  Cascade’s  W3  products,  said 
Turmel,  “some  of  this  activity  will  happen 
at  a  Web  browser  level.”  primarily  for 
searching  the  archive  —  access  to  which 
the  paper  plans  to  roll  out  to  consumers  at 
the  public  library,  in  customer-service 
annexes  and  on  its  own  Web  site. 

Handled  by  a  single  editor  pulling  from 
content  from  the  printed  paper,  news  con¬ 
tent  on  the  Web  site  is  now  highly  selec¬ 
tive,  Turmel  said.  But  as  on  the  picture 
desk,  that  staffer’s  responsibility  will  be 
spread  among  multiple  editors. 

Turmel  expects  the  new  system  to  per- 

EDITOR 


mit  each  editor  to  select  and  direct  mater¬ 
ial  to  the  Web.  And,  based  on  the  newspa¬ 
per’s  and  the  supplier’s  talent,  he’s  confi¬ 
dent  that  can  be  accomplished  “fairly 
seamlessly.”  In  any  event,  it  will  remain 
primarily  local  in  character,  Turmel  said, 
noting,  for  example,  that  no  AP  news  will 
be  posted.  In  fact,  the  paper  hopes  to  post 
even  more  local  information  —  things 
“that  people  cry  out  for”  like  the  events 
calendar. 

Two  years  ago,  in  a  system  change  at  a 
biweekly  owned  by  the  same  company, 
“we  went  with  a  different  vendor,”  said 
Turmel.  “So  I  had  a  pretty  good  opportu¬ 
nity  to  develop  a  benchmark  and  find  out 
what  some  of  the  issues  are.  If  the  product 
that  we  put  into  the  biweekly  would  have 
really  done  the  job  for  us,  then  we  would 
have  just  installed  it  here.”  Though  “it 
does  a  good  job  for  the  weekly,”  he  said, 
they  learned  it  would  not  do  the  same 
for  the  daily,  where  the  ad  side  has  a  staff 
of  three  creative  and  seven  production 
people. 

To  its  DataRow  installation,  the  Eagle- 
Tribune  is  adding  Cascade’s  new 
AdXChange  extension  for  centrally  man¬ 
aging  incoming  and  outgoing  ad  traffic. 
For  automatically  substituting  the  high- 
resolution  images  just  prior  to  output,  the 
ImageFlow  OPI  client  runs  on  both  sides 
—  ad  and  news.  The  combination  of  OPI 
service  and  100-Base  fast  Ethernet, 
according  to  Turmel,  ensures  an 
unclogged  network.  Films  come  from  two 
ECRM  1045s,  and  the  paper  just  got  two 
SelectSet  Avantra  25XTs,  the  high-speed, 
internal-drum  imagers  that  Agfa  intro¬ 
duced  last  year  for  newspapers. 

Will  Cascade  show  the  industry  a  new 
editorial  system  at  Nexpo  ’99  or  ’00? 
“Without  a  doubt.”  declared  Turmel. 

Though  the  fact  that  “they’re  literally 
right  next  door . . .  makes  it  easier  to  do  the 
development  with  us,”  he  said.  Cascade  is 
“in  some  pretty  heavy  conversation  with 
some  other  DataFlow  users.  If  this  goes  off 
pretty  well,”  he  predicted,  “they’ll  be 
rolling  this  out  to  some  other  papers.” 

Cascade’s  Bosworth  said  he  thought  a 
Nexpo  debut  “has  not  yet  been  decided.” 
Calling  it  more  than  a  project,  he  said  the 
work  underway  “could  be  an  integration 
project  that  we  offer  as  a  product:  or  we 
could  take  it  further  and  continue  to  devel¬ 
op  that  product  to  focus  on  the  editorial 
side.” 

Once  decisions  are  made  about  those 
“different  technologies”  now  under  evalu¬ 
ation.  he  said.  “I  think  our  direction  wilt 
firm  up  a  little  bit.” 
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BSfP  SHOP  TALK  AT  THIRTY 


by  James  Raia 

Those  days  when  journalism 
meant  healthy  competition 

Former  Sacramento  Bee  sportswriter  longs  for  a  return  to  the  days 
when  an  adversary  like  the  now-defunct  Union  kept  papers  ‘fresh  and  vital’ 


The  call  always  came  just  past  the 
first  edition  deadline.  As  the  sports 
editor  returned  from  the  now 
increasingly  antiquated  task  of  telling  the 
composing  room  crew  how  and  where  to 
wield  their  X-x-acto  knives,  his  voice 
echoed  down  the  hallway. 

It  was  the  late  1 970s.  and  1  was  a  young 
sportswriter  at  the  Sacramento  Bee. 

“Jimmy,  Jimmy.  Jimmy."  my  first 
sports  editor  would  routinely  beckon  in  a 
soft  yet  commanding  voice.  "Go  down  to 
the  loading  dock  of  the  Union  and  tell 
them  you've  got  a  classified  ad  in  tomor¬ 
row's  paper  and  you  want  to  check  it." 

The  Union  in  question  was  the  now- 
defunct  Sacramento  Union.  Early  in  my 
nearly  25-year  reporting  career,  it  became 
my  regularly  assigned  task  to  drive  a  few 
miles  to  steal  the  competitor's  early  edi¬ 
tion. 

The  Union,  where  Mark  Twain  was 
once  paid  $20  a  story  to  report  on  his 
travels  in  the  Sandwich  Islands,  was  then 
at  its  peak  with  a  circulation  of  1 15,000. 

The  accuracy  of  a  classified  advertise¬ 
ment.  of  course,  was  the  least  of  my  edi¬ 
tor's  concerns.  Rather,  when  1  returned 
with  the  rival's  sports  section,  the  boss 
would  hurriedly  check  to  see  if  we  hadn't 
been  beaten  on  a  story  or  even  something 
as  minor  as  a  high  school  game  score. 

As  I  vividly  remember,  if  the  Union. 
which  is  approaching  the  fifth  anniver¬ 
sary  of  its  demise,  had  something  we  did¬ 
n't,  we  quickly  righted  the  omission.  If 
there  was  time,  someone  would  be 
assigned  to  make  a  follow-up  call  and  do 
a  rewrite.  If  there  wasn't  time,  the  task 
was  to  lift  the  story,  disguise  it  the  best 
way  possible  and  find  a  "hole"  for  it 
before  the  midnight  home  edition  dead¬ 
line. 

The  final  issue  of  the  Union,  the  news¬ 
paper  known  as  the  "the  Oldest  Daily  in 
the  West."  was  published  as  a  combined 
Jan.  14-15,  1994  edition.  The  main-page 
one-headline  read:  “We're  history,"  and 
the  occasion  provided  another  sad  exam¬ 


ple  of  competitive  daily  Journalism  as  a 
dying  concept. 

The  Bee.  once  the  capital  city's  after¬ 
noon  mainstay,  was  feverishly  trying  to 
maintain  its  stronghold  as  the  dominant 
morning  daily.  The  Union  had  endured 
several  well-meaning  but  desperate  own¬ 
ers.  And  it  finally  was  forced  to  perma¬ 
nently  stop  its  presses  when  circulation 
fell  to  31,500  and  the  owners  reported 
losing  $100,000  per 
month  up  against  the 
Bee's  near-200.000  cir¬ 
culation. 

The  lead  story  in  the 
Union's  final  edition, 
written  by  Pamela 
Martineau,  began, 

"Like  a  weary  elder 
statesman  who's  spent 
too  many  years  on  life 
support.  The 

Sacramento  Union  will 
gasp  its  final  breath 
today,  ending  a 
year  tenure  in  Califor¬ 
nia's  capital." 

In  the  newspaper's 
final  editorial,  editor  Ken  Harvey  wrote. 
“A  newspaper's  death  diminishes  a  com¬ 
munity  in  the  way  the  passing  of  an  indi¬ 
vidual  diminishes  a  family." 

But  by  the  time  the  Union  folded,  a 
steady  stream  of  reporters  had  switched 
allegiances. 

Metro,  political  and  sports  staffers, 
once  steadfastly  loyal  to  the  Union,  had 
settled  into  stable  and  higher-paying 
careers  uptown.  In  the  subsequent  years, 
the  Bee's  newsroom  has  become  even 
more  of  a  who's  who  of  former  Union 
employees. 

For  the  most  part,  the  lives  of  residents 
in  the  capital  of  the  country’s  largest  state 
have  continued  without  a  hitch  since  the 
Union's  demise.  But  those  in  the  business 
of  news  gathering  certainly  know  that  life 
without  the  Union  is  different. 

Gone  are  the  contrasting  styles  of  cov¬ 


erage  by  the  Union  and  the  Bee  of  the 
Sacramento  Kings,  then  the  city’s  only 
professional  sports  team. 

The  Bee  and  the  Union  both  covered 
the  team  at  home  and  on  the  road.  Both 
newspapers’  beat  writers  were  veteran 
reporters  who  were  friends  but  retained 
their  professional  standards.  If  you  were 
interested  in  reading  about  the  Kings  you 
read  the  coverage  in  both  dailies. 

Not  only  did  the 
publications’  reporters 
have  varying  styles, 
they  could  each  be 
counted  on  for  a  few 
scoops  per  season.  For 
a  sportswriter,  such 
occasions  were  journal¬ 
istic  nirvana. 

The  same  healthy 
competition  also 
occurred  in  other  sec¬ 
tions  of  the  two  news¬ 
papers.  If  the  Bee  dis¬ 
covered  a  good  story, 
the  Union  quickly  fol¬ 
lowed  up.  If  the  Union 
had  something  exclu¬ 
sive,  the  Bee  reacted  instantly,  not  to  be 
hammered  by  the  little  guy. 

Today,  the  aggressive  and  wondrous 
competition  between  the  conservative 
Union  and  liberal  Bee  —  a  primary  prin¬ 
ciple  that  makes  newspapers  fresh  and 
vital  —  is  no  longer  relevant. 

In  short,  whether  the  topic  is  the 
Sacramento  Kings,  state  government  or 
general  news  reporting,  there  is  little 
healthy  journalism  competition  in  Sacra¬ 
mento. 

Too  bad  such  vibrant  competition 
couldn't  again  occur  on  a  daily  basis. 
Late-night  excursions  to  the  rival's  load¬ 
ing  dock  might  even  be  appropriate,  and  I 
would  willingly  participate. 


James  Raia,  a  former  staff  writer  at 
the  Sacramento  Bee,  is  a  syndicated 
freelance  writer  in  Sacramento,  Calif. 


“A  newspaper’s 
death  diminishes 
a  community 
in  the  way 
the  passing 
of  an  individual 
diminishes 
a  family.” 
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